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Caregivers Go
Where Th~'re
Needed to Help
Keep Seniors at
Home, Instead
by Georgine Loveland

A comprehen·
sive aerial view
of Chino and
Ontario environs pinpoints
not only the
Carsons
Compa11ies
new industrial
site in Chino,
but also the

location

The old saying about
" necessity being the
mother of invention,"
was certainly the case for
Paul Hogan of Omaha,
Neb. in 1994, when his
grandmother needed an
assisted-living program.
None were available, so
he started his own and
called it Home Instead
Senior Care®.
The growing need for
all types of assisted-living care for an aging pop-

of

many projects
currenrly on the

local drawing
board.

ulation gave his new
business a jump start, and
currently, there are 300
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Ontario International Airport
Discontinues Check Payment
Transactions at Parking Lots
As of June 1, Ontario
International Airport (ONl) will no
longer accept check payments at all
of its parking lots. Check payments
have been steadily declining since
the airport began accepting debit
and credit card payments in
November, 1996.
"We have placed 'No Checks
Accepted' decals at all parking lot
entry and exit points, in order to
give patrons time to adjust to the
new policy," said airport manager
Jens Rivera. "The low volume of
checks processed and costs associat-

continued on page 18

The Carson Company
Purchases 65-Acre
Industrial Site in Chino
The
Carson
Companies has purchased a 65-acre industrial site in the city of Chino
where it plans to develop
1.4 million square feet of
Class A warehousing,
distribution and manufacturing space, according to James Flynn, company president.
The
Carson
Companies is private real
estate investment trust
(REIT) with more than 5
million square feet of
industrial
property

throughout
Southern
California. The company
is in the final phase of
developing its flagship
business park m the
South Bay, the 438-acre
Dominguez Technology
Center.
Flynn said his company, in partnership with
venture
partner
Connecticut General Life
Insurance
Company,
plans to build four major
industrial buildings on

continued on page 42

by Rod C. Jackson

The fate of a $30 million flood control project
proposed for the heart of
Riverside County may
well be determined by
federal regulators early
this summer.
The project, first proposed in 1974, would
tame nearly 15 miles of
the San Jacinto River
from the Ramona Express
in the north to Canyon
Lake in the south. It is a
project which is simple in
scope, but which has
become increasingly difficult to implement over
the past two decades.
When channeling the

river was first proposed in
the mid- '70s, two goals
were pushing the concept:
eliminate or limit spring
and summer flooding
which often inundated
roads and residential
property, and control the
nver so commercial
development could begin
in the mile-and-a-halfwide flood plain.
The engineering plan
called for a fairly simple
design -a 500-foot-wide
channel with broadly
sloping earthen sides
which would protect the
land surrounding the San
Jacinto river from annual

continued on page 42

PAGE 2 • INLAND EMPIRE BUSINESS JOURNAL

J UNE 2001

EDIT<>R.I.A.L

OPINION EDITORIAL
DEPARTMENTS AND COLUMNS

NEWS AND FEATURES

AT DEADLINE .....••.•........•..••.....••.....••....•.•......•••...........••..•.......•.............•• I
OPINION EDITORIAL .•..••.•....••.........•.... •••.•......•..........•...•..................•..••.. ]
GffiiNG ORGANIZED...••.•....•••..........••........••.......•......... •..••..•••••............••6
CORPORATE PROFILE .......•........•.•.........•............••..........••.••......••........•..•• 7
CORNER ON THE MARKET ...•••••••......••............•.............••...•....................•• &
CLOSE UP .••...••...........•....•...•••.•....••••........••..................•...................•..••.. 9
COMPUTERS/SOFTWARE ...•••.....•.•••...........•••........••• .•..••••..•••........•..••...... ! 0
EMPLOYERS GROUP ••.•....•••••......•••........••••••••..........•..•...••••••••••......•••••••• 1I
MANAGING .•••........•••..........••.•....••••.........•••••••..............•••..•...........•.•..••. 12
LAW .....•.••.....•.••...............•............•••..........••..•............•.••.••..............•.•• 13
LIST: HOSPITALS SERVING THE I.E ..............••..............•. .•.••.....•..••.••. 20 & 24
LIST: TOP SAVINGS & LOANS ....••.••.•.•.....•.........••...•.•.•.........•..••••............•26
LIST: LARGEST CREDIT UNIONS .................•..••................••....................... 34
DUFF & PHELPS, LLC STOCK SHEET ..•..•••••• .•..................••••.....................•39
LIST: MOTORCYCLE DEALERS IN THE I.E ••••••..•........•..••••••.•••.•..............•••. 40
DESERT BUSINESS JOURNAL ..•.....................•.....••......••..•..•....•.•....•••••..•.•41
STATLER'S BEST BETS ...•........•.•.••.••.•.......................•••••••.............•..••.••••. 44
EXECUTIVE TIME OUT .••..•••••••••• .••......•.•...••..•••••. •••••••••...........••.....••..•••• .45
MANAGER'S BOOKSHELF ••••••••.••••..........••...••••.•.•••••••••.•.......•.••..•••.. •.••.•. .47
WINE REVIEW ••••...........••••••.••••.•••• ••••••••••.•...•••....•....••••••.•••..•........•....••. 48
RESTAURANT REVIEW ••.•.•••••. .•....•.••.•••..•••••••••••.•••••••• ••••••••••••••..•••.•••••• ••.50
RESOURCE DIRECTORY .......•.••••••..•.•••••••••.••••••.......•....•....••••••..•• •..•••••••••.51
CALENDAR....•....••.......•••••••••.•••.........••..........•••.......••••..••••..................... 59

iNLAND EMPIRE

bus1ness 1ourna
PUBLIS HED BY

BOARD OWRMAN
Wdliam Anthony

Daily Planet PubliWng. Inc.
MANAGING EDITO R
Ingrid Anthony

PUBUSHER'S ADVlSORY BOARD
Jul ian Nava, Ph. D., Former U.S. Ambassador to Mexico
Gordon Patzer, Dea n of the School of Business & Pu blic Adm in.,
CaL State University San Bernardino
Stephen C. Mo rgan, President, Univers ity of La Vern e
D. Linn Wiley, CEO, Citizens Busi ness Ba nk
Barba ra L. Crouch, Human Resource Consul tant
Dr. Je rry Young, President, Chaffey College
Bruce Holden, Partner, Arter and Hadde n, Attorneys at Law
Cliff Cummings, Toyota of San Be rnard ino
Eduardo Ochoa, Dean of the School of Business Cal Poly, Pomona

CORRESPONDENTS AND COLUMNISTS
Mochael Angier
Joe Lyons
Greg Wel ls

Tessa Goodrich
Chad Sommons
John Elkons

J. Allen Leonberger
Jeanne Laune
Rod C. Jacbon

Q uislone C. Duque
S. Earl Slaller
Henry Holtzman

STAFF
Edit or: Geor1lu Lonl. .d
Travel Editor: C••llle Bo••ds
Art Director: Barbara s ..er

Resea rch Director: Jerry Stra•ss
Account Execut ive: Mllcla H•lf•••
Adm ini strator Asst.: Jesslu Miller
Admin istrator Ass t. : Leslie Scll•ltz

I

Interior Secretary Addresses Indian Affairs Committee ................ .4
New Insectary a Tool in the Fight Against Agricultural Pests ......... 5
Energy Crisis to Have Indirect Impact on Real Estate: Clients May
Face Hard Choices ····································································· 5
New Law Offers More Medical Eye Care Options for California
Consumers .............................................................................. 15
Can We Afford a Telecommunications Monopoly? ........................ 16
Special Event at PVHMC Focuses on Women's Health and the New
Breast Health Center ............................................................... 17
Digital Internet Services Corporation launches High-Speed Wireless
Service .................................................................................... 19
Power-Pact - Internet-based Solution to Help California Reduce
Peak Demand, Reduce Energy Costs and Avoid Rolling Blackouts
- Goes Live ............................................................................ 19
Gap Between State's Rich and Poor Shrank During 1990's Boom .21
HyperBaric Systems Achieves Platelet Preservation Milestone ....23
High-Tech Recruitment Industry Reacts to Recent H-1 B Ruling ... 25
For Network Integration, It Pays to Call in-Not Cut Out-the
Middleman ..............................................................................25
local Financial Institutions Register Progress and Thoughtful
Growth .................................................................................... 26
Centennial First Financial Services Announces Quarterly Earnings ...... 26
VIB Corp Profits Up 14 Percent to $2.1 Million for First Quarter:
loans and Deposits Each Grow I 0 Percent ............................... 27
Business Bancorp Announces Record Earnings and Substantial
Growth in the First Quarter ..................................................... 28
Banking Industry's Non-Performing loans Surge 26.6 Percent in
2000 ....................................................................................... 35
The First American Indian-Owned Bank in California ................... 36
CVB Financial Corp. Reports Record First Quarter Operating Results 43
CHC Partners with llU For Speech-Pathology Assistant Program 43
UCR Graduate School of Management Names Three Management
leaders ................................................................................... 49
SCORE Talent Search Calls For More Volunteers ........................... 49
SBA Web Site Rated Among Three Best Sites for Home Offices SBA .. 49

Vo l. XIII, No. 6, June 2001 - Inland Empire Business Journal is published
monthly by Daily Planet Publishing, Inc., 8560 Vineyard Ave., S uite 306,
Rancho Cucamonga, CA 91730-4352. (909) 484-9765. Bulk rate U.S.
postage paid, Ontario, CA, permit No. 1. Send address changes to: Inland
Empire Business Journal, Circulation Dept., 8560 Vineyard Ave., Suite 306,
Rancho Cucamonga, CA 91730-4352. Information in the Inland Empire
Business Journal is deemed to be reliable, but the accuracy of th is information cannot be guaranteed. The management of the Inland Empire Business
Journal does not promote or encourage the use of any product or service
advertised herein for any purpose whatsoever. Ne ither the information nor
any opinion, which may be expressed here in, constitutes an endorsement, or
solicitation, for any purpose, or for the purchase or sa le of any security.
" Inl and Empire Business Jo urnal" trademark registered in the U.S. Patent
Office 1988 by Da ily Plane t Publis hing, Inc. All rights reserved.
Reproduction in whole, or in part, without written permission, is prohibited.
Manuscripts or artwork submitted to the Inland Empire Business Jo urnal for
publication s hould be accompanied by self-addressed re turn envelope with
correct postage. The publisher assumes no responsibility for their return.
Opinions expressed in commentaries are those of the author, and not necessarily those of the Inland Empire Business Journal. Subscription payment
must accompany all orders for the monthly jo urnal or annual Book of Lists.
Copyright © 2001 Daily Planet Publishing, Inc.

We've Decided Not to Participate So Where in California
Is the Speedway .
in an Economic Slowdown
by Michael Angier
Although I've been invited
countless times by the media and a
few g loom-and-doom economist ,
we here a t S uccess Net and
eComStrategies have declined the
invitations.
It 's not a party we wa nt to go
to. The compa ny isn't very good
and the conversation is _negative. I
do ubt the food would be to our liking and certainly the spirits wou ld
be lacking.
Is it really a choice? Can we
really elect not to participate in a
slowing economy? Isn't the economy something that happens TO us?
The answer is yes, yes and no.
The economy, like our money,
is based on faith.
Here in the U.S., o ur currency
bears the wo rds, " In God We
T rust." And, we'd better, because
there certainly isn't enough g~ld or
silver behind it to make it worth
w hat it says it is. Instead, the value
is in the faith and trust that our citizens and the rest of the world have
in our ability to deliver.
Our economy is also based on
fait h. If we have con fidence the
economy will grow and things are
looking good, we buy more goods
and services. If we have doub ts, we
hold back, and the econom y suf' fers.
You could see it coming. The
media (perhaps hungry for news
with a s talled e lection a nd fewer
poli tical scandals) started looking
fo r holes in our b urgeoning ec::onomy. Any layoff, any business closing, any lower-than-anticipated
earni ngs report got widespread
atte ntion. Things had been going
so well fo r so long, there just HAD
to be a recession coming. It was
j ust too good for the news media to
believe it cou ld be s ustained.
The ebb and flow of our econom y is a natural process. Nothi ng
g rows-or declines for that m atter- in a straight line. T here are
always plateaus a nd somet imes
losses in the course of long-term
gains. O ne could arg ue that the
s tock market-being overval ued,

especially in tech stocks-NEEDED a correction.
OK, so much for the global
view. What can we as individual
companies and people do about it?
I, for one, simply refuse to
play. I don't talk about a downturn-except in this instanceand I don't BELIEVE in a slowdown.
I'm not hiding my head in the
sand. I recognize that the market is
down. I see our mutual funds'
value decreasing or holding steady.
I read about and observe that some
businesses are eliminating jobs and
some even closing their doors. But
that's been happening even during
the so-called "Bull Market."
However, I also see new busineSSI!S starting; new jobs being
c reated; companies becoming
more efficient-and consequently,
more profitable. I also see our own
Web site traffic and our business
growing at more than 30 percent a
month.
The media is in the ne~s business and, unfortunately, bad news
sells better than good news. So be
it. Bu t fortunes are made in good
economies as well as bad.
It all depends on where you
want to place your focus.
A nd what we focus on
expands. So watch what you say to
yourself and to others. Be mindful
of what you think about and read
about. Keep your attention on what
you want-not on w hat you don't.
want!

by Joe Lyons
I've said it before and it is time
to say it again. The California
Speedway needs a better name.
Being named after the state means
that it could be located anywhere
from here to Yreka.
Baseball's Angels learned -this
fact when they took on the name of
Anaheim. (Being owned by Disney
l>elps there.) Still, when you say
Ontario or Riverside to a race fan,
they will think of the great days of
the spor1 in the Inland Empire.
Fontana's
mayor,
David
Eshleman, is himself a race fan. He
rven sponsors a Fontana car which
he has been known to drive. And
after some effon, he managed to get
Fontana signage up at the speedway.
He is proud to be the de facto host of
the events at the track, but it is hard
to prove his place when the broad
title of "California" is spread across
the facility.
So what is wrong with naming
the speedway after Fontana, or at
least San Bernardino County? After
all, would we have ever even heard
of Darlington or Watkins Glen or
Talladega if it were not for the race
tracks in those towns?
The California Speedway is the
single Southern California location
for both NASCAR and CART
championship racing, and by many

perspectives these a re cleane r and
more family-oriented sports than
any other. Any race car driver caught
w ith so much as an inkling of the
charges of a baseball or fQOtball
player's crimes, wou ld lose his
sponsorship and get into the track
only by buying a ticket. Is it any
wonder that parents are happy to
take the family to an event where
they do not have to explain w hat
" rehab" or "possession" means?
So, who would have the-power
to force the speedway people to
change their name? Believe it or not,
that power is held by the San
Bernardino County supervisors. The
track is actually on unincorporated
county land in that Swiss cheese
boundary around the city of
Fontana. And the speedway needs to
ask the county for permission in
order to add more seating. All the
supervisors need to do is m ake the
expansion hinge on the name
change.
If the purpose of the California
moniker is to be able to associate the
track with Los Angeles, we should
remember that L.A. didn't mean
much to the Raiders or the Rams.
They left for greener pastures. It is
time to give Fontana the glory and
recognition that it deserves.
Then the people of For1 Worth
will have a reason to take on the
Texas Speedway.

I'm choo. ing to focus on what
works and what could work better.
There are opportunities all around
us. These times simply require
more innovation, better perception
and a keener eye toward change
a nd how it affects our endeavors.
Our c urrent economic climate
calls for us to bring out our best.
There's no time for wallowing in
past losses. The past does not equal
the futu re. We need to practice o ne
of the s logans of the Mari ne
Co rp-FIDO-"Forget it, Drive
On."

continued on page 4

" Spare me your integrity lect u re, J onathan!
I t urned down tw ice as m any sellout job offers
as yo u before I actually s o ld o ut, and YO U know it!"

PAGE 4 • INlAND EMPIRE BUSINESS JOURNAL

JUNE 2001

Interior Secretary Addresses Indian Affairs Committee
At her Jan. 18 confirmation hearing, Interior Secretary Gale Norton
stated, "One top priority ... concerns
the special responsibilities of the
Secretary of the Interior with regard to
American Indians.... There is much
that I believe we can do, in partnership
with our nation's proud Native
American tribes, to improve conditions and provide a more hopeful
future."
On Feb. 28, Secretary Norton
appeared before the Senate Committee
on Indian Affairs. In an opening statement, Chairman Ben Nighthorse
Campbell pledged his support and that
of the committee in achieving mutual
goals. "Madam Secretary," he said,
"yotl have inherited a hell of a mess
when it comes to Indian trust funds
reforms."
Five days earlier, the U.S. Court of
Appeals ruled that the Interior and
Treasury Departments had violated
their duties to Indians in mismanaging
trust funds and ordered an "historical
accounting."
Following are excerpts from
Secretary Norton 's address to the
Senate Committee on Indian Affairs:
"The mission of the Bureau of
Indian Affairs is to enhance the quality
of life of American Indians and Alaska
Natives, to promote economic opportunity, and to protect and improve the
management of trust assets of Indian
tribes, individual Indians, and Alaska
Natives.
"I told Interior employees ... that
we should think of ourselves as navigating the four Cs: consultation, coo~
eration, communication - all in the
service of conservation. I ..propose to
employ consultation, cooperation and

Economic Slowdown...
continued from page 3
No, I won't be attending any
pity .Parties of the "gloom and
doom club." J'm too busy growing
myself and my businesses. I still
maintain that the years ahead
promise to be the brightest, most
prosperous economic times the
world has ever seen.
We 're celebrating every success, acknowledging every milestone and improving everything
we find that's less than excellent.
And we're having a blast.

communicatiOn in my working with
tribal governments as well.
"Pres1dent Bush and I are both
believers in the concept of Indian selfdetermination. We want to make
advances in self-determination and
self-governance during our tenure,
which we believe can be fostered
through consultation and our mutual
goal of better government. I take very
seriously my responsibility as the
trustee for Indian lands, trust money
and federal obligations to the tribes
under treaties and laws.
"In furtherance of that responsibility, we need to be certain that the requisite management skills are in place,
including yroject management skills,
for the critical work we are doing to
reform Indian trust fund management.
... I intend to advocate for Indians and
tribal governments throughout this
administration.
" One of the priorities tbatthe president addressed during the campaign
was education, including Indian education and chool facilitie . I share his
philosophy that no child be left behind,
and it will be my responsibility to help
see that no Indian child is left behind.
" More than 120 participants including educators from (Bureau of
Indian Affairs) - funded schools, outside Indian education organizations
and staff members from the BIA
Office of Indian Education Programs
- recently met and agreed on five
goals:
1) "All children will read independently by the third grade;
2) "70 percent of the Indian student
population
will
be
proficient/advanced in reading and
math;

3) " Individual student attendance
will be 90 percent or better
4) "Students will demonstrate
knowledge of their tribal language and
culture; and
rate~

5) "There will be increased enrollment, retention, placement, and graduation rates at the post- secondary level.
"I want to assure the committee
that I am committed to the goal of
improving the quality of life in Indian
communities and providing direct
service in assisting tribes to strengthen
public safety. A safe community with a
sufficient number of law enforcement
officers who are properly trained and
equipped i the basic foundation for
the overall effectiveness of tribal governments. To that end, I will work
·"ith tribal governments in their continuing law enforcement efforts and
further pledge my full cooperation and
assistance in this matter.
"Finally, I would like to comment
on a matter of very high priority for me
and for my department, and that is the
matter of Indian trust reform and the
importance of providing needed service~ to Indian tru!>t beneficiaries.

"As the trustee, I clearly recognize
the important obligations of the department to put in place those systems,
procedures and people to fulfill our
obligation to the trust beneficiaries,
both individual Indians and tribes. This
is an enormous undertaking in correcting the errors and omissions of many
decades. Much progress has been
made, ... however, much remains to be
done.
"In my short time at Interior, I
have heard concerns about Indian
gaming, the federal acknowledgment
process, and Indian land and water settlements, to name but a few. We will
meet these challenges openly and will
seek your guidance in these important
issues.
" It is my heartfelt desire that this
committee and I begin and continue a
process of consultation, cooperation,
and communication that will strengthen tribal governments, help Indian
people and improve the education of
America's Indian youth.

-Reprinted from the April, 2001

issue ofThe Cabazon Circle.
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New Insectary a Tool in the Fight Against Agricultural Pests
The University of California,
Riverside is expanding its ability to
help the nation combat exotic agricultural pests with the opening of a
$15 million high-security Insectary
& Quarantine Facility, the only one
of its kind in the state.
The 28,000-square-foot insectary will advance the study of exotic pests, the evaluation of potential
natural enemies, and the development of genetically-engineered
plants and insects.
Chancellor
Raymond
L.
Orbach released thousands of ladybird beetles (ladybugs) during the
opening ceremony on May 4, a
reminder of the first heroic insect,
the vidalia beetle, which fed on a
cotton-like scale on citrus and
saved the citrus industry from
financial ruin just before the turn of
the 20th century.
On ave~age, a new exotic pest
is introduced in the tate every 60
days. Each year the. e insects or the
pathogens they carry cause an estimated $3 billion in agricultural
damages in California alone. The
state's location on the Pacific Rim,
the shared border with Mexico, the
warm climate, the wide variety of
crops grown, and the popularity as
a tourist destination combine to
make California particularly vulnerable to invasions of exotic pests.
Additionally, an increasingly
strict regulatory environment has
meant the loss of many traditional
forms of pesticides for pest control,
while at the same time, pests are
developing greater resistance to
many chemicals. The public's concern about the effects of P.esticides
on water quality and human health
makes it vital to find more environmentally sensitive ways to fight
these pests.
VCR researchers are worldrenowned in biological control, the
practice of finding the natural
enemy of an exotic insect, or di ease and importing it to keep the
problem under control. These
insects a nd organisms must be rigorously quarantined, tested, and
then carefully raised before they
can be released safely to fight pests
such as the avocado thrip or the
eucalyptus longhorned borer.
The current fight against the
glassy-winged sha rpshooter and

Pierce 's disea. e, which threatens a
$33 billion industry in wine, raisin
and table grapes, and associated
tourism, is being waged with the
help of a tiny, stingerless parasitic
wasp imported from Mexico a nd
bred at VCR. That is just one of the
beneficial species that VCR has
released, out of an average of 22
each year.
VCR is also developing ways
to modify insects genetically to
protect plant , and even humans,
from dangerous diseases. For
instance, VCR entomologists Peter
Atkinson and Brian Federici have
research projects aimed at blocking
the ability of mosquitoes to infect
people with di eases such as yellow
fever or the West Nile virus.
The insectary is one of three in
the we.c;tem U.S. It is the only one in

California that includes a research
area at biosafety level three, which
can contain tranc;genic pollens, plants
and insects. It hac; 64 rearing rooms,
three environment.1l rooms, two quarantine receiving rooms, six laboratories, cold rooms and various other
facilities. Light, temperature, humidity and ventilation can be carefully
controlled in each of the rooms. It
replaces VCR 's current quarantine
facility, built in 1933 and expanded in
1960.
For the protection of the
research and the environment, the
building requires strict quarantine
procedures.
For
instance,
researchers must superheat their
eq uipment or fumigate it with
nitrogen before they take it out, to
make sure no in eels or pollens
escape. Before moving from one

insect room to another, they must
shower and change clothes.
" This will be the premier quarantine facility within a university
setting and easily matches what is
available in the most modem quarantine facilities elsewhere," said
Timothy Paine, chair of the department of entomology. "It has a level
three quarantine stage that allows
us to study transgenic pollens and
their effect on insects through the
natural life cycle, while still protecting the environment.
Congress appropriated a total
of $5.1 million for the new facility.
In March 1996, California voters
approved a bond issue which provided the required state-funding
match-a total of $5.6 million. The
rest of the money came from private fund-raising.

Energy Crisis to Have Indirect Impact on
Real Estate: Clients May Face Hard Choices
Though the commercial real
estate industry in California may
not be directly impacted by what
are virtually certain to be rolling
blackout this summer, its clients
most certainly will, a leading independent energy consultant said
recently.
Speaking at a regular meeting
of the Los Angeles-based American
Industrial Real Estate Association
(AIR) at the downtown Marriott
Hotel, Nancy I. Day prefaced her
remarks by dispelling myths about
the current energy crisis tn
California.
"Prices are not going to come
down and the supply is not going to
be more plentiful this year," she
aid, noting that blame cannot be
placed in one spot, but that there's
plenty to go around.
Day, formerly a senior vice
pre ident of government and regulatory relations for New Energy the first U.S. non-utility company
to engage in retail electricity sales
and current chair of the Los
Angeles Economic Development
Corporation's California Energy
Strategy Team, said an overriding
cause,
however,
was
that
California's utilities were forced to
buy energy on the '"spot market,"

and were concurrently prohibited
from raising prices since 1996.
" In May of 2000, wholesale
prices went through the roof. The
rate freeze had been lifted in San
Diego, but the legislature acted
quickly to re-freeze rates," Day
said. "California's utilities were
pushed to bankruptcy largely by
these policies and now the state is
the buyer of electricity. Moreover,
the governor has endorsed the proposal for the state to create a public
power authority to construct and
operate power plants. I don't think
they ' II be able to operate plants any
more efficiently than the power
companies."
Day also underscored that "acts
of God" during the past year contributed heavily to the current crisis. This included what she called
the drought in the Northwest, creating a shortage of hydro power, and
the second hottest summer on
record in the Southwest. As a
res ult, imports to California fell
and we had to rely on the antiquated in-state generators.
"At the same time, the western
region experienced a 62 percent
increase in natural gas demand.
Exacerbating the cost of available
electricity was the escalating price

of natural gas, which roughly
tripled between January and
September, 2000, Day explained.
As for laying the blame at the
feet of de-regulation, she said, "D~
regulation was not the problem; it
was our form of de-regulation,
notably an insistence that the utilities buy power on the spot market."
Focusing on the business community, Day said the only recourse
is conservation. "If we can't reduce
our peak demand this summer, we
will experience daily blackouts.
Every Californian, resident and
business owner alike, must commit
to reduce our peak electricity
demand. The single most effective
tool will be to reduce the air conditioning load. This can be accomplished by setting the thermostat at
76 degrees or shifting hours of
operation to avoid the 3 p .m. summer peak period," Day asserted.
She said businesses are likely
to also face operating cost increases, profit declines, productivity
declines, damaged product and
equipment, lost market share, and
some business failures. Tq combat
this, businesses will have to curtail
energy use on a programmed basis,
or reduce other costs.

continued on page 49
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Business Credit: How to Get It, Build It, and Keep It
by Greg Wells, senior vice president
business banking, Wells
Fargo Bank
_ For every business, establishing good credit is an important and
ongoing financial priory. At some
point in its business cycle, owners
will need financing for a number of
needs, such as sea onal working
capital loans, financing accounts
receivable, restocking inventory,
capital equipment investments,
taking advantage of trade discounts, paying for office supplies,
emergency repairs, taxes, assessments.
Today 's business owners can
tap into a variety of loans and lines
of credit. For example:
• Lines of credit offe~ fast and
flexible funds to meet ~hort-lerm
cash requirements.
• Long-term loans give businesses the funds needed to acquire
fixed asset, such as equipment or
commercial vehicles; to make
leasehold or capital improvements;
to finance long-term sales growth,
Ol' to expand their product lines.
• Short-term loans help business pay for specific needs, such as
financing the operating costs of a
single large contract.
Unsecured business credit
cards help businesses fund a variety of expenses, including operating expenses, seasonal purchases
and property improvements.
• Secured business credit cards
help new business owners establish
a credit record, access a convenient
widely accepted method of payment and put cards in the hands of

employees.
But, credit is typicall y available to busi nesses that have invested in building a good credit history.
To receive the credit that your business needs, it helps to know what a
lender looks for in a borrower. The
more you know, the more likely
you are to get your credit request
approved.
The Five Cs of Credit
Before any financial institution
extends credit, it wants to be confident of being repaid. Typically,
lenders ask the "Five C's of Credit"
questions, which help them develop a profile of applicants. Your
answers to these questi-ons will
help a lender determine whether to
extend credit to you.
Character. What kind of borrower will you be? A lender's best
clue to your character is your personal credit history. Chances are, it
will check to se~ how well you've
managed your personal debt in the
past. Do you pay your credit card
bills on time? Your mortgage payments? Are there any tax liens
against you? Have you aeclared
any bankruptcy in the past 10
years?
In addition to asking questions
about your personal credit, a lender
may apply a " Fair Isaac" score.
This is a mathematical score that
weighs severai factors, including
how long you've lived at your current address, your job or profession, and your debt-to-income
ratio. This score also considers the
amount of credit that 's been
extended to you, how much you've
used, and how long you've had

these credit lines.
Credit. Have you consistently
paid your bills to your uppliers
and other businesses? Are you r
payments to other financial institution current? A potential lender
will check your payment history
with its credit-reporting agency.
These agencies issue reports that
contain information about your
loans, property tax and child support payments and credit limits,
which they receive from the companies that have extended you
credit or lent you money.
You can obtain a copy of your
credit report any time, and experts
recommend that you check your
credit report at least annually to
confirm that the information it contains is correct. If you have recently been denied credit, you· may
request a free copy of your credit
report. The three major credit
reporting agencies are Equifax,
Trans Union and Experian (TRW).
Cash Flow. How steady and
predictable is your cash flow?
Most banks are cash flow lenders.
That means they look at the cash
flow of your business as the primary repayment source for the
money they lend you.
How do you compute cash
flow? A company's cash flow is its
net profit, plus its non-cash
expenses depreciation .. and
amortization. One rule of thumb:
for every $1 in total loan payments,
your business should generate
$1.50 in cash flow.
Capacity. How would you
repay your loan if a sudden economic downturn cut into your business revenues? Do you have the
capacity to convert other assets to
cash? For example, could you sell
or borrow· against your real estate
holdings, certificates of deposit,
and stocks? Do you have other savings that you could liquidate quickly to meet your payment obligations?
To check your capacity,
lenders are likely to ask you for a
personal financial statement as
well as your business balance sheet
and recent tax returns.
Collateral. Do you have
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enough collateral? If you apply for
a secured loan, your lender will
want you to pledge something that
you own, such as COs or stocks, or
business as ets like real estate,
inventory, equipment, or accounts
receivable.
If you apply for an unsecured
loan, your lender wi ll not look for
collateral. Instead, it will focus on
character, credit, cash fl ow and
capacity.
A sixth C can be a valuabl e
asset. If you are a customer who,
has established a solid working
relationship, bankers will take this
into consideration, along with the
other Cs.
Catch-22: How to Get Credit If
You Have No Credit History.
What if you have no personal
credit history? What if you ' ve just
started your business or soon plan
to do so? Personal references, business experience, and work history
can sometimes substitute. But there
are other ways to build your credit
standing.
For example, opening a checking account, and pay all your bills
- rent , electric, phone, medical consistently and by the due date.
These payments will be reflected
on your credit record, helping to
how prospective lenders that you
have the willingness and the discipline to pay your debts - and your
future obligations.
Another step you can take is to
apply for a loan and ask a relative
or friend with good credit to cosign your application. As a co-signer, your friend " lends" you his or
her good credit standing and promises to repay the loan if you don' t.
After you have used the credit
account responsibly for one year,
apply for credit on your own.
You can also consider applying
for a secured business credit card.
A credit card is secured when it is
backed by money you hold in a
collateral account. After a period of
time making on-time payments and
keeping a good credit standing, a
business owner may qualify to
graduation to a partially secured
product or to an unsecured business card.

Totally Themed is a Company That Tickles the Imagination
by Tessa Goodrich
If it blinks, bounces or boinks,
you can totally bet that Steve and
Vi cky Wallace's budding company
could have built it.
Lake Els inore-based Totally
Themed, started by husband and
wife, Steve and Vicky Wallace in
Februi!ry, 2000, designs and builds
themed environments for recreational venues, shopping centers,
restaurants, backyards, veh icles,
amuse ment parks, hotels and
resorts.
"We transform your thematic
from concept to reality," said Steve
Wallace, the corporation's president and chief executive officer.
"We can assist with your architectural and engineering needs for a
ground up project that starts simply
a<; an idea." So far, the company has
done much of its work for a popular
Orange Cou nty amusement park.
Whether the project involves
carpentry, engineering, painting,
wiring or lighting, the employees at
Totally Theme~ can figure out how
to take a creative idea and bring it
to fruition. The company designs
indoor and outdoor scenes, including faux rock work, lighting effects,
1
stationary faqades and moving dis~

"We pay [fxtra attention
/
to details to give our
work a qfiality look. We
hire the absolute best.
We take a lot of pride in
what we do. "
plays. With more than $1 million in
revenues in their first year, the
Wallaces are pleased they took a
chance incorporating a busin ess
that started as a hobby.
" It wasn't even a consideration," Steve said of Totally
Themed, when the couple - who
have been married for almost 26
years - started their first company
in 1989. Totally Wired, also located
in Lake Elsinore, manufactures
wiring harnesses, switchboards and
dashboards for the automotive

OEM
(O riginal
Equipment
Manufacturer) industry. Their products are used mainl y on recreational vehicles, buses and limousines
and are sold to customers throughout the world.
The Wallaces started Totally
Wired when the Anaheim company
Steve worked for went out of business. The Wallaces and their two
daughters had recently moved from
Valencia to Canyon Lake. Feeling
secure in their jobs, the couple had
invested "everything we had" in
their new home three months earlier.
Instead of getting a new job,
Steve started installing electri c
windows, door locks and air-condi tioning systems on vans, calling on
his two decades of contacts in the
automotive industry.
Totally Wi red built up a
respectable customer base over the
next three years. One of their regular customers suggested to Steve
that he specialize in designing electrical harnesses, which hold all of
the many wires needed in individual veh icles. Ten years and several
temptations to quit later, the
Wallaces had grown Totally Wired
into a $1.25 million enterprise with
10 employees.
Then came Totally Themed.
When their two daughters were
adolescents, the couple got
involved m volunteering on
Temescal Canyon High School 's
Grad Night committee. Grad Night
occasions, in which graduating seniors get together and celebrate in an
organized event, have become
increasingly popular in the past
decade.
The committee was about to
fold due to lack of interest and
attendance, but .when the Wallaces
volunteered to bring their energy to
the table, parents started attending
with renewed vigor. The Wallaces
helped organize and build an attractive Hollywood-themed event
called "Star Struck in ' 95." They
helped for the next six years, until
both of their daughters graduated.
Totally Themed got its firs.l
break a few years ago, when a hotel
affiliated with an Orange County

amusement park needed so me
themed towel lockers for its pool
area - and quickly. A friend of the
Wallaces who had seen their work
at Temescal Canyon High School 's
grad nights suggested them for the
project.
Buyers for the hotel liked the
model and ordered four of them on
the spot. That led to a carrying cart
for lifeguard jackets and a few
more jobs for the hotel.
The Wall aces decided to incorporate Totally Themed as a separate
company from Totally Wired. For
years, Totally Wired had supported
Totally Themed. Now, revenues
from Totally Themed far outweigh

themed rock work for a major
Australian resort developer and its
American affiliates, Steve said.
Although
many
of
the
Wallace 's competitors are larger
than they, Totally Themed is making a name for itself in the industry
and is growing quickly. Steve credits their own business savvy as one
of the reasons.
" Most of the peopl e in the
theme business are reall y creative
peopl e who are really bad at business," he said. "With me as the production manager and Vicky running
the company, we have an advantage
over our competitors."
Steve studied industrial arts in

Steve and Vicky Wallace relax in a beawiful stepped "stone" selling of their own
creation.

college and served with major corthose from Totaliy Wired, Steve
porations in production and quality
said. They will continue to operate
control management positions.
both businesses from their twostory, 18,000-square-foot workVicky, whose background includes
shop, office and showroom facility
commercial and residential escrow
on Birch Street in Lake Elsinore.
and mortgage experience, serves as
The company has 10 full-time
the corporation's secretary and
employees and hires carvers,
chief financial offi<(er.
painters, welders and other contrac"We watch the trades; know
tors when they are needed. Until
what 's going on in the industry;
the Wallaces recently hired a propick up miscellaneous info off the .
duction manager and a sales manInternet; wade through what 's real
ager, they handled those responsiand what 's not. I know companies
bilities themselves.
out there don 't pay attention to
Totally Themed is currently
that," he said. "We are focused on
working on a themed park for the . getting projects. We are focused on
city of Lake Elsinore and a
our customers, not our competiChristmas Village for the Lake
tors."
Elsinore Outlet Center. The
He also credits the skills of
Wallaces are also creating custom
continued on page 14
poolside scenic displays and
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CLOSE .. UP

Service Businesses - Professional and Labor-Intensive- Can Be Valued and Sold!
by Chad Simmons
Seven steps to help you up the
ante on your asking price.
Have you ever thought about
selling your con ultancy, catering
business or window-washing ervice? Even if you don't have anything tangible to sell like inventory,
a lot of equtpment or even real
estate, it doesn't matter. You can
still place a real value on your
enterprise. Most entrepreneurs,
especially in the service industry,
have no idea what their business is
worth. Unfortunately, neither do
buyers, so with this level of uncertainty chances are they won't pay
much.
Chad Simmons, author of the
"Business Valuation Bluebook"
says entrepreneurs should always
know the value of their businesses,
even if they 're not preparing to
sell. Why? First, because when you
know the variables that increase
the value of your business, you can
work to improve them so business
value will rise. Second, the opportunity to sell is often unexpected.
So plan ahead, and when the time
to sell comes, you 'II get the best
price. The "Business Valuation
Bluebook" provides step-by-step
instructions for valuing any bus iness.
However, Simmons points out
the first, most important step is to
give your service business more
value. "You create this by recognizing that the intangible assets

..

also called intellectual capital
make a worthwhile contribution to
business performance. Intangible
assets are your .reputation in the
commu nity, the knowledge of how
your business is run, your secret
recipes, your skilled staff ... the list
goes on."
How do you convert intangibles into dollars of value? First,
make them tangible by institutional izing them. That way when you
leave the busines , revenue doesn 'I
walk out the door with you. Here
are some easy tactics to consider:
1. Convert client lists into contracts. Which is worth more; a
business with 200 client names or
200 client contracts? You may have
a steady flow of customers and
those that return often, but neither
you nor a buyer can accurately
assess the future revenue in a service business. Change that by offering clients a five percent discount
to sign a contract for a year with a
30-day exit clause. They have little
to lose and you have a lot to gain:
more committed customers and a
greater perception of business
value. It's a smart business decision to insure income and will
make your business far more
appealing to buyers.
2. Adjust pricing. Small service
companies usually have lower
operating costs than larger businesses - so they often price their
services for less. Contracts that create a backlog of business are of little value if the billing rates are so

LOMA LINDA
CHAMBER OF COMMERCE
13TH ANNUAL
SCRAMBLE GOLF
T9URNAMENT
WEDNESDAY, JUNE 27,2001
PALM MEADOWS
Registration: 11 :30-1 :00 P.M.
Shotgun Start: 1:00 P.M.
Awards Dinner: 6:00 P.M.
Putting Contest: 11 :30 A.M. to 1:00 P.M .

For infonnation on participation and sponsorship, contact the Lorna Unda Chamber at
909-799-2828.

low the potential buyer couldn't
make a profit. Raise prices to
match the competition who might
buy your business.
3. Transfer your knowledge. Face
it, you can be replaced. Sometimes
our strengths become our weaknesses in that maybe you do know
how best to serve your clients. But
what happens if you're' sick or
overloaded with work? Get other
people involved in your dutie!:> by
teaching them how to do your job.
So when you, the owner, leave the
business upon ~ale, the enterprise
won't fall apart. This is the kind of
insurance potential suitors want
and need to hear about.
4 . Pump up your marketing and
exposure strategy. Today, many
people think they can slap a Web
ite together and the world will
come calling. In fact, Web sites do
attract inquiri es and they allow for
easier administrative functions.
But they have zero value if you
don't promote them. Advertise
Web sites in newspapers, magazines, on your letterhead and business cards or any other place your
audience might notice to help drive
more business to the site and, ultimately, to increase your revenues.
5. Reduce employee turnover. If
your business centers around the
services you or your employees
perform for clients, then make sure
those employees the ones
you've spent lots of time training
- stick around by:
• Instituting programs. that encourage them to stay, such as retirement
with long-term vesting;
• Paying your ~eople well and giving them bonuses;
• Creating a culture that is inviting
and makes people bang down the
door to come to work .
All of these steps will encourage a
low turnover rate making your
business more profitable and stable

- which is appealing to potential
buyers.
6. Document and copyright your
work. Training employees can be
complex and time consuming. It
usually helps to have some sort of
outline. Turn that information which is how your business i run
- into a manual so a buyer can
take over with ease. An'!- you 'II
have somethi ng tangible when
offering to sell the business. This
sort of documentation of how your
business runs is the way franchises
got their start. Franchisers are masters at documented processes. But
everyone, even Mom and Pop
shops, can and should do this.
7. Be prepared to defend. It's easy
to copy some businesses. And if the
heart of your service business is
"intellectual capital" then protect
it. Start by documenting who,
what, where, when and how to
prove you were there first. Use
service marks and trademarks.
Copyright your materials. All of
these steps are necessary if you
ever need to defend your stake. By
doing so, you will also be able to
better assess and value your enterprise for potential sale or just to
improve the way you run the business.
Simmons encourages service
business owners to take these steps
to improve and identify value.
Then you can approach the bargaining table with low uncertainty
and a legitimate, documented
measurement of business value especially for those intangibles.
Chad Simmons is a partner and former president and CEO of United
National Real Estate, one of the
largest real estate franchises in the
U.S. Simmons also owns and manages Simmons Investment Company,
LLC, and CEband, an Internet distance learning company.
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Lest We Forget the Child
by John Elkins

happen ... the e children will not
be forgotten.
Tim Evans serves as founder
Their first priority is raising
and president of the Unforgettables
money so the foundation can
Foundation and Thomas Sherwin,
respond to every potential family
M.D. serves as chairman. The
in the Inland Empire who may need
this service. About 700 children die
foundation's primary work is to
in the Inland Empire each
year. The foundat ion wants
to help the poorest 15-20
percent of these - up to
150 families.
Once the foundation is
financially stable and effective in rallying the community's ongoing financial
support, the organization
hopes to open a branch at
every children's hospital in
the United States.
The foundation was actually founded Jan. 1, 2000. The
first year was spent raising
Dr. Randall Schell recemly began his coast-toawareness of the cause and
coast bicycle ride to support the creation of the
the foundation, an'd raising
Unforgettables Foundation's services nationmoney. It began helping
wide.
families on Jan. 1 of this
raise money locally so that families
year. Although still in its infancy as
in the Inland Empire- who suffer
an organization, the foundation has
the death of a child- can have the
helped 24 families since then.
support they need if they find
"A lot of people wondered if
themselves to be financially destithere would be a need," Evans said.
tute in the face of burial costs.
"I think that has been answered. At
For the last 11 years, Tim
the rate we are going, we anticipate
Evans, M .Div. (master of divinity)
helping 75-100 families by the end
has been the primary chaplain in a
of the year.
local children's hospital. In that
"One of the beauties of this
role he has frequently received
foundation that really appeals to
calls from people who inform him,
business people is the fact that this
" We have a family that is financialis a solvable problem," Evans said.
ly desperate. They have just lost a
"If the foundation were to raise
child. Could you be an advocate
$200,000-300,000 a year, it could
with the mortuary on behalf of the
help all the families who need it.
family?" The frequency of these
"The foundation's main goal is
calls led Evans and his wife,
to help low income and severely
Sonya, (a nurse) to see just what
financially challenged families,"
they could do.
according to Evans. There will be
They started talking about the
some families that even though not
problem with their friends and that
financially challenged, will experiquickly
turned
into
the
ence a single major accident or illUnforgettables Foundation. Evans
ness that they are not prepared for
has officiated at more than 100
financially.
children's funerals. Many times,
Evans believes that families
parents have told him, " We do not
with the financial means do not
want our child to ever be forgotwant help with these costs - as a
ten."
That
is
how
the
matter of honor. The foundation
Unforgettables Foundation got its
. does help some people who are not
name. The foundation 's ultimate
considered poor or indigent, howgoal is to make sure that this never
ever. These· families, when they

have the means, will help the project through donations and advocacy. "Our help will be paid back in
many other ways, including financially."
The foundation does not have a
grief program per se, but Evans is a
chaplain, and has the pastoral training to help families through the
grieving process. Also, the founda tion has a large number of physicians and nurses trained to be sensitive to the grief families suffer.
Evans believes that financial
help is a statement from the community that it is willing to help
support those in need. " It is a very
healthy, helpful, and encouraging
statement," he said. " It says the
local community has come together to raise funds so that they can
make it possible for the bereaved
families to have a dignified and
compassionate burial for their
young loved one."
The foundation has three components: executive board, honorary

es the board of directors. It is made
up of practical people. The director
of San Bernardino County's children 's network which is the number one agency that coordinates
children's work and advocacy for
the entire county, serves, as does
the director of social services for
Riverside County.
Evans is also a founding member of the Pediatric Chaplains
Network, an association of chaplains serving in 60 children's hospitals across the nation. There is
consensus within this organization
that
if
the
U.nforgettables
Foundation can become a working
model by operating successfully in
the Inland Empire, then the concept
will spread very quickly to other
children's hospitals across the
country._ .
Evans believes the foundation
can work with local mortuaries and
cemeteries to create a national children's memorial ground. "Most
families want to bury their child in

The Unforgetab/es Foundation's executive and advisory board members work for
community support to continue their service to bereaved families.

board, and advisory group. The
executive board is the voting/legal
group. Then there is the honorary
board, very credible community
leaders who have given their
names to support the project.
The foundation has 30 of the
most respected and acclaimed
pediatricians in the area serving on
the honorary board. Their contribut~on gives significant credibility to
the project. Then there is a consultation advisory group, which advis-

their family plot," Evans said. "So
its emphasis would not be as a
place to bury children. It would
predominately be a memorial area.
It would be a sacred, treasured, and
important place for families locally
and nationally, to know that there is
one place where their child's name
would be kept in perpetuity."
"Whether it is.carved qn a wall,
bricks in a walkway, or tiles in a

continued on page 18
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Bad News and Good News on the Net

Dealing with EDD: Inability vs. Misconduct

by J. Allen Leinberger
Remember those terrible nicknames that we all dealt with in
school? "Stinky," "Stretch,"
"Carrot-top," "Pizza-face." Years
of selective memory and expensive therapy have helped us to forget them. Now it would seem, in
the computer world, those ugly
nicknames are back, with a
vengeance.

In fact they are not trademarks. But if the corporations do
not register them as domain names
on the Internet, someone else will.
And that someone will use it as a
negative site against the corporation.

Inland Empire Ad Club, attorneys
Bob Toms and Gary Nelson of
Christie, Parker & Hale, explained
some of the unfortunate side
effects of domain name registration.

Years ago, Proctor and
Gamble, the soap company, spent
time and money trying to fight
rumors of being in league with the
devil because of their moon-andstars logo. Can you imagine how
fast such a thing could spread on
the Net?

There are consultants who
specialize in making sure that
your Web site comes out in the top
10 when you do a search. (This is
the same reason that some companies are listed in the phone book as
AAAA Aardvark. Perhaps you've
had their pizza.)
You can only imagine the long
list of religious and artistic sites
that had to be cleared to get
Madonna's Web page online. So
imagine those horrible nkknames
we have all used for giant corporations- "Mickey D's," "Monkey
Wards." Airlines that we call
"Scare-lines." Companies hate
these things. They deny their exis-

The larger picture here ts, of
course, you can never believe
what you read on the Net. East
Coast centers of journalism may
or may not be controlled, depending on what conspiracy theory you
subscribe to, but they watch what
they say and confirm their
sources. Peopfe who write for Web
sites are not under any such
restrictions. They write what they
want to. It is sort of like the computer age of tabloid journalism.
From Tylenol to Firestone,
corporations have had to deal with
negative PR for real. People who
can create negative Web sites and
start rumors about companies

In a recent presentation to the

•

tence and they never take the time
or money to have their legal
departments list them as trademarks.

You can now incorporate in any
state, including name reservation,
by phone, fax, or Internet Thmk
of it In less than 7 minutes, your
small business can be enjoying
big business benefits. Call now.

have the power to cause havoc in
the business world. Remember the
disgruntled ex-employee who
nearly destroyed that Orange
County company last year with
one fake press release? I hate to
be the one to make the lawyers
rich, but without a credibility test,
Web sites can be dangerous.

Now the good news.
If you use America Online,
you have been listenmg to that guy
who says " You've got mail" for
quite a while now. Legend has it
that he was the boyfriend of a lady
who worked at the company in the
early days and they asked him to
record the lines, never realizing
how many people would hear him
over the years.

He 's right up there with James
Earl Jones who tells you "This is
CNN," and now has a job doing
the information line for Verizon.
So now, after all these years
AOL has come up with new voices. They have it set up as a contest
... name the voice. But they have
put the voices into a file that you
can use at your discretion~
Hannibal Lector tells you that
you've got mail, "Goody-goody."
Sylvester Stallone greets you with
an articulate "Yo."
Who do you like? Jackie
Chan? The Crypt Keeper from
HBO's "Tales From the Crypt?"
Look them up at Keyword: You've
got mail.
The change may do you
good!
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just tend to smile more often.
• No Long Delays
• 24 Hour Account Access
• Driz1e Up Windows

50 State Incorporations
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by Jeanne Laurie, U/ Specialist
When dealing with
the
Employment
Development
Department, it is important to know
the terminology used by the EDD.
For their purposes there are only
two kinds of separation from work.
One is a discharge. The other is a
voluntary quit.
To determine whether the separation is a discharge or a voluntary
quit, you mu ·t decide who is the
" moving party." If the employer
decided that the employee was no
longer allowed to work as of a particular day, it is a discharge. If the
employee decides not to work at the
company pa t a particular day, it is
a voluntary quit. This is true even if
you use orne other language to
describe the separation, such as
"mutual agreement," or "quit in lieu

of discharge," or you let the person
go early after a resignation has been
submitted.
If the separation is a discharge,
then there are two types of discharge. Either the discharge is for
misconduct or it is not for misconduct. Many times "not for miscon• duct" would be called "inability."
Obviously, a layoff would not be
misconduct. Other types of discharge may not be as simple to
define. Many employers lose their
unemployment insurance clai ms
because of a poor choice of words
in citing the reason for discharge. In
many cases, it was misconduct, but ·
the employer worded the eparation
information as "i nability."
A discharge for misconduct is
disqualifying for unemployment
insurance benefits. A discharge for
other than misconduct allows the

person to collect benefits.
Inability: The presumption is
that the employee is try ing to the
best of his/her ability to do the job,
but does not have the skills to do
the job as required. The employee
never demonstrated the ability to do
the job.
There is also the presumption
that when you hired the person, you
determined through your hiring
procedures that the person was
capable of doing the job.
Misconduct: The employee
does have the capability of doing
the job, but is intentionally and
willfully not performing the job as
required.
The EDD defines misconduct
as an intentional disregard of the
employer's interest or of the
employee's duties and obligations
to the employer.

THE TOll ROADS
SAVE YOU 40
MINUTES A DAY.
SO WHAT'S
STOPPING YOU?
life's great if you have time to enjoy it. Ask anyone who takes The Toll Roads.
Our patrons say they save forty minutes or more every day. Which gives them time to
do the things that are most meaningful to them.
And fortunately, sitting in traffic isn't one of them.

Strive to describe the behavior
in terms that are qualitative or
quantitative without assuming a
state of mind-objective rather than
subjective.
For example: After counseling,
the employee improved and prepared reports completely and on
time. Rather than (state of mind), he
just doesn't apply himself, i.e., I
know he could do better if he tried.
Generally, in order to disqualify
the claimant for misconduct, the
employer must show:
1) There was a rule/ policy/established procedure.
2) The employee was aware of the
rule, e.g., handbook, orientation,
in-service, previous warnings, etc.
3) The employee had the capability
to perform the job.
4) The employee was aware that
his/her job was in jeopardy.

for more tnformatton:
www.thetollroads.com
1-800-378-lRA~ (8725)
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To Ask or Not to Ask: Developing a Question-Friendly Culture
Project management guru Stan
Portny says your company s success
may depend on whether employees
feel comfortable enough to ask questions.
Does your company have a
question-friendly culture? When you
are working on a project, do you feel
comfortable asking the head honcho
to clear up any confusion you may
have? If you are the manager, do you
encourage employees to come to you
with their questions-and do you
really mean it?
Project management consultant
Stan Portny, president of Stanley E.
Portny and Associates, LLC and
author of the new "Project
Management
for
Dummies®
(Hungry Minds, Inc., 2000, ISBN: 07645-5283-X, $19.99}-hopes the
answer to all of the above is a fervent
"yes." He has seen too many
instances in which a manager 's
''open door policy" has become fod-

der for cynical water-cooler jokes.
"Sure, there are some company cultures that discourage questions, but
these are rare," Portny says. " In mo t
cases, managers are very receptive to
questions and usually have answers
and valuable insights they would be
happy to share. After all, it's in
everyone's best interest that work
gets done quickly and efficiently.
"Unfortunately, many employees don't realize this i the case. For
various reasons, they assume management is unwilling to listen-and
this perception becomes a major
impediment to project success.
Opening the lines of communication
can make everyone's job easier." It 's
true that the breakdown of the rigid
old-school business hierarchy has
eliminated much employee fear of
approaching authority figures.
However, the growing emphasis on
" project teams" as a method for get• ting work done creates the necessity
for a whole new level of human
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• Corporate Headquarters
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high-rise building multiple floor remodels.
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and supervision, with on-time completions.

Give Rellos Construction a call
for a bid on your next project.

RELLOS
RELLOS CONSTRUCTION INCORPORATED

(800) 291-8038
Serving the Los Angeles & Inland Empire Areas • License# 471756
www.rellosconstruction.com
-

-

-~

-- - - - -

--~--------~

interaction.
After all, projects often require
that people work closely with
employees from other departments,
other companies, and in our increasingly global society, sometimes even
other cultures ... and questions mu t
often be a ked. Creating a questionfriendly workplace is a two-way
street. That 's why Portny offers the
following tips to askers as well as
"askees":
If you are the manager or project
leader:
• Tell employees that questions are
welcome. This may sound simplistic,
but saying, " If you have any questions, I sincerely want to know," will
go a long way toward making others
feel comfortable approaching you. ·
• Always respect the question.
People tend to clam up if they're
made to feel they've asked something "stupid." Acknowledge the
validity of the person's question by
saying something like, " I appreciate
your question; let's explore that for a.:
moment ..."
• Give the "asker" your full attention.
Don 't address someone 's question
while you're answering your e-mail
or reading the paper. And don't take
a phone call in the middle of the conversation. Otherwise, the person will
think you don't care or aren't listening.
• Practice active listening. If someone comes to you asking for a deadline extension, for instance, repeat
back to him what you think he said.
Ask specific questions like, "Why do
you feel you can't get this project
done on time? What is the nature of
the conflict?" This technique clarifies the issue in your mind and helps
the other person think it through.
• Realize-and state frankly-that
you can't solve every problem. It i
not your responsibility to do all the
work yourself. It is your responsibility to engage employees or team
members in a problem-solving dialogue. When people are aware of
your boundaries, they will make
more of an effort to help come up
with their own solutions.
If you are the employee or project
team member who needs answers:
• Be proactive. Cultivate the mind-;et
that you will seek out solutions

rather than procrastinate or avoid the
project in question. Remember, by
asking, you are not "bothering" your
manager, you are taking a necessary
step toward completion of the project. Your question will be appreciated!
• Don 't "dump" your question on
your manager. It is not her job to
solve the problem for you. Have a
few possible solutions in mind
before you approach her and be
ready to openly discuss them and
receive feedback.
• Ask questions as a friend, not as an
adversary. Yes, there is a huge difference! Keep in mind that what you are
after is a mutual exploration of the
issue at hand, not a cross-examination. Treat your manager with
respect and he will do the same for
you.
• As a general rule, don' t ask questions via e-mail. Many people do not
write well enough to communicate
their real question. Plus, the fact that
your manager can't hear your tone or
note "non-verbal" cues like eye contact and body language can confuse
the issue. If you must pose a question
via e-mail, be as clear as you can and
follow up with a phone conversation.
Always remember that que..stions
are a useful and necessary tool for
learning and making progress toward
your goal. "As the poet John Donne
said, ' no man is an island,"' Portny
reminds us. " I think that quote
applies beautifully to business and
especially to project work. No one
has all the answers; we must all rely
on the knowledge and expertise of
others. Feeling free to ask questions-and being willing to respond
to que..<;tions others ask-is the key to
positive and productive interaction
between team members. And that is
the path to project success."

Stan Portny, president of Stanley E.
Portny and Associates, LLC, is an
internationally recognized expert in
project management and project
leadership. Please contact Portny
through any of the following means:
Stanley E. Portny and Associates,
LLC, 44 Dorison Drive, Short Hills,
New Jersey 07078;· Phone: (973)
376·B887; Fax: (973) 912-8386; email: sport11y(s.l'att.net; Web page:
www. Stan P01:tny.com.

LAW
Arbitration Agreement May Be Required as Condition of Employment
May an employer require an
employee to sign an arbitration
agreement as a condition of
employment?
Yes. In a recent decision, the
California Supreme Court held that
pre-dispute mandatory arbitration
agreements are enforceable as a
condition
of
employment.

(Armendariz v. Foundation Jlealth
Psychcare
Services
In c.).
Agreement
should
include:
Enforceable arbitration agreements,
as outlined in the Armendariz decision, must include:
• a neutral arbitrator;
• may not limit damages made
available by statutes;
• must provide for adequate discovery;
• must provide for mutual arbitrability of claims and remedies (that
is, the employer cannot impose
arbitration only on the employee);
• some form of written decision
must be issued by the arbitrator;
and
• the employer must pay the cosh
of the arbitration.
Support from U.S. High Court
Further support for the use of
arbitration in employment came
from the U.S. Supreme Court in its
March 21 decision in Circuit City
Stores, Inc. v. Adam.\.
The U.S. Supreme Court held
that workers with employment contracts may be compelled to arbitrate
employment disputes under the
Federal Arbitration Act. This decision in effect overru led a 9th U.S.
Circuit Court decision in 1998
(Duffield v. Robertson Stephens &
Co.) that had put California
employers in the unusual situation
of having arbitration agreements
that were valid for state discrimination claims, but invalid for federal
discrimination claims.
The Circuit City decision
means employers in California now
are able to use pre-dispute arbitration agreements with employees for
both state and federal ~iscrimina
tion claims.
Review Needed
Au ~::mpluyer that wishes to use
an arbitration agreement should
consult its labor counsel to deter-

mine if arbitration i!. recommended
fo r that employer's circumstances.
If an employer decides to u e
an arbitration agreement, it shou ld
be drafted by cou nsel and signed by
the employee. Employers who have
arbitration agreements should have
them reviewed to make sure they
satisfy the requirements set forth in
Armendariz.
Small Busine s Liability Reform
Bill
The United States Chamber of
Commerce called the introduction,
on May 10, of legislation that
would help to prevent lawsuit abuse
that targets small businesses, while
protecting the rights of those with
legitimate claims, long overdue.
"Small businesses too often set-

tie lawsuits for large sum , regardless of the merits, in fear of being
crushed by the weight of unlimited
punitive damage awards," said
Thomas Donohue, chamber president and CEO. "The legal fees
alone from one lawsuit- frivolous
or not - can put a mall company
out of business."
Currently, small bu ·inesses
can be held completely responsible
for 100 percent of any court judgment, regardless of their degree of
responsibility, according to the
chamber. The bill, if passed into
law, would mean small business
defendants could only be required
to pay the percentage of a judgment
that matches the ir responsibility for
any harm caused.

"Lawsuit abuse has created a
climate of fear, with a chilling
effect on new product creation and
business expansion," Donohue
commented. "This common sense
legislation will discourage costly
and frivolous lawsuits against smaJI
business owners and help to restore
fairness to our civil justice system."

The Labor Law Helpline is a service to Cplifornia Chamber members. For expert explanations of
labor laws and Cal!OSHA regulations (not legal counsel for specific
situations), call (800) 348-2262 or
e-mail: helpline@calchamber.com.
Answers to frequently asked questions are available to chamber
members on the member Web site at
www.calchamber.com.

The Hartford Finds Business Owners in the Dark
About Protection for Internet Exposures
(E-mail viruses, lawsuits top list
of cyber concerns in new study)
Love
bug-type
viruses.
Lawsuits for privacy violations.
For small- and mid-sized companies venturing onto the Internet,
the world of cyberspace can be
fraught with pitfalls.
Compounding the problem is
that, few small- and mid-sized
companies know whether they are
adequately protected against
cyber-risks, says The Hartford
Financial Services Group, one of
the nation 's leading business
insurers . The company recently
conducted a study that found 80
percent of such businesses were
not sure whether their current
insurance policy covered such
specific cyber-risks as e-mail
viruses, Web site business interruption,
online
copyright
infringement, and Internet privacy.
The national study, believed
to be the first of its kind to focus
on s maller businesses, surveyed
282 companies with fewer than
500 employees who currently utilize the Internet, but not as their
primary revenue generator. An
independent,
online
market
research firm conducted the study

on behalf of The Hartford.
"This uncertainty is not surprising," said Judy Blades, executive vice president in charge of •
business
insurance
at The
Hartford. "Most standard business coverages were established
before the Internet became a common business tool. It has only
been in recent years that problems
associated with the World Wide
Web have come to the forefront.
For example, businesses have lost
their customer databases from e- _
mail viru. es or have been sued for
posting copyrighted material on
their Web sites. These findings
underscore the need for carriers to
clarify their coverage in these
areas."
The Hartford study found that
nearly all the companies surveyed
were using the Internet for e-mail
and Web surfing. Some 68 percent of mid-sized business and 42
percent of small business had
Web sites for informational purposes. Whil e just 13 percent were
currently using the Internet for ecommerce activities, a total of 47
percent expected to do so within
the next three years. When asked
about the greatest cyber threat to
business, those surveyed put email viruses at the top of the list.

"This reflects the reality of
Internet communication," said
Blades.
According
to
the
International Computer Security
Association (ICSA), the likelihood of a company experiencing
a computer virus has approximately doubled for each of the
past five years. ICSA reports the
median downtime for a virus disaster - defined as 25 or more
PCs or servers infected at the
same time was 21 hours in
2000, a dramatic increase from an
hour or less the year before.
Of the small- and mid-sized
businesses surveyed by The
Hartford, the more cyber-savvy
ones were particularly worried
about lawsuits involving online
copyright, infringement and privacy. According to attorneys who
specialize in this type of litigation, defense costs alone for these
cases can exceed $100,000. The
Hartford study also found that
companies whose Web sites have
interactive and transactional
capabilities were generally twice
as likely to be concerned about
these issues as firms whose Web
sites were promotional in purpose
only.
Businesses
utilizing
the

continued on page 21
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Corporate Profile ...
continued from page 7
their employees and their commitment to quality. "We pay extra
attention to detail to give our work
a quality look. We hire the absolute
best. We take a lot of pride in what
we do," Steve commented. They
also run lean and will not hire
unnecessary taff, he added. " We
just run down and dirty," Steve said.
"Everyone works in the shop. Vicky
does. I do."
The couple, who have been
married 26 years, has learned how
to work together without stepping
on each other's toes or bringing
their work disagreements into their
marriage. They have different job
responsibilities and neither knows
how to do what the other does.
Steve is the creative, electrical
genius and runs the shop, Vicky
said. She runs the business and the
purse strings. Their complementary
skills help because neither is second-guessing what the other is
doing, Vicky added.

This April, Totally Themed
spent $50,000 putting together a
preview of its work and invited representatives from amusement parks
and other entertainment venue.
throughout California. Guest. were
led through several rooms that
highlighted what the company
could create, including a portion of
a full-scale themed ride and outdoor
faux rock work that looks incredibly real.
Although no other amusement
park representatives showed up,
except for those from their current
customers, the event was successful , Steve said. They reaped 23 new
projects. "It was a crap hoot and it
worked; it was the best way to show
the industry what we can do. What
we can do doesn't always translate
to paper. Our media package doesn't quite show what we're capable
of ... this did."
A key to their success has been
their ability to take risks.
Unable to secure a bank loan or a
line of credit their fir t few years in
business, the Wallaces sometimes
took cash advances on their person-

MANNERINO
LAW

OFF

CES

al credit cards to pay bills or make
payroll. By the time a bank would
even take their loan application
seriously, the Wallaces decided they
could survive without a line of
credit or a loan.
Until Totally Wired moved into
its current home in Lake EJ·inore,
they had operated without ever taking out a loan. But then they took
out a $1 million, SBA-backed loan
to buy the property and con truct
the building.
The Wallace also had to get
over an earlier, negative business
experience that would have scared
away many people from starting
another business. While they still
lived in their native Northern
California, the Wallaces went into
bu ine.s repairing motorboat with
another partner, a trusted friend of
Steve's.
They did the work and the partner handled the finances. Five year
later, the Wallaces were puzzled
that their seemingly busy, successful company was not making
money. They found out their partner
had been embezzling for years.
Ready for a new s tart, the
young couple, who had met while
still in high school, sold one of their
cars, packed up their belongings
and two young daughters, and headed down to Southern California.
They had no jobs, no money, and no
place to live.

Monopoly ...
continued from page 16

"Laws were made to be broken"
Christopher North, May, 1830
..Had laws not been, we never luld been bltun 'd; for
not to lcnow we sinn •d is innocence"
Sir William Davenant
/606-1668
933 3 BASELINE ROAD, SUITE 110 RANCHO CUCAMONGA CA 91730
(909) 980-1100 • FAX (909) 9 .. 1-8610

delay is the power to destroy.
Stock prices for competitive
DSL providers such as Covad
Communications and Rhythms
Netconnection have dropped an
average of 97 percent over the last
year. NorthPoint Communications,
the latest victim, wiJI shut down in
the next few weeks, putting hundreds of workers on the street and
leaving as many as 100,000 consumers and smaJI businesses
stranded.
Ultimately, consumers are the
real victims of monopoly. In
California, months after SBC gobbled up Pacific BeJI, complaints
from consumer groups, labor
unions and the Office of Ratepayer
Advocates skyrocketed. California
consumer organizations have sued

Soon, Steve was working two
full-time jobs, one at Disneyland in
the warehouse. Vicky took the hu
to work to her full-time job.
The toughe. t challenge so far
for Totally Themed was getting in
the door, Steve remembered. It
took almost one year to turn that
first job into a steady business relationship. "We ' re very patient," he
added.
The Wallaces have been patient
in promoting one of their creative
concepts- themed limousi nes. On
a trip to Las Vegas taken specifically for acquiring new ideas for the
company, the Wallaces thought of
designing themed limousi nes for
large hotels and casinos.
" We thought, 'what if you
could put a whole show in a car?'"
Vicky said. They created a model
and have been pitching the concept
to casinos throughout Las Vegas.
Steve said they are very close to
making some sales.
Plans for the future are to reach
out to different companies within
their target markets and to seek new
markets for which to create themed
projects.
Steve's retirement plan, which
may get altered because Totally
Themed is doing so well, is to get a
job selling popcorn at Disneyland.
"Our accountant says that we
should be able to do that !" he
remarked.

SBC Communications for making
consumers wait all day for DSL
installation. Signing up orders
faster than it could process them,
they built up a I 00,000-order backlog.
So, five years after the
Telecommunications Act of 1996
the Baby Bells still control the
board; they ' re morphing into
super-monopolies; consumers have
been put on hold and competition is
being quietly suffocated in their
backroom.
Frighteningly, they're on their
best
behavior.
SBC
Communications is asking states
all over the country, including
Californi«, for permission to offer
long-distance service.
If they get it, the game's over.
(opinions expressed in this article
are not necessarily those of the

Inland Empire Business Journal.)
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HEALTH CARE

New Law Offers More Medical Eye Care Options for California Consumers

I

A new Jaw recently went into
effect that expands medical eye
care services provided to patients
by qualified California doctors of
optometry, according to the
California Optometric Association.
As of Jan. 1, 2001, patients can
be treated by qualified optometrist
for glaucoma, allergies, infections
and non-surgical removal of foreign bodies from their eyes. Prior
to the passage of the Quality Eye
Care Act, optometrists were legally
limited in their ability to treat medical eye conditions and prescribe
pharmaceutical agents. Because of
these
legal
limitations,
optometrists often had to refer their
patients to an ophthalmologist for
treatment - meaning more cost
and delays in care.
Under
the
new
law,
optometrists must continue to
undergo rigorous continuing education requirements, as well as
additional training and certification
for glaucoma and other medical
treatments. Such rigorous educational standards will ensure
patients receive care that reflects

the newest treatments and pharmaceutical advancement .
The law offe rs tremendous
advantages fo r Califo rnia consumers by providing them greater
access to more affordable medical
eye treatment by thousands of
optometrists who e safety record is
unblemished.
Key Provisions
General:
Expands the conditions TPAcertified doctor of optometry can
treat, including glaucoma, allergies
and infections.
Expands use of pharmaceutical
agents to treat those conditions.
Establishes protocols to trigger
consultation with or referral to an
ophthalmologist if a patient 's condition does not improve, worsens
or is not resolved. Also, if a patient
remains on medication for a certain
period of time, they will be
referred to an opthal mologist.
Expands the procedures that
can be performed (i .e. foreign body
removal).
Defines the procedures medical and optometric assistants may

INLAND EMPIRE
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perform under the direct responsibility and supervision of an ophthalmologist or optometri t.
Education:
Establishes continuing education in particular areas of patient
care for optometrists linked to the
expanded authority granted by the
bill.
Requires initial education and
cli nical training for optometrists
prior to treating patients with primary open angle glaucoma, a
sight-threatening condition that
damages the optic nerve.
Specifics:
TPA-certified
opto metrists
who graduated prior to May 1,
2000 are granted authority to treat
primary open angle glaucoma prov ided they:
Complete 24 hours of classroom education in glaucoma.
Treat 50 patients with glaucoma over a two-year period in col-

rJ ,

FREE COPIERS
Equipment, Service and Supplies Are All Included
Small Table Tops • Large Duplicators • Mid-Size nits

Before you buy or lease
another copier, Call ABM.

e-mail addresses
NAME

ADDRESS

TITLE

William J. Anthony

williamj@busjoumal.com

Publisher & Producer

Ingrid Anthony

ingrid@busjournal.com

Managing Editor

Editor

lebj@busjoumal.com

Editor

or visit our Web site at:

W"W'W'. busj ournal. con1.

laboration with an ophthalmologist.
Additional authority granted to
TPA-certified optometrists:
Removal of corneal foreign
bodies that don't require surgery.
Treatment of ocular infections
with oral antibiotics.
Treatment of ocular allergies
with oral antihistamines, topical
steroids and oral no n-steroidal
anti-inflammation drugs.
Treatment of certain types of
ocular inflammation with topical
steroids.
Procedures NOT Pennissible:
The agreement does not
impinge upon the scope of practice
for which ophthalmologists are
uniquely suited. Optometrists are
prohibited from performing:
General surgery or suturing,
Therapeutic laser surgery,
Refractive laser surgery, and
Inj ections
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Can We Afford a Telecommunications Monopoly?
by l ody Heyman, execwive director
for the Califom ia ISP Association
T he rules of Monopoly are si mple and well -known to m ost kids:
you get as much cash as you can,
gobble up as many properties as
you can and than b leed your opponents to death by extracting a hefty
fee each time they land o n your
pro perty.
In ho uses across Ame ri ca ,
Mo no pol y inevitably turns into a
heartbreaking war of attritio n leaving the younger kids bro ke and
beaten down by the big kid. Those
simple rules are alive and well o n
the fifth anniversa ry of the
Telecommunicatio ns Act of 1996.
Five years ago, Congress was
presented with a challenge: how
can s mall te lepho ne compani es
compete with industry giants like
a. k .a SBC
Pacific Be ll
Co mmunicatio ns ? T he solu tion :

make sure there was heal thy co mpetition in the local phone ma rket
be fo re a ll ow ing th e mo nopoly
co mpa n ie~ into the lo ng-distance
ma rket.
ow, five years later, the
mo nopoly Baby Bells are demanding to be let into Califo rnia 's longdis ta nce ma rket. But is there
healthy competitio n? No. A handful
o f g iant m onopoly pho ne companies - like SBC Co mmunications
- still control the board.
Ins tead of competing w ith each
o ther, the large mo no poly phone
compa nies jus t m erged . SBC
Commun icat io ns
gobbled
up
Pacific
Bell ,
Ame ritech ,
So uth western Be ll , Nevada Bell
and used the ca h fl ow and cus to mer base fro m its mo no po ly
o perations to swallow C ing ular, a
wireless company, and Prodigy, an
Internet service provider. It 's
become a $50 b illio n-co mpa ny

wi th operations in 20 countries.
SBC Commu nicatio ns, just o ne
mo no po ly phone company, made a
profit of $7 billion in 1999. That's
mo re than the revenues of all the
small er competitive pho ne compani es co mbined .
Their secret? T hey ow n the
board. T hey still own the loca l telephone loop. To s ign-up a new custo mer, offer DS L service or, even,
vo ice-ove r-th e-Internet, competitors have to rent space from a
mo nopoly company.
They can delay, deny and overc harge competit o r becaus e a ll
roads lead to th eir backroom.
Ninety-seven percent of all local
phone traffi c crosses their phone
lines. T hat 's like play ing Mo nopoly
aga inst someone w ho controls 39
out of the 40 squares on the board.
Everywhere you land, you have to
pay. Every time you pass "Go" you
have to pay $200.

It 's taking a toll. T he Bear
St earn · Index of competi tive ph one
companies shows that thei r stock
prices are down 73 percent s ince
the start of 2000. Just about the
only advantage left to the smaller
phone companies is th at they can
offer lo ng-distance service and, in
most cases, the Baby Bells ca n' t.
Internet service providers are
also hurting because high-speed
DSL Internet service ru ns on the
copper wi res co ntrolled by the
monopolies. S ince the big phone
companies are in the DSL bus iness,
they have a ves ted interest in keeping others o ut.
Accordi ng to IS Ps , the Baby
Bell s have blocked the m fro m
offering DSL by delayi ng service,
denying service, s las hing resale
prices, poach ing cus to mers and
creating bill ing disputes. In the
Int ernet trenches, the power to

continued on page 14

Special Event at PVHMC Focuses on Women'sHealth and the NewBreast Health Center
What is the mo!>t impo rt ant gift
you can give you rself and your
loved o nes? A healt hy you. To
encourage women to think about
themselves a nd the ir hea lth ,
Po mo na Va ll ey I Iospital Medical
Center and Inter Valley llealth Plan
s po nsored Celebrating Wo m en 's
l lealth, a one-clay event, on May
l 9 th. Celebrat ing Women's I Iealth
featured screenings, presentations,
and educational resources all cente red o n health care issues concernlllg women.
' Th i~ i:-- ou r fir:--t healt h fa ir
s pecifically for women so we're
excited, e~pecially, because it coinc ides with the open ing of the new
Breast I Iealth Center," sa id Sa ndra
Cotter, ma rket ing manager for the
h o~pi t a l \ Women's Center.
The even t wa~ held at the
Robert and Beverly Lewis Family
Cancer Care Center, 1910 Royalty

Dri ve, Pomo na. The Cancer Care
Center is the si te of the new comprehensive Brea:--t l lealth Center.
The center w ill offer mammography, ultrasounds of the breast, ultrasound-g uided breast b iopsies and
other diagnostic services all in one
locatio n.
Celebrat ing Wo men 's Hea lth
fea tured seven screenings: osteoporosis (sponsored by El i Lill y and
Company, who part ially funded the
event), height/weight, blood pressure, vis ion, heari ng, bala nce and
podi atry.
Lectures included: For You r
l leart, a discu~sion on the power of
pos it ive t hinki ng; Understanding
Weig ht
Loss and
Di abetes;
Be havior Modificat ion; A Special
Touch: Breast Care; No Bones
About I t - O~teoporo:-- is; and b It
llo t
in
llere?
RecognJ7i ng
Menopause.

F

aust ponied the highest resolutiOn m recorded
history and Won a ma1or award in lntematJonaJ
competition. Out of 5600 entnes from 16 ddferent
courrtries a panel of experts fUdged ou1 high· resolution
poster (at 1.110.80 !me screen or 5 m11110n dPI) as the
Winner' By pus/uno the llm11s of resolutiOn. we l.now more
about what 11 takes to prmt sharper and more colortul1maoes
than anyone else What we have ach1eved 1s far beyond what
other prmters prmt so doesn t 11 stand to reason that we
can pnm the st.1Ma1d lower resolutions. th,11 are much
eas1er to pnnt better than anyone else Let Faust
Pnntmg prove that they can 1mprove your prmted
1mage at no more tt1an what you're paymg now
Fot tnl<"~ldf•On cJ'f Don FJust

Faa'!>: Pnntmo /nf~
.~6;6 UIIC3 A:e

<;u ;.• HIO
C.11·tom•J 91730
Phone 909 980 1577
1>1-t>b<~r<' www l.w5trmmmq 'om
R,mchOCucJmono.~

t

ma11 mt(

4 tau~l(Jnntma

com
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The hospital's women's diagservices, wh ich provides
mammograms, has been housed
off-site fro m the main hospi tal for
nearl y 16 years. A team of health
professional and community members, under the leadership of Li nda
Bosserman, M.D., F. A .C.P., medical director of the Cancer Care
Center, determ ined that diagnostic
serv ices for women would be best
located at the Cancer Care Center.
"This is a dream come true for
a ll of us w ith a petssion for breast
healt h," Bosserman sa id. " We w ill
o ffer a state-of-t he-art program in a
ve ry caring supportive envi ron me nt.
"Breast cancer is the most common cancer among women, making
the Breast I Iealth Center a signifi cant addition to health care in the
Inland Valley," Bosserman added.
'· W ith the one-stop, team-e ffort
concept, women will get the best
~ervicc and quality of care Pomona
Valley Hospital Medical Center i~
no~tic

known for."
She cont inued, "The hospital
has superb pathology and excellent
rad iology depa rtme nts. Po m o na
Valley I lospital Medical Center has
become the fac ility of choice fo r
women concerned about the ir
breast healt h."
T he Breast Health Center will
have a radiolog y staff, led by m edical directo r Kennet h C irim ell i,
M .D ., who will review mammograms and prov ide results of diagnostic work-ups on site. The center's breast health nurse ed ucato r,
Ma rt ha Osborne, R.N ., B .S.N .,
O.C. N., will as..c;ist patients throug h
the process and provide in fo rmation and education while offeri ng
support and encouragement. She
will abo be ava ilable for follow -up
appointments wit h patients.
"The comprehensive nature of
the center makes offering qualit y
patient care and support easier d uring what could be a very stressful
time." Eggleton said.
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Forget the Child...
continued from page 9
fountain ," he continued, "we
believe that the nation in general
would really upport remembering
these children in this way. It would
serve to fill psychological and spiritual needs of tho e who s uffer this
lo s." This is a long-range goal, but
the foundation does have an initial
agreement
with
Servtce
Corporation International, which is
the largest cemetery chain in the
United States.
"There 1 definite movement
forward with that idea even though
it is quite a long way away, Evans
said. "We believe that having a set
aside, special portion of a cemetery
near a children 's hospital is an idea
that would catch on nationwide.
"A cemetery near these variou
supporting children's ho pita!
around the nation would set aside a
portion of their land for people
who are financially challenged.
Knowing that burial space can be
one of the largest co ts they incur,
we would encourage mortuaries to
set aside a small part of their
acreage for low-income families."
The
Unforgettables
Foundation raised more than
$50,000 with no paid employees in
its first year. It is a communityowned group, representing the
medical, educational, legal, law
enforcement, faith and business
communities of the Inland Empire.
They have helped 24 families
to date, from communities such as
Corona, Hemet, Perris, Lake
Elsinore, Fontana, Barstow, San
Bernardino, Lorna Li nda, Big Bear,
Beaumont, and Riverside.
They have supported local
families whose children have died
from causes such as; cancer
(leukemia and brain), Sudden
Infant Death Syndrome (SIDS),
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heart di ease, AIDS, suicide, motor
vehicle accident, cerebral palsy,
respiratory failure, till birth, and
fire . They offer low-cost CPR
training to groups, officer and
clubs ($10 donation) in an effort to
keep kids alive.
They al o co-produce, along
with La Salle Medical Clinic's,
"CP R2U " a children's prevention
roadshow. "We are working collaborative ly with a local clinic to
bnng C'PR training to low-income
people in the Inland Empire,"
Evan~ said. ··J think the two program · complement each other
wonderfully. We help with a need
that is not going to go away and i~
very real."
Unforgettables Foundation i.
completely dependent upon the
community for it funding needs
via grants, individual donations
and fund and awarene s ra isers like
the "Lights" walk and the " Randy 's
Unforgettable Ride" project, which
i looking for business spon ors,
which are needed for the duration
of the journey.
Dr. Randall Schell began
" Randy's Unforgettable Ride," a
more than two-month, 4,300 mile
trip between Anacortes, Wash. and
Bar Harbor, Maine at the end of
May. During his 14-year career, Dr.
Schell, a heart team anesthesiologist, has seen and heard of many
heartbreaking cases in ho pitals,
clinics, and communities across the
Inland Empire where children have
died and the families could not
afford the funeral expenses. As a
result, he has partnered with the
Unforgettables Foundation (TUF)
to create this special fu ncr..raiser to
help the families.

For more information or to become
involved, write: Unforgettables
Foundation,
PO.
Box 84,
Redlands, California, 92373; call
(909)-307-6466, or visit: www.theunforgettables.com.
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At deadline ...
cominued from page I
ed with processi ng non-sufficient
funds' checks, no longer justifies
accepting check payments at the
parkmg lots. This new policy will b~
mor~ cost-efft:ctive, efficient, and
may rc:sult in shortc:r wait periods at
tht: parkmg lot ~xll points, sine~
cht:d. payments and vc:riftcation
proct:durc:s t ak~ longer than c:lectronic debit and credit card transactions."
0 T currently accepts cash and
d~b1t and credit card payments in
Lots 2, 3, 4, and Lot A. Lot F IS
closed due to the construction project on the we terly portion of Airport
Drive, from Hellman Ave. to Grove
Ave., and is scheduled to re-open in
July.
ONT is owned and operated by
Los Angeles World Airports, a Los
Angeles city department which also
own and operates Lo Angeles
International , Van Nuys General
Aviation, and Palmdale Regional
Airports.
Cancer
Society
A m erican
Announces " Relay for Life"

Cancer survivors and team members are needed.
Walkers and runners will go
around the clock in the battle against
cancer during the American Cancer
Society's "Relay for Life" on June
23 and 24 on the Claremont High
School track in Claremont. Cancer
survivors are needed to participate in
the "Survivor 's Lap," and team captains and planning committee members are needed to help organize the
logistics of the event.
Teams (10 or more) of walking
and running enthusiasts from all
walks of life will gather for the 24hour relay against cancer. "Relay for
Life" is a family-oriented team event
where participants may walk or run a
track, relay-style, for 24 hours. Each
team member is asked to collect
$150 in donations to the American
Cancer Society
'" Relay for Life' is as much an
awareness raiser about progress
against cancer as it is a fund-raiser to
fight cancer," said Randy Lopez, one
of three co-chairs for the event.
"Many of the participants will be
people who have been cured of cancer themsdves. Their involvement is

proof of the progress that has been
made, not only in cancer cure rates,
but in the quality of life following
cancer treatment."
"So many families have been
touched by this disease. We hope to
rally this community to show our
support for the fight against cancer,"
added co-chair Marcia Stephen.
Registration forms and information about the ''Relay for Life in the
Inland Valley" are avai lable from the
American Cancer Society at (800)
ACS-2345 and the Inl and Valley
Unit at (909) 949-6115, ext. 3.
New Look at Calchamber Store
Makes Compliance Help Even
Easier to Locate
Businesses looking for hel p in
complying with California's complex labor laws will find it easier to
pinpoint the California Chamber
product that fits their needs on the
revamped Web site for the
Calchamber store.
Going along with the new look
for the store is streamlined navigation, plus changes in the product
pages and shopping cart for a better
shopping experience.
Chamber members continue to
receive a 20 percent discount on
products, and can identify their savings easily as the chamber member
price is shown for all products.
Besides spotlighting favorite
products, such as the California
Labor Law Digest, Employer Poster
Set or the Employee Handbook, the
store helps visitors with :
• finding products with human
research forms;
• learning where to start if they are
new to human relations duties;
• finding information about which
required posters are needed, and
• seeking information about authors
or the table of contents for products.
In addition, store visitors may
request a catalog of the more than 70
compliance products offered by the
chamber, seek bulk discounts, or
sign up for labor law-related chamber e-mail updates.
New products geared for small
or growing businesses include:
Small Business Start-up Kit for
California; How to Form a Nonprofit Corporation in California;
Quick LLC Guide, and How to Form
a California Corporation.

For more information, visit:
www. calchamber.com/products.
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Digital Internet Services Corporation Launches High-Speed Wireless Service
Digital
Internet
Services
Corporation (DISC) announced its
plans to launch DISC Wireless™
- broadband wireless Internet
access with speeds up to 44Mbps,
the first such service available in
the Coachella Valley.
Digital
Internet
Services
Corporation is a high-speed broadband access provider utilizing traditional wire line, fiber and advanced
wireless technology. DISC wa one
of the first companies in the nation
and the fir t Int ernet service
provider in the Coachella Valley to
introduce wireless access with its
installation at City Hall in Indian
Wells in January 2000, followed by
installation of wireless access systems in early 2000 at the Westin
Mission Hills Resort in Rancho
Mirage and the Indian Wells Tennis
Gardens. DISC's latest inve tment
makes the benefits of broadband
wireless available to the entire valley.
" DISC is investing more than
$5 million in equipment and technology to offer valley bu inesses
the highest quality broadband wireless Internet access," stated Rod
Vandenbos, executive vice president of Digital Internet Services
Corporation. "Businesses are hungry for high-speed Internet connections and wireless is both an affordable and efficient method. With

wireless, we are no longer limited
by the availability of physical wires
or fiber to deliver services, allowing us to provide faster installation
and lower costs to our valued customers."
DISC technical engineers are in
the midst of a major installation
involving microwave antennae,
Iran ceivers and relay lations o n
rooftops and towers throughout the
Coachella Valley. DISC has been
working with Cisco Systems™,
the leading provider of comprehensive network solu tions, in the
design and deployment of its wireless network. DISC WirelessTM
features Ci co's next generat ion
point-to-point and point-to-multipoint wireless products, providing
industry leading technology solutions and services. " We are confident that our collaboration with
Cisco on this system combined
with DISC's operational expertise
will provide our customers with an
unmatched level of quality and
service," said Gary Cote, technical
operations manage r of Digital
Internet Services Corporation.
DISC's new wireless service is
geared toward businesses from
small offices to medium- and largesized companies. The wireless service will allow for rapid transmission of large files, decreased download times and a permanent connec-

Power-Pact - Internet-based Solution
· to Help California Reduce Peak
Demand, Reduce Energy Costs and
Avoid Rolling Blackouts - Goes Live
An exciting new program
which leverages the Internet to
help businesses in California to
reduce peak electrical demand,
save money and help avoid
roll ing blackouts has launched
on-line operation~ and is up and
running.
Known as the " Power-Pact," it
is a demand relief program that
asks businesses to voluntarily curtail energy usage during periods
when energy reserves are low and
prices are skyrocketing, enabling
companies to save mo ney, save

energy and ensure power reliability.
And best of all, t~e program
offers alert notification to every
business in California free of
charge and provides the opportunity for businesses to be paid for
reducing usage by enrolling in one
of the many incentive programs
offered around the state.
T he California Independent
System Operator (ISO) offers a
number of programs that pay businesses to curtail energy usage when
requested based on measured
reduction.

tion to the Internet. Because there is
no dial-up o r log-on process
involved, customers will be able to
receive instant notification of email messages 24 hours a day.
"As the number of high-speed
Internet access users proliferates,
Jhe competitive advantage of
Digital
Internet
Services
Corporation ' service will be our
abil ity to provide a high level of
customer satisfaction through an
emphasi on customer care, service
reliability and ancillary services,"
said Scott Musgrave, director of
sales of Digital Internet Services
Corporation. "Our broadband wireless acce s network will address the
market needs of today and provide
for the seamle s integration of
product offerings that will include
high-speed voice, data and video in
the near future."
Businesses who sign up for the

service will receive a small
microwave antenna and transceiver,
which can be placed on a rooftop or
even in a window. The new wireless system offers flexibility as the
customer's compact equipment can
be easily moved and upgraded.

Founded in 1997, Digital Internet
Services Corporation (a privatelyheld corporation) is led by a highly
skilled team from the data communications industry. In addition to its
new broadband wireless access
service, DISC offers ISDN, DSL,
Frame Relay and Lease Line
access, co-location and high-performance Web hosting. DISC's
Network Operations Center is
located at 74-785 Highway Ill,
Suite IOO in Indian Wells. For more
information about Digital Internet
Services Corporation, call (760)
776-0800 or visit www.dis.net.

·T hink
You Can't Afford A New

Digital Telephone System?

Think Again.
Pac-West makes

There's no capital
investme nt, no purchase,
a nd no le a se!

advanced technology
affordable for every

• One Bill For All Your
Telecommunications
Services.

business. For one monthly
fee, Pac-West offers your
business a new digital phone
system, local and long distance
access, data transport, and
voice mail.

• Routine Maintenance Included.
· Software Upgrades.
• System Can Be Expanded As
Your Business Grows.

·•1 ~1 •
: •

~ TELECOMM, INC.

Call today to learn how your business con afford a new digital phone system.

1-800-PAC-WEST •1-800-722-9378 • www.pacwest.com
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Hospitals Serving The Inland Empire

colltinued Oil Page 2-1

Ranked by 1111111ba of lin'll\t:tl bt·tf.,

Hospttal
Address
City, State, Zip

II of Lie. Beds
Total Staff
Avg. Daily Rm. Chg. II of Doctors
II of R.N.s

-

Current
Optrating
Budget

Sptcialties

5,687
850
1,548

$540 million

lnlernational Heart Institute,
Cancer Treatment Institute,
Over 300 Other Specialties

Owner

Top Local ExeculiH
lille
Phone/Fax
E-Mail Addrrss

••

LoiDa u.da Uatversky Medical Ctaler
11234 Andetson Suect
Lorna linda, CA 92354

547
N/A

Kaiser Permanenle Medical Center
9961 Sierra Avenue
Fontana, CA 92335

444
N/A

4,200
450
700

N/A

Full Service Mcdtcal Care

N/A

2.

St. Btraardiae Mtdical Center
2101 N Wate11113n Avenue
San Bernardino, CA 92404

443
N/A

1,500
316
400

$98 mdhon

Full Service Regional
Medical Center

Cathohc Health Care WeM

3.

Steveo R. Barron
Hospital President
(909) 881-4300/881-4546

Pomona Valley Hospital Medical Cuter
1798 N. Garey Avenue
Pomona, CA 9176 7

436
N/A

2,313
550
N·A

S220 million

4.

Cancer Trcatm , Cardtac & Intensive Care, Cardtac
Cathetcn£JIIon, Heart Surgery, lnpattent &
Outpattent Surgery, Matermty & lnren. Care ursery

on-profit facthty by
CommunJty BOD

Richard E. Yochum
President/CEO
(909) 865-9500/865-9796

Destrt Rrgioall Medical Ctater
1150 North Indian Canyon Drive
Palm Spnngs, CA 92262

388

N!A

1,300
250
450

S178 rrullion

5.

Desert HO!>pttJI Dtst.,
Geriatncs, RehabthtatJOn, Oncology,
Tenet Healthcare
Women & lnfanl!., Trauma/Emergency,
Inpatient Surgery, Heart Services, Home Healtb/Hosptce

Arrowhead Regional Medical Center
400 N. Pepper Ave.
Colton, CA 92324

373
N/A

1,800
200
600

S200 million

6.

Famtly Mcdictne, Outpallent!lnpatient Care,
Matermty, Neonatal, Burn, Kidney Transplant, Cancer,
Cardiac, Orthopedics, Emergency, Trauma

lUnrsldt Couly RtJioaai Med. Ctr.
26520 Cactus Ave.
Moreno Yaney, CA 92555

364
N/A

t,800
350
300

S240 million

7.

Rinrside Community Hospital
4445 Magnolia Avenue
Rtverstde, CA 9250 I

362
N/A

1,370
466
5il

N/A

8.

Hetatt Vallry Medical Cmter
1l17 E. DevooslureAve.
Hemet, CA 92543

344
N/A

1,000
200
287

N/A

Saa Aatoolo Community Hospital

330
N/A

2,026
480
506

291
N/A

Eistnhower Medical Ceoter
12. 39000 Bob Hope Drtve
Rancho Mirage, CA 92270

Lorna Linda University Advenllst B. l;yn Behrens, MB, BS
President/CEO
Health Sciences Center
(909) 558-4000

County of
San Bernardino

Gerald McCall
Sr. Vice President/Area Mgr.
(909) 427-5269/427-7193

Truman Gates
CEO
(760) 323-6187{323-6580
Mark Uffer
Dtrector
(909) 580-6150/580-6196

County of Riverside
Neurosurgery, Child Abuse,
Orthopedics, Surgery, Fam. Practice,
Obstetrics, Level II Adult & Pediatnc Trauma Umts

Donna Marney
Director
(909) 486-4470/486-4475

Rtverstde Healthcare
Matermty, HeartCare, 2-l-hr. ER/Trauma,
System LLC
lnpatienl!Outpallent Surgery, Sub-Acute Care,
Home Health, Ktdney/Kidney-Pancreasfl..tver Transplant,
Outpallent Therapy, Cnttcal Care, Orthopedic

Bryan R. Rogers
President/CEO
(909) 788-3000n88-3201

Emergency Department, Cancer
Treatment, Maternity & Women's
Services, Cardiac Care, Outpatient Lab

Valley Health System

N/A

Medtcai/Surgical, Criucal Care, Maternity,
Neonatal, Pedtatrics, Cancer Treatment,
Cardtac, Mental Health, Outpatient Services

Community Hospital
Non-profit

George Kuykendall
President
(909) 985-2811

1,100
303
406

N/A

Full Servtce Medical Center, With Obstetrics/
Neonatal Intensive Care, Comprehensive Rehab.,
Mental Heallh, 24 Hr. Emergency, Outpauent Surg.

Catholic Healthcarc West

Bruce G. Satzger
Hospital President
(909) 887-6333/887-6468

261
N/A

1,500
310
WND

N/A

Emergency, Cardtology, Orthopedics,
Btrthmg Center, Cancer Care, Dtabetes,
Parkinson's, Alcohol and Drug Treatment

Commumty·Based
Not-For-Profit

Andrrw W. Deems
President/CEO
(760) 34Q.3911n7J.I85o
www.emc.org

lAlla l..ladl U. Clllldra's HCIIpkal
13. 1123-4 Andersoa St., Rm. ]816
Loma Undl, CA 92354

244
N/A

372
107
287

N/A

Pcdtatncs, Cardiology, Oncology,
OB/OYN Gastroenterology,
Neurology, Pathology, Radtology

Coroaa Regional Medical Ceater
14. 800 S. Main Street
Corona, CA 91720

228
N/A

921
308
227

N/A

Full Service Medtcal Center/
Rehabthtallon Hospital, BehaviOral
Health, Comprehensive Cancer Center

Vista Hospital Systems, Inc.
Non-Profit

John A. Calderone, Ph.D.
CEO
(909) 736-6240n36-6JIO

'Kaller Fouclldoe H.,.._.
15. 10800 Magoolia Avenue
Rivaside, CA 92SOS

21S

800
ISO .
N/A

N/A

Full Servtce Medical Care

Katser Foundation
Hospttals

Gerald McCIU
Sr. VicePresidentfArea Mgr.
(909) 3534600(353-4611

1,472 FTEE
109 FTEE
543 FTEE

N/A

Med1cal, Surgical,
Psychiatry, Nursmg Home
Care Unit

Dept. of Veteran Affatrs
Waslungton, D.C.

397

N/A

'·

.

10. 999 San Bernardino Road

Upland, CA 91786

c.....wty Hotpttat or Saa Bmlardl110
11. 1805 Med1cal Caller Drive
San Bernardino, CA 924tl

N/A
203
N/A

Jerry L Pettis Mt~aorial
16. Vdffaa's Alfaln (VA) Med. Ctr.
11201 Benton Street
Lorna Linda, CA 92357

Pa1mew

c.--·IJ ........

17. 3865 hcbon Street
Riverside, CA 92503

Med. Or.

193
N/A

186
N/A

St Mary Medical Ceater
18. 18300 Highway 18
Apple Valley, CA 92307

308

800
200
300

N/A

Susan Ballard
Adrruni~trator

('m) 652-2811 x5;m{/6547JJ

Lorna Linda University AdventiSS B. Lytt Behrens, MB, BS
Health Sctences Center
PresidenVC£0
(909) 558-8000

Arlington Health
Inpatient Diabetes Program, Curtis Cancer Center,
Services Corp.
Osteoporosis Imaging & Prevention Center, Levellll
Non-Profit
Intensive Care Nursery, Occupat Med. Clinic, Wound
Specialty Or., Maternity Serv., Urgent Care, Breastfeeding Or.
General Acute Care,
St. Joseph Health System
CT Scan, Cath. Lab, Open Heart, Neonatal I. C.,
Transttional Care, MRI, 24-Hour Emergency

Dean R. Stordahl
CEO
(909) 825-7084/422-3106
Norm Martia
CEO
(909) 688-2211/.325-5611
rnarketing@pchmc.ors

Catherine M. Pdlty
President/CEO
(760) 242-2311/242-9750

NIA • Not App/kllble WND • •ld Not Disdose lUI .. not tnwilable. The tn/QmtQtion in the above liSt IWIS obtamed from the hospiwls listed. To the best of our knowledge, the mfor/Mtiolt supplied IS DCCU·
Mli/e a•ery ef!on is
to ei!Surt 1M DCCUTDcy Dnd tltorouglutess of the list, om~ssiotu and rypographical errors sometime occur. Please send correct1ons or tulditioM 011 CDirfltllfY let·
f8lwJ kl: 17te tttlmrd Elllpirt /JIISiMss JOfUMt 8560 Vbteyard Ave. Suite 306, Rtutdw Cucamonga, CA 91730-4352, Rese~~rclted by Jerry Strauss. Copyright fn/4nd Empire BusiMss JourruJI 2()(JI.
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Gap Between State's Rich
and Poor Shrank During
1990's Boom
But Income Inequality Still High Compared to
Past Decades and Rest of Nation
The gap between California's
rich and poor narrowed in the mid
to late 1990s, according to a study
released today by the Public Policy
Institute of California (PPIC). But
the news isn 't all good: The study
also found that California's income
inequality remains much higher
than it was in the 1970s and 1980s
and substantially higher than in the
rest of the nation.
The study, Population Mobility
and
Income
Inequality
in
California, is the first to analyze
family intome inequality through
1999.
Authors Mary Daly,
Deborah Reed, and Heather Royer
find that, in the mid-1990s, faster
income growth at the lower end of
the income distribution caused the
gap between families near the bottom and families near the top to
decrease by seven percent. In the
late 1990s, the gap neither
increased nor decreased, because
income grew at an equal rate for
families near both ends of the distribution.
"This is positive news after
years of steadily rising income
inequality in California," says
economist and PPIC research fellow Deborah Reed. Nevertheless,
income inequality remains a serious concern. Since 1969, the gulf
between rich and poor has grown
50 percent in California, compared

to 25 percent m the rest of the
country. According to Reed, "We
still have a sizable income gap in
this state; it would take years of
decreases like these to bring
income inequality back down to
levels of the 1970s and 1980s."
Reed also points out that the
decrease coincides with a period of
strong economic expansion and
that the income gap could be affected by a slowing economy. A prolonged downturn would be particularly trouble orne for lower-income
families, who tend to be hit hardest
during slumps and whose income
over the past few decades has not
returned to previous levels following economic declines.
Consistent with earlier PPIC
reports, the study finds that immigration retains a leading contributor to the state's high level of
income inequality. An earlier PPIC
report also found that the rising
earnings value of educatiQ_n and
experience has widened the income
gap in California.
The Public Policy Institute of
California is a private, nonprofit
organization dedicated to objective,
nonpartisan research on economic,
social, and political issues that
effect the lives of Californians.
The institute was established in
1994 with an endowment from
William R. Hewlett.

Hartford ...

The Hartford (NYSE: HIG) is
one of the nations largest insurance and financial services companies, with 2000 revenues of
$14.7 billion. As of Dec. 31, 2000,
The Hartford had assets of $171.5
billion and shareholders' equity
of $7.5 billion. The company is a
leading provider of investment
products, life insurance and
employee benefits; automobile
and homeowners products; commercial property and casualty
insurance; and reinsurance.

continued from page 13
Internet should clarify with their
insurance providers the extent to
which they are covered for specific exposures.
"The last thing you want is to
be facing is a $200,000 lawsuit
and then find out that your policy
doesn't cover your Web site," said
Blades. "Companies should talk
to their independent in urance
agent about their current and
future online activities to make
sure they have the appropriate
coverage."

The Hartford's Internet address is
www. thehartford. com.

REAL ESTATE NOTES
The sale of the Rancho Manor Apartments was announced by Kevin
Assef, regional manager for the Ontario office of Marcus & Millicbap
Real Estate Investment Brokerage Company. The property, a 253 unit
apartment complex, sold for $12,900,000. The principals were represented by Douglas Froehlke of Marcus & Millichap, Ontario ... Watson
Land Company, the largest developer of master-planned industrial centers in Los Angeles County, recently leased manufacturing and warehouse space totaling more than 170,000 square feet on over 17 acres of
land to to three Southern California companies. While Watson Land
Company is widely recognized for its -master-planned South Bay centers, the company also owns property in the popular industrial market of
Rancho Cucamonga in San Bernardino County. Major Market Services,
a supplier of furniture and fixtures for grocery stores, leased a 26,000square-foot warehouse at 12067 Arrow Highway at Watson I-15 Business
Center. The three-year lea e includes a customized service program that
provides full building maintenance ...Schwinn/GT, a leading manufacturer of bicycles and bicycle parts, has leased a new 323,660-square-foot
facility at Jasmine Distribution Center in Fontana, representing half
the space in the 32-acre business park, for its southland distribution center, announces Investment Development Services, Inc. (IDS), development manager of the project. Occupancy of the facility will take place at
13083 Slover Avenue. Mark Latimer of Insignia/ESG's San Gabriel
Valley/Inland Empire Office represented Schwinn/GT. Fuelling and
Amar Tannir, a principal of IDS, along with Chuck Belden of the
Ontario office of Cushman & Wakefield, represented Adaya Asset
Corporation, the owner of Jasmine Distribution Center. The five-year
lease is valued at $6 million ... Dodson Properties, Inc., represented by
Chris Hauso and John Boyer of NAI Capital Commercial, has signed
leases with two tenants for industrial space at 1390 and 1391 Dodson
Way. The combined value of the leases is in excess of $820,000... Letts
Industries, Inc., represented by John Boyer and Chris Hauso of NAI
Capital Commercial, has signed a five-year lease for 21,700 square feet
at 1390 Dodson Way. The company will use the space for the repair and
distribution of heavy equipment and OEM parts...Botanical Concepts
Inc., is expanding their location at 1391 Dodson Way. The company has
leased 27,298 square feet for three years and will use their space for
manufacturing and distribution of shampoos and other beauty products.
Botanical Concepts was represented by Bud Henman of R&H
Properties, Inc ... Pulte Homes and Del Webb Corporation announced
that their boards of directors have approved a definitive merger agreement, under which. Pulte Homes will acquire all of the outstanding
shares of Del Webb in a tax-free stock for stock transaction. The combination of Pulte Homes and Del Webb will create a $6.0 billion revenue
powerhouse with a size, geographic presence and product portfolio that
is unrivaled in the home building industry...Kris Etemadi of Sperry Van
Ness represented the $1,850,000 sale of the 42-unit Arrowcrest
Apartments located at 16440 Arrow Blvd, Fontana to First American
Exchange Group ... The sale of Heacock Corporate Plaza was
announced by Kevin Assef, regional manager for the Marcus &
Millicbap Real Estate Investment Brokerage Company in Ontario.
The property is located at 13800 Heacock Street, Moreno Valley... JD
Pierce Company has purchased a residential sub-division in the masterplanned communi!¥ of Chapman Heights. Communities Southwest is
the master developer of Chapman Heights and the seller of the 63, 4,000
square-fool minimum-sized lots. The property is situated between the
actively selling project of Hillside by Capital Pacific Homes and the
Yucaipa Valley Golf Course, of which approximately 20 homes will
front al.ong the fairway of -the #6 hole. Mac O'Donnell, Mike Hunter
and Paul Grover of the O'Donneii/Atkins Company represented both
the buyer and the seller in the transaction ... Daum Commercial
announced the representation of both the seller and the buyer in the sale
cont(nued on page 38
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Growing Pains Result from Increased Home Construction in the Inland Empire
by Rod C. 1ackson
U.S. Census figures put Rancho
Cucamonga's current population at
slightly more than 117,000- with a
projected increase to more than
170,000 by the end of 2010. Those
numbers, say the U.S. Census
Bureau, make Rancho Cucamonga
the sixth fastest growing city in the
nation. In San Bernardino County,
the numbers of authorized residential building permits are averaging
more than 5,000 a year, nearly twice
what the rate was five years ago, but
for builders the past decade has
been one of "re-building."
In the ~ate 1980s, the countywide number of residential housing
permits, according to the county's
planning and building department,
was averaging more than 22,000 a
year, peaking in 1986 l!,t just under
34,000. But then the bottom fell out
of the California real estate market

at the tum of the decade and by the
early 1990s times were tough for
builders.
"After the bust in the early '90s,
when the real estate market took a
huge hit, developers said they
would never again get caught in a
situation where they had over-built
and were at the mercy of the economy," says Bill Makshanoff.
Makshanoff is the building and
safety
official
for
Rancho
Cucamonga.
''For the past half-a-dozen
years, they've been building in
groups of 15-to-20-to-25 homes,
and selling most or all of the group
before starting on the next phase,"
he continues.
"They aren't doing that any
more. Now they've moved on to the
next development before the current
one is finished, just like they used
to. It's simply a case of supply and
demand. As long as people are
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already turned their attention to the
new subdivision they're building
down the road."
"We try to make our homes as
perfect as possible for the folks who
buy them," ·says Jimmie Previti,
project manager for Forecast
Homes. "I think we're making great
progress _on resolving Mr. Kehl 's
problems, and the fact we've moved
on to a new subdivision has nothing
to do with it."
Forecast Homes built the Kehl
home, and the 60 or so others in the
Vintage Collection in Alta Lama.
"We always try and resolve
problems picked up on the walkthrough prior to closing," adds
Previti, "and in most cases that resolution comes fairly quickly. In this
particular case it's taking longer, but
we're bending over backwards to
get things straightened out, and
we'll keep at it until he's satisfied."
For those monitoring the
region~s exploding new home construction industry, the Kehl story
isn't unique -and it won't be the
last. Builders are putting up homes
as quickly as they can acquire the
land and get the permit process
completed.
Some, like Kehl, say that pressure to move on to the next project
is coming at the expense of existing
projects.
"Several of my neighbors have
experienced some of the same prob ·
!ems we have," he tells the Inland
Empire Business Journal. "You
need to send out the word !O developers that they have to get their
quality control in hand, and that
they've established a rapport with
the home buyer they have to main-

HyperBaric Systems Achieves Platelet Preservation Milestone
HyperBaric
Systems
(OTCBB:HYRB),
recently
announced that it has preserved
blood platelets at refrigerated temperatures of two to four degrees
centigrade for 24 hours with up to

95 percent survival of intact
platelets and 68 percent as discs in
in-vitro tests conducted at its
research facility.
Previous attempts by many
other groups have failed to store

IT TOOK A

platelets for more than four hours
in a refrigerator, at which time the
disc-to-sphere
transformation
occurs. This phenomenon is an
indication that they may not circulate in the human body for more
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demanding more hou sing, the
developers are going to supply the
homes - as long as they can find
the land to build on," Makanshoff
concludes.
It is Makshanoff's job to monitor the construction process within
the city's boundaries, and to certify
that residential and commercial
property is up to code and safe
before the new owners take up
occupancy.
"The number of authorized permits in December was the third
highest in calendar year 2000, and
normally it's one of the slowest
months of the year," he adds.
Imagine moving into your
brand new "dream home," or at
least the latest incarnation of your
"dream home," and finding that
things just aren't quite what you
expected.
The paint isn 't even and the texture isn't right. The floor tile is set
wrong. Some of the electrical outlets don't work. To top things off,
that beautiful kitchen island wasn't
placed right, and you can't open
your refrigerator door with banging
it into the island. Those were some
of the problems that Barry Kehl and
his family faced after moving into
their newly built home in Alta
Lorna this past December.
"If
there had been any quality control
whatsoever," says Kehl, "these
problems would have been caught."
Kehl will be the first to admit
that things are slowly being fixed,
corrected and/or replaced in his new
home.
"It's just been the inconvenience of constantly trying to get
things fixed when we know the people who built our home have
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than a few hours. The continued
circulation of infused platelets for
up to several days is an important
factor in treating cancer patients
that have undergone chemotherapy.
Development efforts will be
focused on improving the results
for cold storage of platelets for five
to seven days with comparable
results achieved for 24 hours. The
company believes that this will
result in safer blood platelets for
transfusion over the current practice of storing platelets at room
temperature, where bacteria can
grow unchecked. Storage periods
lasting longer than the current five
day period is highly desirable
because this would allow blood
centers and hospitals to optimize
platelet inventory and reduce outdate losses by as much as $500 million annually.
"Once we are satisfied that we
have platelets that have the desired
characteristics after five to seven
days of cold storage, it is our intent
to move quickly to experimental
preliminary clinical studies of the
platelet survival rate after transfusion into human subjects," Harry
Masuda, CEO, said. "Although we
initially applied the use of hyperbaric conditions using high pressure at sub-zero temperatures based
on proprietary processes to maintain the integrity, function, and
membrane activity of platelets for
up to 13 days of storage, we made
the decision to complete the development of refrigerated platelets
first."
Founded in February, 1998,
HyperBaric Systems is focused on
developing preservation systems
that achieve longer shelf life of
blood platelets, organs and tissues
than is currently available, while
maintammg the highest level of
quality and safety possible. The
company is headquartered in the
San Francisco Bay area, with additional offices or technology centers
in Michigan and Russia.

Further information may be
obtained by visiting: (hltp:!fwww.
hyperbaricsystems.com).
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Ranli.t•tl by numh..r of li<·t'll\t'd bt•tl'

Hospital
Address

City, State, Zip

I of Lie. Beds
Total Staff
Avg. Daily Rm. Chg. I of Doctors
I of R.N.s

JB.Detert Medical Ceater
19. 6007 Wh1te Feather
Joshua Tree, CA 92252

175

WND

Redlands Community Hospital
20. 350 Terracma Blvd.
Redlands, CA 92373

174
N/A

J.F.K. Memorial Hospital
21. 47-111 Monroe Street
lnd10, CA 92201

130
N/A

Chino VaUe) Medical Center
22. 5451 Walnut Avenue
Chino, CA 91710

126
N/A

Loma Unda U. Community Med. Ctr.
23. 25333 Barton Road
Lama Linda, CA 92354

Current
Operating
Budgtt

485
98
114

S32 million

900

N/A

225
600

650

N/A

~.'A

NA

Medical, Surgery, ICU, SNF, Subacute, Home Care, Hi-Desert MelllOfial
Hosp1ce 24-hr baste ER, Outpatient Surgery, Imaging, Health Care Distnct
Lab, Rehab Behavior Health, Rehab CPSP

24-hr CR. S<~mc-Day Surg., ICU, Tran>lllOnal
Care, C'hest Pam C'lr., lndw.l. Care,
The Blllh Place. Pcd1atncs Acute Care

230
120

Phone/Fax
E-Mail ArldrtSS

Surgery, Orthopedics, OB/GYN, Gastro, Oncology,
Tenet Hcallh Care
Pcdiatril·s, Intern<~! Med1cine, Neuro:.urgery, Urology, 24-llr E.R.,
Card1ac & Vascular Cath Lab, Outpatient. Prenatal Svc~.• ICU

~00

Top Local Executive
Title

Card1ac Rehab., Radoallon/Onc., Gen./Laproscopic Surg., Community
Level II lntens. Care Nursery, H1gh Risk OB, eurosurgcry, Non-profit
Orthopedic Surg., Wound C'arc, Home Hcallh, Hosp1ce, Phys.
Therapy. Pcd•atnc., BehaviOral Medic•ne, ICU, Urology, Gastroenterology

llS
550

Owner

Specialties

Verna' Health
SefVIccs, Inc.

Robert T. Man.nlx
CEO
(760) 366-6260/366-6251
James R. Holmes
Pres1dcnt
(909) 335-55001335-6497
Larry Payton

coo
(760} 775-80t9m5-KOt4
Makoto Nakayama
Pres• dent/CEO
(909) 46.J.8600/464-8882

100
NA
N/A

N/A

115
N/A

506
220
129

N/A

Outpatient Surgery, Med./Surg. Units
Inpallent & Outpallent Behavioral
Health Umt, MR!Cf/NICU

Doctors' Hospital Med. Ctr. or Montclair 102
lS. (Formerly KPC Global M~. Ctr.)
N/A
5000 San Btmardmo Street
Montclan, CA 91763-2326

475
300+
145

N/A

24 hr. ER, Fdmily Centered
Birth Program, OB/GYN; Pediatncs, Outpatient Surgery,
Medicai/Surg~cal, ICU,CCU, cr Scan, MRI, CardioPulmonary,
Mammograms, Physical Therapy, CPSP, Health Educauon

David Cbu
CEO
(909) 625-54 J I

Moreno Valley Community Hospital
26. 27300 Iris Ave.
Moreno Valley, CA 92555

356

/A

Spmc Center, OB Serv1ces, ER
Acute Care Facility
Outpallent D•agnosllc Scrv1ces

James Larson
Administrator
(909) 243-0811

24.

Victor Valley Community Hospital
I5248 lith Sueet
VictofVIIIe, CA 92392

Raocbo Springs Medical Ctater
21. 25500 Medtcal Center Dr
Murrieta, CA 92562

28.

Saa Dimas Community Hospital
1350 W. Covma Blvd.
San D1mas, CA 91773

Veacor Hospitai-Oahlrio
29. 5.50 N. Monterey Ave.
Ontario, CA 91764

30.

Desert Valley Hospital
16850 Bear Valley Rd.
Victorville, CA 92392

Ballard Rdaabilitatioll Hospital
3L 1760 W. 16th St.
Saa Bernardino, CA 92411

Caayoa Ridge Hospital
32. 53'53 "G" St.
Otino, CA 91710
Bantow c-.uity IIGipkaJ
33. 555 S. Seventh Ave.
Barstow, CA 92311
Palo Verde Hospital

34. 2.50 N. 1st St.

N!A

101
N/A

Advenli~t H.:alth Systems,
ICU,CCU, Outpatient Surgery, Mtdlcalt
Lorna Lmda
Surg1cal Umu.. Emergency Scrv1ce,
Outpatient Scrv1ces, Rad1ology, Physical Therapy

104

116
99
WND

500
250
200

WND

WND

93

446

WND

287
ISO

91
N/A

300
200

Meuailn C..•altf H......
Late Anowbead, CA 92352

Valley Health System

24-Hour Emergency Scrv1ces, Acute Care,
San Diego
Inpatient & Outpat•ent Surgery, Maternety Care
Ho.>p1tal ~.arion
Birthing Suites, ICU. Infusion Therapy, Breast C'are Center, Outpatient
lmagmg & Treatment, Total Jomt Replacement Program, Communuy Education
ER, ICU/CCU, Med./Surg., Sub-Acute Sk1lled,
Tenet Health System
Maternity, 0/P Surg., Phys. Therapy, 24-Hr. Emergency,
Bloodless Medicine & Surgery Program, Semor Program

N/A

Acute Care-Long Term,
lntens1ve Care,
Cardia Pulmonary, Rehabilitation Scrvicelo

Vencor Operating. Inc.
Louisville, KY

89

Jeff Flood
CEO
(700) 245-8691

Scott Crane
CEO
(909} 677-9710/677-0056
Garry M. Olney
CEO
(909) 599-6811/599-0629
Roberi Trautman
CEO
(909) 391-0333/391-2892
melisa_vicario@vencor.com

402
67
133

N/A

N!A

OB, lmagmg, Med./Surg., Telemetry,
ICU, Lab., ER, Step-Down Umt,
Outpatient Surgery

Desert Valley
Health Systems

Lex Reddy
CEO
(760) 241 -8000

60
N/A

260
65

N/A

Phy~ic.ll Acute Rehabihl<ltion,
Industrial Medic me, Pain Management,
Pulmonary Rehabilitation

Sun Hcalthcare
Group

Robert R. Herrick
CEO/Admi mstrator
(909) 473-1275/473-1276

153
23
29

N/A

Behavioral Health, Alcohol/Drug, Adull/Pediadnc
Acute, Outpallent Programs, 24-Hr.
Assessment, Referral

Heritage Care
of Chmo, LLC

Diana Hanyak
CEO
(909) 590-3700/590-4019

239

N/A

Inpatient & Outpatient Surgerielo, 08/GYN, CCU,
24-hr. Emergency Dept.

Community
Health Systems

Butch Naylor
CEO
(760) 256-1761/953-3375
Vickie Clark
CEO
(760) 921-5150/921 -5201

83

34

59

N!A
56
N/A

80
113

55
N/A

WND

N/A

Full Service Comm. Hospital, Adult/
Pediatnc Acute Care, Inpatient/Outpatient Surgery,
Emergency, Maternity, Women's Health, Home Health

Province
Healthcarc

36
N/A

162
50
35

SIOmillion

Skilled Nursmg Unit, Lab., Radiology,
24-Hr ER, OB, Physical Therapy,
Rqral Clinic, Med./Surg. Wing

District Hospital

Blythe, CA 92225

35. 29101 Hospital Rd.

Victor Valley Communlly
Hospllal, Inc.

Michael jackson
Admim>trator
(909) 558-660 l/558-{i259

JamesR. Hoss
Executive Director
(900) 336-3651 x3200'336-ll79

N/A =Not Applicable WND = Would Not DLSclose na = no/ ayalfob/e. The mformol/on in the abo1•e /lSI was obtamed from the flospuals ILSted. To the best of our knowledge, rhe information supplied is accu·
rale as of press time. While every effort is mode to ensure the accuracy and thoroughness of the list, omtssions and typographical errors sometime occur. Please se11d corrections or addilions on company let·
terhetulto: The Jnlmul Emprre Business Journal, 8560 Vineyard Ave. Suue 306, Rancho Cucamonga, CA 91730-4352; Researched by Jerry Strauss. Copynghrlnland Empire Business Journal 2001.

High-Tech Recruitment Industry Reacts· to Recent H-lB Ruling
!he May 1 ruling by the San
Mateo Count y Superior Court in
favor of Dipen Joshi , a native of
Gujarat, India, sounded a warning
for staffing agencies that specialize
in bringing high-tech employees
from foreign countries to meet the
needs of Information Technology
(IT) businesses in the U.S. If this
decision stands, it sets a precedent
that bars recruitment agencies from
enforcing sliff penalties agai n t foreign workers - brought lo the
United States under an H-iB visa
- who wish to break their contractual agreement to stay with the firm
that originally recruited them.
At issue is the up-front cost that
many recruiting agencies incur
when headhunting for qualified
technical workers in foreign counlries, arranging their visas, flying
them to the U.S., and landing them
a job in the IT industry. In order to
recoup these expenses, some
recruilment services have traditionally required these employees to
continue working for !heir agency
for a minimum amount of time sometimes as long as 18 months .
Any attempts by the employee to
leave the agency earlier, automatically triggers heavy monetary
penalties.
Affected recruitment firms
have immediately reacted to the
judgment. Surprisingly, some firms
hail
the
judge's
decision.
Commercial Programming Systems
(CPS), a California-based contrjlct
service firm that specializes in providing contract and lease-to hire IT
professionals, currently employs
some H-1B workers, but has long
been a proponent of portability
"A lot of firms are taking
advantage of these immigrants,"
said Phil Sawyer, executive vice
president of CPS. "They then try to
tie them in with totally ridi~ulous
payback penallies, thus limiting
their ability to change employers."
The recent ruling by presiding
judge Phrase! Shelton, declared
such contractual requirements to be
void and unenforceable.
Congress had already demonstrated its sanctioning of employee
mobility with the passage of the

"American Competitiveness in the
21st Century Act," which made the
H-lB visa portable; hence allowing
qualified foreign IT-talent to
change employers at will without
the fear of losing their visa stat ue.
But this act had no jurisdiction over
contractual agreements entered into
by the immigrants and the recruiting agency that brought them over.
"A-; a number of the National
Association
of
Computer
Consu ltin~ Businesses (NACCB),
we actively lobbied for this acl so
that everyone could be playing on
the same level field," noted Sawyer.
"But despite the fact that governmental impediments to changing
j obs have been removed, some
firms have effectively blocked foreign employee mobility by exacting
extravagant recruitment and acquisition payback charges."
In the Northern California case,
Joshi was charged $77,000 when he
sought to prematurely leave his
recruitment agency for a better paying job at Oracle. In the finding for
Joshi, the court ordered the defendant agency to pay $215,000 to
cover Joshi's legal fees and costs.
"I don ' t know what went into
thai $77,000, but I assure you it was
more than just bringing that person
here," commented Sawyer. " If we
make a trip abroad and recruit 12
people out of that trip, then that's an
investment we make. It's unfair to
charge one person for that. It should
be spread out over a number of people, not dumped all on one person."
Sawyer explained that at CPS
and many other service firms, if an
employee leaves a recruitment
agency within six months, then the
employee should be obligated to
pay back all of the out-of-pocket
expenses of the company, incurred
on behalf of that individual. If the
employee leaves between six
months and a year, he or she traditionally pays back half of the
expenses. After one year, nothing is
charged against an employee who
wishes to change jobs.
"This is very common practice
if you relocate someone from one
place in the U.S. to another," notes
Sawyer. "Foreigners shouldn't be

discriminated against ju t because
they aren't American citizens."
In defense of al l recruitment
agencies, Sawyer points ou l that
there are some legitimate expenses
incurred by such firms.
"We see more foreign-employee portability in the futu re," predicted Sawyer. "However, my only
concern is if subsequent court decisions go to the extreme. ff recmiting fi rms are legally discouraged
from putting out any up-front
money to hire or bring someone
over, then foreign IT wqrkers
would be forced to pay for their
own relocation from outside the
country to the U.S., and to pay for
their own training. In essence, this

would inhibit the importation of
much needed high-tech workers."
"What we and the NACCB are
against," cont inued Sawyer, " is
tying these people down by making
the fi nes so onerous, that a person
can't change jobs when something
better gets offered. Who's got
$77,000 lying around, especially
when you're being paid less than
what you should be making?"

For more Information about IT
contracting, lease-to-hire and execurive recruiting services, contact
CPS at 3575 Cahuenga Blvd, #222,
Los Angeles, CA 90068; (888) 2774JOBS; fax (323) 851-5681, or visit
www.cpsinc.com.

For Network Integration, It Pays to
Call in-Not Cut Out-the Middleman
Businesses often equate the
idea of " going direct" with th_e
idea of saving money-and
time-and perhaps getting more
or better information " right from
the source." The thinking is:
Eliminate the middleman and
you eliminate an added cost and
burden. Right ? Not when it
comes to your network.
Increasingly, businesses are
realizing the importance of the
so-called " middleman" when it
comes to network integration,
management and support. As a
result, they are turning to network integration firms to provide
needed services when building
o r upgrading their networks,
introducing applications or troubleshooting network occurrences. The network middleman
is more than the link between
your team and the network vendors that provide equipment,
software and network access. It
is a business partner who can
provide critical value through
industry knowledge, technical
expertise,
availability
and
strength of services.
The myriad of new applications for today's enterprise and
the management of those applications rely on a network that's

well integrated and unified.
What are a company's options?
Rel y on your in-house team,
which is typically overworked,
understaffed, burdened with the
crisis of the day, and most likely
not trained and certified in all
networking
environments.
Another option is to utilize whatever training or support provided
by each hardware or software
vendor. What 's missing in this
case is the strategic business perspective-a vision of the company's overall business objectives
and how each of the various network components will work
together to meet those objectives.
As businesses expand and
utilize more Web-based applications, the network infrastructure
is becoming the backbone for
complex data and voice applications, thereby taking on a more
mission-cr itical role in business
operations.
In fact, as more and more
network components and devices
are added to sustain the increase
in services and applications, the
result is increasingly complex
considerations for provisioning,
management and support. In
continued on page 32
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L~cal Financial Institutions Register Progress and Thoughtful Growth

VIB Corp Profits Up 14 Percent to $2.1 Million for First
Quarter: Loans and Deposits Each Grow 10 Percent

(note from the editor) - Local
banks are registering optimistic
results for the first quarter of 2001
- a welcome s urprise for many
financial institutions' investors in
the light of a plethora of pessimistic
reports on the economy. Most in ·tituti on reported healthy gains, but

some, due to significant investments in their infrastructures and
personnel, have had to sacrifice the
more immediate returns for shareholders, to build strong foundation
for the future , answering the growing needs of the ever-expanding
Inland Empire economy. The

We must be vigilant and attend to
sensible, well-researched warnings
and statistics, but it would be welladvised, we feel, to keep the faith in
our financial institutions and their
experienced leaders, while exercising caution in the company of
naysayers.

Inland Empire Business Journal
firmly believes in the solid economic climate of our area, and
believes that unduly negative press,
repeated ad nauseam, will ultimately seep into the collective consciousness and cause the area to
reap unwelcome financial harvests.

Centennial First Financial Services Announces Quarterly Earnings
Centennial First Financial
Services (OTC BB CFFX) parent
company of Redlands Centennial
Bank announced operating results
for the first quarter of 2001.
Earnings for the quarter ending
March 31, 2001 were $182,oo0,
compared to earnings of $174,000
for the first quarter 2000, representing a 5 percent increase. Basic earnings per share were 25 cents for the
current quarter compared to 24
cents for the same period last year.
Total assets reached a record high
of $104 million as of March 31,

lion, or 10 percent, to $61.7 million
from March 2000 to March 2001 .
Deposits, at $95.7 million, represent an increase of $25.6 million, or
36 percent for the same period.
Douglas C. Spencer, president
and chief executive officer, stated,
"We are proud to report the highest
earnings during this period since
the inception of the bank. The
increased income is a direct result
of management's financial strategy
of quality loan and deposit growth."
In a signed definitive agreement, the company announced in
December, its planned acquisition
of Palomar Community Bank in

2001.
Total loans increased $5.9 mil -

Escondido, California. The $10.5
million cash transaction is expected to be completed in 2001. In
addition, Redlands Ce ntenni al
Bank opened a full-service branch
in Brea, California, in January
2001.
In February, the company
announced a S-cent per share cash
dividend to shareholders of record
on March 2, 2001 and paid on April
2, 2001. Spencer stated, "We are
fortunate to have a strong shareholder and customer base that continues to show their confidence and ,.
support. We look forward to the
opportunities of our expanded mar-

ket area in Orange County, and
soon in Northern San Diego County
with the addition of Palomar
Community Bank."
Currently a one-bank holding
company,
Centenni al
First
Financial Services was formed in
December 1999 as the parent company of Redlands Centennial Bank,
which has provided banking services since August 1990. In addition to
the Brea branch, the company operates its main office and construction
division in downtown Redlands,
California, and an SBA loan production office in Santa Ana,
California ..•

Top Savings & Loans and Federal Savings Banks
Sening the Inland Empire- Ranked by Total 1h.\·ets as of December 31, 2000
Bank Name

Assets $ (Millions)

Addrel.s

Assets "'o Change

City, State, Zip

(12 Month)

I.

Dowaey Suillp & Loaa Alsoc:., F.A.
3501 Jamboree Rd
Ncwpo11 Beacb, CA 92660

2.

Return on Average
Eq uity (R.O.E.)

Core Capital
As a % or Assets

Nonperfonning Loam Income Before
& Debt Sees. as a <"o Extraordinary
of Core Capital &
Items ($000)
Loans Loss Reserves

Top Local Executive
Title
Phone/Fax
E-Mail Address

10,889
16

1564

624

61

106,345

Daniel D. Rosenthal
President/CEO
(949) 509-4400!725-0618
downeysavings.com

Westeru Financial Bank
15750 Alton Pkwy
Irvine, CA 92618-3816

6,630
47

19.42

8.03

2.4

80,846

Donald Pearson
S.V.P., Retail Banking
(949)754-7242!754-4839
donald_pearson@wfw.com

UFEBaak
IOS40 Magnolia Ave., Sle. B
Riverside, CA 92SOS

422
-19

-25.5

J.

5.63

n. l

-7,532

Steven ll Gardner
President/CEO/COO
(909) 637-4000/637-4428
CJOnes@.llfebank.net

Coatmerdal Capilal Bank
4860 La Sierra Ave.
R1verside, CA 92505

133
209

-10.96

6.85

4.

0

-630

Anita Polit
AV.P./Branch Manager
(909) 359·4700/359-3029
c~slomcrscrvice@ commercialcapltal.com

N/AaNotltpplrc4ble WND:o m>uld Not DISclose M "'N(){ A~wrlabk The urformatoon abow ~<"as obtained from Sheshunoff Informalion Sen•rces ond the S c1Ls and fctkral banks listed Those not r~spond111g to rtpcat~ r~ for tnfornumon a,.. nOI included. To the bf,st of our lcno..-l..dge the uiformatiQfl supplied is accurate as of presr nme IVhrle eo·ery• effortrs made to enrure the arcurary and tlwroughneu of tht: list, omiS·
nOtU tmd typographical ..rron som"'unes occur. Plrase St!nd carrt!<tions or addmons on company lellt:rh<'ad tu. floe Inland l:.mpirt BusmeJJ Journal, 8560 Hn~·ard A• e. 'iuut J06, Rancho CucamOIIfiO, Cit 917.104352
Researrht!d b) Jury Strauss Copyrrgltl 2001, inland Emptre Busm<"JJ Joumal

C o m p l a i n t s ... Praise! Suggestions? E - l'Vlail us

~~

ie bj @busj ournal.com

VlB Corp (Nasdaq: VIBC) reported that growth in interest income and
increased cost-efficiencies improved
first-quarter net income 14 percent to
$2.1 million, or $.17 per diluted share,
compared to $1.8 million, or $.15 per
diluted share, for the like quarter of
2000. Fully diluted cash earnings for
the first quarter ended March 31, 2001
were $.20 per share, an 18 percent
improvement from $.17 per share last
year. VIB Corp's revenues (net interest
income before provision for credit
losses plus non-interest income)
increased 11 percent to $14.8 million
in the quarter compared to $13.3 million in the like quarter a year ago.
" Historically, the first quarter of
the year is the slowest, especially
regarding earnings," said Dennis Kern,
president and chief executive officer.
"These outstanding results indicate
strong prospects for the remainder of
2001." VlB Corp is the parent company of Valley Independent Bank, Bank
of Stockdale and Kings River State
Bank. VIB Corp completed the acquisition of the three-branch Kings River
State Bank in January 2000.
"We are executing our business
plan that calls for consolidation, costcontainment and internally generated
growth and are pleased with the
results," said Kern. "During the quarter, we moved to consolidate our three
subsidiary banks to improve operating
efficiency. The banks will continue
operating under their respective
names, however, we will be removing
extra layers of regulatory reporting and
operating expenses. This consolidation
will provide significant cost savings
over time. Our new branches are
already contributing to the company 's
growth and should be adding to the
bottom line by year-end."
Non-interest income rose 48 percent to $3.0 million for the first quarter
of 2001, compared to $2.0 million in
the like quarter last year. Strong gains
from the sale of loans and securities, as
well as increased service charges and
fees, contributed to the improvement.
During the quarter, VlBC incurred
approximately $.435,000 in non-recurring cost!> associated with the consolidation of its three subl>idiary banks.
The company expects to incur approx-

imately $225,000 of n:lated costs durwith the resolution of the loan issue,
300 basis po~nts ..We e.xpect th.at ~ur
ing the next quarter. Branch expansion
should result in improved coverage
efficiency ratiO will be 10 the mld-slxties by the end of the fourth quarter, as
and related expenses also contn.buted
an d reserve ra t"10s."The allowance 1~or
'
1oan 1osses has expan ded to $8·8 milthe cost-savings from our consolidato the rise in non-interest expense ~10r
tion and cost-containment efforts are
d
72
the first quarter to $10.8 million comlion, or 1.09 percent of Ioans an
c
·
ts
A
reflected
in the numbers," concluded
pared to $9.8 million in the first quarpercent of non-penormmg asse ·
Kern.
ter of 2000.
year ago the allowance was $7 million,
For the quarter ended March 31,
Over the past 12 months, total
or 0.95 percent of loans and non-per2001, VTBC's return on average equity
assets increased 5 percent to $1.11 bilforming assets. Non-performing assets
was 11.66 percent compared to 12.57
lion, compared to $1.05 billion at
accounted for 1.10 percent of total
percent in the like quarter last year.
March 31, 2000. Stockholders' equity
assets at March 31,2001, compared to
Excluding amortization of goodwill
was up 25 percent to $74.5 million
0.45 percent a year earlier.
and non-recurring items, return on
from $59.6 million a year earlier.
At March 31, 2001 , VTB Corp had
average equity was 15.54 percent and
During the quarter, VlB Corp restruc27 branches and loan offices; a year
17.82 percent respectively. Increased
tured a portion of its balance sheet,
earlier there were 23. Excluding intanvalue of the company's investment
which entailed selling approximately
gible amortization and non-recurring
portfolio over the last year contributed
$23.5 million in investments. As a . expenses and gains, VlBC's efficiency
to the change in equity return. The
result of these transactions, VIBC recratio was 70.59 percent for the quarter,
return on average assets was .76 perognized an $831 ,000 gain on the sale
compared to 69.39 percent in the like
cent for the quarter, compared to .73
of securities. "Through this and future
quarter of 2000. "We exceeded our
percent in the quarter ended March 31,
restructuring of our balance heet, we
internal expectations of a 74 percent
can weather changes in interest rates
efficiency ratio for the quarter by over
2000.
more effectively and lower our interest rate risk," said Kern. "We will continue to evaluate our balance sheet in
light of the interest rate environment
and make adjustments in our investment and loan portfolios as necessary."
Net loans grew 10 percent to
4801.2 million from $732.6 million a
year ago. Deposits rose 10 percent to
$923.1 million compared to $836.5
million last year. "Our loan portfolio
remains diversified. We've reclassified
some types of loans, particularly
between consumer and real estate, creating shifts in the mix compared to a
year ago. We expect, over the next
year, that our mix will remain fairly
consistent," said Kern. "Deposit
growth, especially in core deposits, has
Fh-.: )"Ca111 "F our e-cJc ,....
We 11111 hclt• .art lhmuch
continued to accelerate, exceeding
born Into • eiooo· but abnplc: ,..-ta~
the maze o{ rc-taJ rqulaUona, to
growth rates from the previous quarter.
.,-...:m. He k:amcd "'>' ID ~~pttd
M\"C :rou l h e - mcJDC)" . - . , . . , .
up mall. and ID cut thmuch . - J
We -.:n-.: ~that maU
Due to this strong growth, we have
n:cuJaUona to make an cff~"Cti'"
""""*ttcra. mapzlnca, t...._
maU~nt~.
aciCmail<-"111. catalc9. or ...,. other
been able to reduce our level of borMany JX*a) chanccelatcr. our
t)l'C o{ maU. Our aa.tomctw bcndlt
rowings and instead use deposits to
eagle Is 5lllt l""'intlln 111MI<MD.
Cmm cqo.."rkntt we haw obtained
Often umcs, lllll&rUr then the ~
from 11"<Wkintl111lh the 1'\wt Otllo:c.
support our strong lending activity."
OOice .
Let our 111edom help J'OU .......,
If you need hciJ> 111th a mall·
sanarl£r not hanlcr.
"Last quarter we reported that two
lnl Cmm 11.000 1D II million i>lccrs,
\\.'\: can tiCn"C you
unrelated loans moved into non-accrual status. As anticipated, one of the
· ..~ Sout!Urn California
loans was partially collected in the first
IJJintftry & '.Mailing Inc.
quarter. The remainder of this loan, as
' ,....
10661 Business Dr., Fontana, 92337
well as the second loan and accured
interest, should be fully collected by
(9t9) llt-1949
FAX (919) 129-1959
the end of the second quarter," said
Kern. "We are continumg to build the
loan loss reserve, which combmed

WISE ABOUI' MAIL

T" .
,.~

PAGE 28 • INLAND EMPIRE BUSINESS JOURNAL

J UNE 2001

JUNE 2001

INLAND EMPIRE BUSINESS JOURNAL • PAGE 29

BANKING

Business Bancorp Announces Record Earnings and Substantial Growth in the First Quarter
Business
Bancorp
(Nasdaq:
BZBC), the parent company of
of
California
Business
Bank
(www.businessbank.com), reported the
net income of $616,000 or $.30 per
diluted share for the quarter ended
March 3\,2001, compared to net earn-

ings of $526,000 or $0.27 per share, for
the three months ended March 31,
2000. Cash earnings of $721 ,000,
which exclude the after tax impact of
amortization of goodwill and identifiable intangibles, increased to $.35 per
diluted share for the quarter ended

March 31, 2001, compared to $.29 per
diluted share for the three months
. ended March 31,2000.
Alan J. Lane, president and chief
executive officer, stated, "First quarter
earnings were the highest quarterly
earnings in the bank 's history. When

We're growing with the
Inland Empire
If your business is growing, you need a business
bank that's growing.
• You need the banking products and services
that will facilitate expansion and higher profits.
• You need banking options like online banking
that lets you bank wherever and whenever you
like.
• And you need the personal service of a
community bank to expedite financing.
You need

BUSINESS BANK OF CALIFORNIA!
We know all about growing businesses. We're
one of them! We recentl y reported our third
consecutive year of record earnings, and in
the next few months, we' ll open offices in
Riverside and Corona.
For products and servi ces to meet your
growing needs, call us today!
San Bernardino ••••(909) 885-0036
Highland ••••••••••(909) 881-3484
Corona •••••••••••(909) 734-4110
Redlands ••••••••• (909) 792-7556
Hesperia ••••••••• (760) 948-2800
Phelan •••••••••••(760) 868-2222
Ontario •••••••••••(909) 944-3343
Hemet •••••••••••(909) 766-6666
Riverside •••••••••(909) 453-7582

..... Income In

~~~o~

........

compared to the first quarter of last
year, net income grew by 17 percent
and cash earnings grew by over 25 percent. We are on target with our key
strategic initiatives to increase shareholder value and we look forward to a
great 2001!"
Financial Highlights
Net interest income was $4.1 million for the quarter ended March 31,
2001, compared to $3.2 million for the
same quarter last year. An increase of
37.9 percent in interest-earning assets
to $296.1 million, as compared to
March 31, 2000, contributed to growth
in net interest income.
Total assets increased 37.4 percent
to $335.0 million, compared to total
footings of $243.9 million one year earlier.
Loans increased to $185.9 million,
reflecting an increase of 50.5 percent
over the total reported as of March 31,
2000. Total deposits as of March 31,
2001 stood at $277.6 million. This represellts an increase of 40.9 percent over
deposits of $197.0 million reported as
of March 31, 2000.
Asset Quality
The allowance for loan losses was
$1.9 mill ion for the period ended
March 3 1,2001, compared to $1.3 million at March 31, 2000. The March 31,
2001 allowance for loan losses as. a percent of total non-performing loans was
193.9 percent. Non-performing assets
as a percent of total assets was 0.44
percent at March 31, 2001, compared
to 0.51 percent for the year earlier period.
Business Bancorp is a bank hold-.
ing company that owns 100 percent of
the capital stock of Business Bank of
California (the "bank"), the company's
principal operating subsidiary. The
bank is a California state chartered
commercial bank whose primary business includes retail banking, commercial, construction, and SBA lending
activities.
Business Bank of California has
served the Inland Empire since 1984.
The bank operates eight branches in the
cities of Corona, Hemet, Hesperia,
Ontario, Phelan, Redlands, and San
Bernardino. They are strongly focused
on providing high-quality, personalized
services to small businesses, professionals and consumers. Information
regarding Business Bancorp stock can
be obtained on Nasdaq's Small Cap
Market utilizing the symbol (BZBC) .

Dear Readers,
Anyone attending the recent Women in Busine s Expo would have. come
away inspired and enthused about the prospects for busine~s herem t.he
Inland Empire. It is events like this that remind us all how Important It
is to pursue our dreams. Success usually comes to those who have a true
passion for what they do. But as in many walks of life, success can often
come as a result of who you know as much as what you know.
Relationships we build along the way provide an invaluable infrastructure for achieving our goals. And at some point we inevitably have to

are~ safe bet for a
business loan. Well, in the words of Bob Dylan "Things Have Changed": In fact, you WI~ I find tha~rowv·
d Bank's new "can do" attitude challenges some of the near-sighted conventwns of bo
i~n~~~~ mega-banks. Because we are locally-based with strong local roots we have a vested interest

visit our banker. The challenge has always been to convince the bank that you

ingseeing you succeed. Our responsiveness and flexibility will ensure that you get an ans~er on y~ur
financial request quickly. And beyond that, we'll look for creative ways to help your busmess thr.Jve.

T

Million Reasons to Believe in Your Dreams

.

T: help you with your dream we have committed ten million dollars for lending to s_mall bus~ness
.
.
ln addition we will underwrite the cost of an advertisement m
customers m our serv1ce area.
•
. h.
·th
the Inland Empire Business Journal for any business that establish~s ~new relatwns .IP WI
Vineyard National Bank. It's just a small way of showing our app~ecJatwn f~r your bu~mess. In
8

addition, we're sending a message to the local business commumty that we II work with you as
a partner to build a better community.

Norm Morales

President/Chief Executive Officer
rrently offering a Vintage Money Market Account offering higher interest on your

PS. We are cu
.
3% · t
t on
a~count balance. ln addition, our NOW Account for sole propri~torshJps.pays m eres
t 6 months If you would like more mformatwn please call me
f the firs
account baIances or

·

at 909-9 7-0 177 ext. 200.
BLJSI:\ESS LOA S PERSONAL LOA~S
.
.
CA 9l~'>rl 909 9 7 0177 • Fax 909.\)45.2975 • WW\Utn('yardbank eom
9590 Foothill Boulrvard • P.O. Box 727 • Rancho Cucamonga.
t ~· • • . •
.
DEPOSIT SER\'ICES

AchwtiscmPnl in llw Inland Empire Business Journal is for one 1/4 page ad. 3% interest on NOW Account is for stx months only
and may change if arcount balance falls below minimum balance n•quiremcnt. Rate subject to change without prior notice.
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Mellon 1st Business Bank Brings Tradition of Excellent Service to the I. E.

Does your business deserve .
"The Best Business Bank in California?"

Mellon 1st Bu iness Bank has
opened a new office in the Inland
Empire, bri nging to seven the
number of full-servi ce locations it
operates in Southern Californi a. A
full-service commercial bank,
Mellon 1st Business Bank, was
founded in 1981 to serve mediumsized businesses.

Many banks today are acting like a business bank, but if you
look between the marketing lines very few are 'real' business
banks. At Community Bank we are a 'genuine' Business Bank
and we have been financing the business needs of our
customers since 1945. We provide you the services and
advantages that you need and expect from a business bank.

Clinton L. Arnoldus, President & CEO

" Mel lon 1st Business Bank is
committed to delive ring the highest level of service and expertise
to its cl ients in the Inland Empire,"
said Klaus Schilling, president and
chief operating officer. "Through
our rich product resources and a
20-year tradition of providing
excellent customer service, we are

confident that the Inland Empire
won't be disappointed."
In a recent customer satisfaction
su rvey
conduct ed
by
Greenwich Associates, Mellon 1st
Business Bank ranked 13 percentage points higher in performance
in every category surveyed--<;ompared to its peer group. These

~ Mellon
Mellon 1st Business Bonk

Some of our Business Services are:
• Asset based financing
• Machinery and equipment financing
• Complete real estate services, including
owner occupied financing
• SBA Financing
• Intemational!frade Finance
• Business depository services
• Cash management services

Delivering

Service Beyond
E pe_ctation

"One of the reasom we chose
Mellon I" Business Bank was
their repmation for t'Xufknt
st'T"Vice, the reason we stay with
thun is that thry five up to
their reputation roery day.'"

Perhaps you are finding that your current bank does not understand your business and is
not willing to lend on your company's operating assets without other collateral. Is it time
for you to experience the value of a business bank that only our knowledgeable and
experienced professionals can provide?

The
Magnon
Companies

Call me direct at (626) 568-2100, or one of our convenient Business Banking Center
locations, so we may detennine how we can put Community Bank to work for you. I am
certain you will receive the quality service and responsiveness that you deserve from
"The Best Business Bank in California."

"The Inland Empire nl!eds a bank
like Mtflon I" Business Bank and we're glad thry're lure! My
relationship manager is highly
respomiVf!, with sound advice,
inulligmt mponm and tim('ly
action."

COMMUNITY. BANK
Partnership Banking•
THIRTEEN BUSINESS BANKING (ENTERS • OVER

$1.0

BILLION IN ASSETS

ANAHEIM

BuRBANK

(ORONA

HUNTINGTON PARK

SAN BERNARDINO

(714) 704-2361

(818) 295-3232

(909) 808-8950

(323) 277-4360

(909) 881-2323

(ITY OF INDUSTRY

fONTANA

PASADENA

UPLAND

/i;:f;;;\.

tffiJ

:6:::.9;:~1341

:,:.::.4-3400

:6.2.~.:::·2230

:"0~.::9-1490

~

(310) 243-1560

(818) 549-7220

(909) 307-8102

(909) 797-9155

"Mellon 111 Busin('SS Bank IJ,u
always b(('n irmovatit'e and very

Please visit our web site at: www.communitybank-ca.com
MEMBER

FDIC

HEADQUA RTERS (213) 489-1000
CENT URY C ITY (310) 788-9500
ORANGE COU TY (949) 474-1133
SAN FERNANDO VALLEY (8 18) 783-1211
VISit us on the World Wide Web at www.mfbb com

responsit'e to all ofour reqUl!sts.
Thry always go the extra mik to
accommodate u.s. "
0 TARIO (909) 972-2100
SA DIEGO !858) 320-6600
SOUTH BAY (310) 538-4433
Member FDIC

re ults stand testament to the
bank's commitment to "Service
Beyond Expectation."
Lead ing the bank's new Inland
Empire outreach, as regional vice
president, is Larry Echelmeyer.
Echelmeyer has worked in the
banking industry for nearly 30
years. Most recently, he was executive project manager and consultant for IBM Corporation, where he
was involved in a Web-based
bank ing project. Previously, he
was senior vice president and
director of operations for Home
Savings of America and also held
a variety of senior vice president
positions for First Interstate Bank
of California, where he began his
banking career in 1971.
Mellon 1st Business Bank provides a broad array of financial
services designed for middle-market companies, with annual revenues of $3 million to $250 million, and their owners. Working
with other Mellon affiliates
nationwide, Mellon 1st Business
Bank delivers lines of credit,
equipment financing, real estate
financing, cash management, trade
finance, private banking, leasing
and investment management services.
In addition to the Inl and
Empire office, Mellon
1st
Business
Bank's
Southern
California locations include its
Los Angeles headquarters and
regional offices in West Los
Angeles, Orange County, the San
Fernando Valley, San Diego, and
the South Bay.
Since 1998, Mellon 1st
Business Bank has been a whollyowned subsidiary of Mellon
Financial Corporation and a part
of Mellon West, a division of
Mellon. Based in Los Angeles,
Mellon West provides financial
products and services to individuals and businesses in 13 western
states. It consists of 30 business
lines employing more than 1,700
people in 45 offices throughout the
region.

You can reach Larry Echelmeyer
at 430 Vineyard Avenue, Suite 210,
Ontario (909) 972-2100, or on the
Web at: http://www.mfbb.com.
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Why Are Rural Youths Less Likely to Continue Their Education?
Few e r rura l youths go to un iv ers ities. All ove r the country,
rura l tude nts a re less lik ely to.
a ttend coll ege tha n the ir s uburba n count erpa rts. Geogra ph y is
o ft e n bla m ed - the cos t and diffi c ulty o f commuting to a dis ta nt
ca mpus or moving the re a re also
factors.
Nearly 100 miles east o f Indio
o n Int er ta te 10, Blythe has a popula tio n of 22,000. More than 8,000
of the re idents a re inmates in the
town 's two s ta te pri sons C huc kawa ll a
Va ll ey
a nd
Ironwood . The biggest employer is
the g rowing prison s ys tem, which
has bro ught many new residents.
Sa id one resident: "You can tell
the prison g uards by the nice cars
they drive."
Agriculture is the second
largest industry in the area. For as
long as anyone can remember, college dreams tended to wither in the

dus ty heat of the mall desert town
nea r the Arizona borde r.
Then, civic leaders hatc hed a
bold experime nt. They invit ed a
priva te, libe ral arts universit y pro gram to come to town, putt ing
bachelor 's degrees within the ea y
reach of local . But, after j ust two
years o f ope ration, Bl ythe' experiment was e nding in fa ilure. Park
Unive rsi ty, Bl ythe, the town' own
little four-yea r un iversit y, was
slated to close fo r good this Jul y.
The reason? lack of interest. " I
wis h I could put my finger on what
it was," said Dorothea Tho mpson,
assis tant s uperinte ndent of the
loca l school district and one of the
univers ity program 's early s upporters. For her, the program 's
failure is a troubling s ig n o f
Blythe 's limited horizons. " Maybe
this is an unfair statement, but I
don ' t think education is valued
here as it s hould be," s he said.
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1. By using a PlP Lender (Preferred
Lender), you wiH save time on the
approval process.
2. Local lending decisions means a
quick turnaround.
3. You can choose from a 7(a) or
S041oan.

.f. Use your loan for wofi<ing capital.

5. Use your loan for equipment
acquisitions.
6. Use your loan to refinance or
make business purchases.
7. Use your loan to purchase
commercial real estate with 10%
equity.

Please call our SBA Department
Mm~~Kr FDic
for more information

SOO 939 3736 (§)
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The baccalaureate program
need ed just a few dozen student
to ucceed, but it never drew more
than a handful to its quarters on
the loca l communit y coll ege'
campus. Last June's graduation
ceremo ny Park 's firs t - ho nored
j ust even students. Six more are
expected to finish degrees through
indepe ndent study.
Backers are still wondering
what went w rong. Scores of people had said they wanted to earn
degrees at Park University. About
60 people even went so far a to
appl y, pay ing a $25 fee for the
privil ege. But when it came time
for classes, prospective student
melted away, a testament to the
diffi cult y o f e xpa nding co ll ege
o pportunities in rural areas.
The town sits on a dry flood
pla in of the Colo rado River call ed
the Palo Verde Valley, staring out
on bare desert mountain scenes in
the dista nce. There is a grocery
s tore a nd a movie theater.
Teenager hang out at the local
conveni ence store or float down
the river fo r fun . The closest maj or
town is Brawley, abo ut 70 miles
away.
Remoteness mea ns that stude nts in Blythe who aim for more
tha n an associate' degree must
move away, or commute 100 miles
or mo re. Sc hool counselors tell of
many s tudents who forego college
because they can' t afford to move
or because their families resist.
" People are born and raised

Network Integration ...
continued from p age 25
othe r wo rds, who can pull it all
together to m ake it work fo r your
busi ness a nd yo ur pa rti c ul a r
bus in ess appl icati ons?
M any s m a ll - and mid-s ize
co mpa ni es d o n 't have the
resources in -ho use. O the rs need
additi ona l resources w ith particul ar expert ise or to expand ne twork m a nageme n t s upport.
Cons ider, for example, the services
offe red . by
N e twork
Ca ta lyst's Ne twork Ope ra tio ns
Cente r. The NOC is m aint ena nce

here," Thompson said. " You see
lots of ex tended fa mili es - right
here, in littl e, bitty Bl ythe. T hey
may leave, but they come back. "
In May it was decided that
Park Univers it y, a private fouryear uni versity program w hi ch is
held on the ca mpus of Palo Verde
Community College, wi ll remai n
open one more yea r, instead of
c lo ing this past ummer a
planned.
A dmi nistrato rs
of
Pa rk
University, Bl ythe, said earl ier this
year that they would close the
ca mp us a ft er o nl y two years
because so few students had
enro ll ed. T he univers it y is a
bra nc h o f Missouri-based Pa rk
University and is located on the
campus of two-year Palo Ve rde
College.
The decis ion was recent ly
reversed, after Pres ide nt Donal d
Breckon attended a comme ncement cere mony for Blythe's first
graduating class, according to Don
Averill , president of Palo Verde
College. Students and facult y persuaded Breckon to allow the p rogram another year to see if enro llment increases.
"They d ecided the program
was mea ningful and needed, and
that they s hould give it one more
chance," Averill comme nted.
Averill rece ived his B.A. and
M.A. in educa tion from Ca li fornia
State Universit y, Los Angeles, and
his Ed.D., from the Univers ity of
La Verne.

a nd s uppo rt to d etect potential
proble ms and troubles hoot e xisting cha lle nges- real time a nd on
a 2417 basis.
These are serv ices tha t tra nsce nd your ne two rk . They' re
bus iness serv ices-w ith a direct
impact o n d ay- to-day o pe ra ti ons,
c us to me r m anagement a nd your
bottom line. Th ey also de mons tra te how network integrators
are mov ing from the back room
to the fron t office. Today's midd le m a n is no lo nger the link
between ne two rk ve ndors and
your compa ny, but be tween your
network and your business.
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Riverside County's Credit Union-Service and Technological
Focus for an Emerging Financial Institution
The recent news that Riverside
County 's Credit Union (RCCU) has
surpassed $350 mill ion in assets did
more than remind local fi nancial
analysts about the strength of an
emerging financial institution.
The mi lestone $350 million
figure, w hich was reached in
March, further establ ished RCCU
as Riverside County's largest credit
union, both in terms of assets and
total members hip. But these 70,000
members know that size and numbers are not what ultimately define
their cred it union. Rather, it's an
unending commitment to member
service.
" We're not concerned about
getting
bigger,"
said
Mark
Hawkins, RCCU chief executive
officer. "But if we continue providing our members with friendly and
efficient service, we can expect that
more people will join us when they
learn what we have to offer."
Riverside County's Credit
Union is a full-service financi al
cooperative serving Riverside
County through its. seven branches.
The A ugust 1998 merger of
Riverside Schools C red it Union
and Riverside County Federal
C redit Union brought together
more than 90 years of combined
fi nancial experience in se rving
Ri vers ide County famil ies and

employer groups.
With the merger came the new
RCCU name and a heightened
commitment to technology that
serves member needs. An array of
credit union services now allows
members to conduct their financial
transactions at all hours of the day
and night, and through several technological platform .
Shortcut/£ Online Access
offers 24-hour account access;
MoneyTalks automated telephone
system lets members check account
balances and transfer funds from
any phone. A network of more than
50 automatic teller machines provides members with conveniently
placed financial portals. A newly
redesigned Web site (HYPERLINK
"http: // www.rccu.org"
www.rccu.org) gives even more
convenience with a search engine
feature and a " live chat" service for
on-the-spot answers to questions
users might encounter.
Technology means more service to members, without diminishing the core benefits that RCCU
members have come to depend
upon : friendly customer service
and cost-effective financial services. Historically, credit u nion
interest rates on loans and certificate of deposits are among the
region's most competitive. RCCU

checking accou nts are ta ilored to
the needs of account holders and
don't come with the aggressive
fee schedules that can often typify
larger, nationally-based financial
institutio ns.
Riverside County's Credit
Union's commitment to its home
communities goes beyond strong
customer service for its 64,000
members. During 2000, the credit
union donated more than $200,000
toward commun ity-development
efforts and its 140 employees volunteered more than 2,900 hours in
community-service activities within Riverside County.
Employees are motivated to
serve members - and to work for
an organization that was recently
named "Top Company to Work for

10 the Inland Empire." The credit
union was so named during a
Business Press-sponsored awards
ceremony held in February.
All those who live, work,
attend school or church in
Riverside County are eligible to
join the county's largest and
strongest credit union. Two
Riverside-based branches (on 14th
Street in downtown Riverside and
on Riverside Avenue near the
Riverside Plaza) are complemented
by branches in Corona, Indio,
Moreno Valley, Rancho Mirage and
San Jacinto.
Prospective members can call
1-888-883-RCCU (7228) or visit
"http://www.rccu.org" to learn
more about the "hometown advantage" that a credit union offers.

Introducing Treasure Checking
from Rtverstde County·s Credit Union

Forecast Homes Registers the
Highest Sales in Its 30-Year History
Forecast Homes, part of The
Foreca t Group L. P., a privately he ld company and major home
builder in Northern and Southern
California a nd in Arizona, has
announced record second q uarter
results.
Total closi ngs for the period
were 506 homes w ith revenues of
$110 mi llion in Cali fornia alone.
The Northern Califo rni a division
c losed 272 homes a nd the
Sou thern California d ivision
closed 234 ho'llcs.
This achieveme nt i:. the best of
any second quarter in the company 's 30 -year his to ry, and is

exceeded only_by the record fourth
quarter of FY 2000.
In March, Forecast Homes
sold the most homes in a single
month in the company's history,
with 222 net sales. As Forecast
e nters the third quarter, momentum remains strong and they
e xpect to surpas!> this record
again.
"We expect sales to rise this
year in the Inland Empire, partly
o n the strength of Orange
County's market. T he in land counties are a bargain in comparison,"

continued on page 46

For a limited time, open a new FREE Treasure Checking
account and earn one of these special offers:
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Sign up today! Call L-888-883-RCCU,
log on to www.TreasureChecking.org or
visit your closest RCCU branch.
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Largest Credit Unions in the Inland Empire
Rcmk<·cl by :b.H·t~
Name of Crtdit Union
Address
City, Statt, Zip

A~ IS

Loan

$

Mrmbus

Emplo)ti'S

Braocbrs

105.826

390

16

$

-

Kti

Encutivr
Tit t
Pbonr/Fax
E-MaU Addnss

L

ArnwMad
P.O Box 735
Sao Bemardmo. CA 92402

530,352,694

2.

Riverside Coutks
6403 Riversade Ave.
Raversade, CA 92506

351,782.000

244,397,000

72,000

159

8

Mark Jlawltias
Presadeni/CEO
(888) 883-7228/(909) 341-3434

236,478,000

158,267,n4

29,874

70

2

R11btrt Ca.rroa
l'resallent/CEO
(909) 651\-4411/656-2119
marcbccu@mardlc:cu.O!g

3.

.Nald~

P.O. Box 9SOO
M0RD0 Vall~ty, CA 925S2·9SOO

407,838,407

LatTY R. Sllarp
President/CEO
(909) 881-3355/379-6299
arrowbudcu.org

4.

Nortoa Co-•alty
P.O. Box 10847
San lkmardioo, CA 92423-0847

152,622,846

112,937,547

16,450

52

3

Debra Ga.uway
Presideni/CEO
(909) 382-79001382·7901
norcomcu org

5.

~Daa1FHenl
8os 1669
Apple Valley, CA 92307-0090

64,275,656

40,088,364

10,869

49

4

THaMJ.Bro. .

nr Mr•btn' Own Ftdft"ll

61,185.566

43,103,992

8,881

31

Mary Kassel
President
(760?c 245-0401/245-6714
tmo cu@membersown.org

7.

!Uwnide C..,. Fe4mll
1209 Uoavmi~e.
Riverside, CA
7

57,516,143

36,143,992

6,973

20

Benleta Til•
Presideni/CEO
(909). 680-19981787-6699
rrruul@rcfcu.org

I.

O.tario-Moatdalr Sd. EmployttS Ftd.
1520 N Pillmeuo Ave.
Ootano, CA 91762

46,048.635

24,048,734

6,620

19

......_Fe4mll
11131AIIdmooSt
Loma l.mda, CA 92354

~,369,897

25,514,944

10,231

20

2

Todd Mardocl
PresidtnVG.M.
h909) 196-m06/799-68Sll
fcu.org

10.

Claalfry Ftdtral
P.O Box (,(,()
Ontario, CA 91762

40,552,000

22,070,000

10.200

22

3

CatlltriJir M. Raadazm
Presadeni/CEO
(909) 986-4552x22U986-3844
cathyr@chaffey.com

u.

Ulllllll MeCWi11 FNtnl
S405 E. Arrow ~wo~y
Moald.ir, CA 91

34,877,458

15,882,094

7,344

12

Saa krunliao Scllool Eatployra Ftdtral
2441 N Saern Way
Sao BenwdJoo, CA 92405

33,385,236

21,139,801

5,300

16

12.

lJ.

=-r~*St.

28,730,986

16,946,493

7,940

18

6.

'·

14250 7th St.
VictorviUe, CA 92392

Presadent/CEO
(760) 242-5646/242-5042
hdfcu@gte.ntl

Robtrt Hamm
Presadenl
(909) 983-1959J')88-5130
mononlllno@omsefcu.org

Linda Foy
CEO
(909) 882-2911/881-4162

3

1$.

1'-

17.

v-::;

IAiud
P.O Box 54
Footaaa, CA

FtckraJ

27,500,000

15,000,000

6,000

II

0

....
cJ:t'_f
.....
l:ZOO
• Ave.

23,500,000

19,154,000

6,700

16

0

Cltaries J. Paptafas

Ma.a=M-

Pr dtni/CEO
(909) 343-32801343-1659
mmoser(<Vrivempctr.org

22,560,000

14,370,000

3,900

12

21,913,000

13,946,000

2,731

6

Grrf&Stockdalt
Presa nl
(909) 889-08381889-7973
gregg@sbcecu.org

0

Daa Robertsoa
Mana~er/CEO

(909) 81-5600{781-5452
befcu@boums.com

Riverside, CA 92507

fl•lllia
Hair
ana~er/CEO

Starin I..u c.-ulty FtcknllPO. Box247
Trooa, CA 93592

13,188,784

11.

lt.

o.e.t. hltlk E.,hJ• Fedlnl
P.e. BaxSJO
Ontario, CA 91762

12,134,665

9,516,064

1,903

5

:zo.

ltak Ftdtral
6876 Magnotta Ave.
JlJvcrs.ide, CA 92506

11,385,800

7,883.~28

3,106

7

8,063,898

5,922,819

1.259

2

0

Mklaatl S. Rtllfall
CEO
(760) 256-2591/256-2504
IIOIIOpl@>bdruct

7,900,000

3,900,000

2,950

6

0

Jady llodso•
Mana\er
(909) 22-4487/822-2035

7,900,000

4,750,000

2,900

4

n
22.

D.

.......... ..
,~

9,294,088

2,358

13

(760) 72-4001/372-4447
0

..........,......
P.O. BaiiSOS
RiYelside, CA lr.!S02

C..rint ]Kksoa
CEO
(909) 984-8781/984-4581
optfed@aol.com
&aalt W•••
Presadeni/CEO
(909) 682-1555/682-4252
hwann@.rafch.com

P.O. BoiiW6
Blalow, CA 92312

fNiaaaftdtraJ
17235 Arrow Blvd
Footana, CA 92335

2000. This increase came on the
heels of a 36.5 percent surge in
1999, and a 34.9 percent rise in
1998.
"A jump in non-performing
loan levels is just the first
phase," said Dr. Weiss. "When
loans start going bad, it has a ripple effect on earnings and eventually on capital. Therefore, we
expect to see further deterioration in the industry for at least
another year or so until banks
have had time to tighten lending
standards and the economy starts
to recover."

Industry Profits Drop in 2000
After enjoying 10 consecutive years of rising profits, the
banking industry saw net income
drop 0 .8 percent in 2000, to
$81.9 billion from $82.6 billion

Chart 1
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•
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40 I West 2od St
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1989
Non-performing loans in the
U.S. banking industry jumped by
26.6 percent during 2000,
according to Weiss Ratings Inc.,
a leading bank rating agency.
This dramatic rise was especially significant when compared to
an increase of only 2.9 percent in
1999 and relatively small
changes registered in earlier
years.
At year-end, non-performing
loans reached $48.8 billion, up
$10.2 billion from the $38.6 billion level recorded at year-end
1999. More than 60 percent of
industry's 9,907 banks and
thrifts experienced an increase.
Institutions showing the largest
year-over-year change (chart 1).
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we reported on the deterioration
in banks' profitability ratios and
warned about more trouble on
the horizon. Now, for the first
time since 1989, we are seeing
an outright decline in the industry's total profits. With bad loans
increasing and the FDIC planning to resume its charges for
deposit insurance, we expect a
further drop in the industry's
2001 profits."

Notable
tJpgrades
Downgrades

growth, strength of affiliate
companies, dOd risk diversification .
Weiss issues safety ratings
on over 16,000 financial institutions, including banks and
thrifts, securities brokers, insurers, and HMOs. Weiss also rates
the risk-adjusted performance of
more than 11 ,000 stock, bond,
and money market mutual funds.
It is the only major rating agency
that receives no compensation
from the companies it rates.
Revenues are derived strictly
from sales of its products to consumers,
businesses,
and
libraries.
Consumers needing more
information on the financial
safety of a specific company can
purchase a rating and summary
analysis for as little as $7.95
through the Weiss Ratings Web
site at www.WeissRatings.com.
Ratings are also available by
phone (1-800-289-9222) starting
at $15.

and

In evaluating the financial
stability of the nation's 9,907
commercial banks, savings
banks, and savings and loans,
Weiss Ratings recently issued
the following notable downgrades (chart 3).
The Weiss ratings are based
on an analysis of an institution's
capitalization , asset quality,
earnings, liquidity, and stability.
The latter category combines a
series of factors including fiveyear trends, asset size and

Chart 3

"In the 1990s, many banks became complacent and loosened their undetwrillng
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Banking Industry's Non-Performing Loans Surge 26.6 Percent in 2000
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" In the 1990s, many banks
became complacent and loosened their underwriting standards on commercial lending,"
commented Martin Weiss, Ph.D. ,
chairman of Weiss Ratings .
"Now, even though the economy
is not yet officially in a recession, non-performing loans have
already begun to surge - a harbinger of more troubles ahead."
Non-performing commercial
loans accounted for the majority
of the industry's increase in
problem loans, jumping 59.7
percent, or $6.2 billion, in 2000,
from $10.5 billion at year-end
1999 to $16.7 billion at year-end

in 1999. The decline in profits
,was even more pronounced in
the industry's return on a.ssets
(ROA), a common measure of
bank profitability, which slipped
to 1.17 percent in 2000 from
1.32 percent in 1999.
Despite the overall decline,
67 percent of the nation's banks
and thrifts actually registered
higher profits in 2000, but their
improvement was more than off.
set by declining profits in the
remaining third of the industry.
Institutions showing the largest
decline in profits from 1999 to
2000 (chart 2).
Dr. Weiss added, "Last year

Chart 2
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Growing Pains ...
continued from page 22
tain."
"We provided a list ~f problems
to our customer service representative," Kehl maintains, "and then he
was transferred to the next phase
and we never saw him again. When
the company sent a new person
over, we had to start from scratch."
"Not quite", says Previti of
Forecast Homes.
"Yes, our business is up," he
says, "about 25 percent. But that's
because we're building more homes
in general, not skimping on one
home now in order to get started on
a the next one more quickly. We
spend the same amount of time on
building a home today that we spent
four years ago, or a dozen years
ago. We're just building more
homes. It's that simple!" And as for
Kehl 's customer service rep complaints, Previti attributes that to an
emphasis on getting Kehl 's problems resolved.
"We not only had him working
with his customer service representative, but with that rep's supervisor,
and I even got involved. That's
something I don't do very often,'~ he
concluded
Previti added that at a recent
regional sales meeting for his company, in Arizona, the numbers of
customer complaints were actually
down from previous quarters something he attributes to the company's emphasis on service.
"Our customer service supervisors have an incentive to provide
good service, because their bonuses
are tied to their performance. If a
.borne is completed and there are a
lot of complaints about it, we're not
happy - and the supervisor's not
going. to get that bonus," be concludes.
Still, there are those who say
the rapidly burgeoning tate of new
home construction in recent years
requires increased vigilance by regulators - and increased awareness
on the part of consumers.
In the
city of Rancho Cucamonga, that's
already taking place. The city's
building and safety division has
beefed up its staff in recent months,
adding three new positions, including two additional building inspectors and a contracts inspector.

The additions bring the city's
inspection force to nine, plus the
support and management staff to
keep them working in the field.
"We try and meet the changes in the
work place," says Makshanoff, ''but
this is a rapidly growing area and
it's going to stay that way for some
time to come- assuming we don't
fall into an economic depression."
So city inspectors have a daunting task before them. The city is
averaging nearly 1,000 new home
starts a year and this year it will go
beyond that number. The latest
numbers put the growth rate of newhousing starts at just under three
percent annually. •The inspection
force also has to contend with the
sky-rocketing explosion in commercial construction the city is
experiencing.
Remember, these statistics are
just in Rancho Cucamonga.
Similar growth is occurring in
Fontana, Rialto, Ontario and
throughout San Bernardino County.
" Our efforts," says Makshanoff,
"are to make sure the homes meet
the minimum code and safety standards. By state law, we can't go
beyond those rrunimum standards
except in very specific areas - such
as roofing standards, because of the
high winds the area experiences."
"Overall, however, I think the
majority of the areas' builders do a
good, workman-like job when it
comes to building homes," concludes Makshanoff. "Workmanlike, of course, is a subjective value
and that's where you run into differences between what a builder thinks
and what the home buyer thinks."
Of course a "workman-like
job" is just what Barry Kehl had
been hoping for and expecting.
Thiags are slowly corrung around
to his satisfaction at the new farruly
home in Alta Lorna - but Kehl
offers this advice. to anyone considering a new home purchase in coming months.
"Our experience shows it really
is a situation of: sellers take notice
-buyers beware! Those offering
new homes have to make sure their
contractors and sub-contractors do
the job right, and do it right the first
time. Those buying the homes need
to take note of everything on that
final walk-through inspection because
without
it,
you're
doomed."
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The First American IndianOwned Bank in California
Borrego Springs Bank Invests in Future
Borrego Springs Bank, N.A
reported an unaudited net loss of
$154,000, or $0.16 per share for the
quarter ended March 31, 2001. This
compares to net earnings of
$89,0000, or $0.09 per share for the
first quarter of 2000 and net earnings
of $275,000, or $0.33 per share for
the fourth quarter of 2000.
"This quarter, we have made a
significant investment in our infrastructure and personnel to support the
growth in our Indian Gaming
Services Division,'' said president
and chief executive officer, Frank V.
Riolo, who noted that, "This is a
growing market for Borrego Springs
Bank and with growth comes the
need to invest funds in laying the
foundation for future expansion.
"We are at the forefront in an
expanding market and this was the
quarter we invested in expanding our
capabilities to meet that growing
demand," Riolo added.
In February, the bank announced
a contract with the San Manuel Band
of Mission Indians, one of the. most
successful casino operators in
Southern California, to provide cash
access services to its new casino.
According to Riolo, in additiQll
to the costs associated with investing
a new banking division, another reason that first-quarter earnings were
impacted was a decrease in government guaranteed loan production during the fourth quarter of 2000. "The
decrease in loan production affected
financial institutions throughout the
industry," said Riolo, "which resulted
in decreased loan sales and brokered
loan income during the first quarter.
"Fortunately, our loan production
in the first quarter has rebounded,
which should see us back on track for
the rest of the year," he added. In
addition to loan sales, Borrego
Springs Bank is continuing to develop and offer a number of products
that provide non-interest sources of
income. This will help mitigate the
interest rate changes in 2001 and
return the bank to profitability, Riolo
reported
During this quarter, the bank also
announced that it had entered into an

agreement
with
Government
Agencies Federal Credit Union
(GAFCU) for a change of service
for it Calipatria and West Shores
branches.
"We are excited about the strategic moves we have made this year.
Our expertise is in government guaranteed lending and in serving Native
American governments and their
enterprises. The changes we have
made will allow us to focus additional resources in these expanding
areas," said Roger Anderson, cochairman of the board of directors.
Assets were at $92.0 million on
March 31, 2001, up 35 percent from
the previous year's first-quarter assets
of $68.1 million. Deposits were $84.1
million, compared to $59.9 million in
the same quarter last year. Net loans
increased to $43.0 million as of
March 31, 2001, up from $37.6 million for first-quarter 2000, a 14 percent increase.
Borrego Springs Bank is a fullservice commercial bank serving
East San Diego County and Imperial
County communities with branch
offices in Borrego Springs, Salton
City, Calipatria, La Mesa and Alpine.
Borrego Springs Bank also has 16
loan production offices in California,
Arizona, Colorado, Nevada, Oregon,
Washington, and Tennessee and continued to be ranked among the 50
largest SBA lenders in the United
States by the "Coleman Report" for
the SBA's fiscal year ended
September 30, 2000. The "Findley
Report" of Anaheim, California, also
gave the bank a "Premiere
Performing Bank'' rating, based on
results for the year-ended Dec. 31,

2000.
The first American Indianowned bank in California, Borrego
Springs Bank has developed and
tailored banking programs and specific services designed to meet the
unique needs of the entrepreneurial
growth of American Indian tribes.
The bank also has been instrumental in assisting American Indians in
de•eloping economic opportunities
and in financing tribal government
projects.
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I N T HE
Caregivers ..•
continued from page 1
Home Instead Senior Care® franchises nationwide; two in Osaka,
Japan and two planned in Canada.
Locally, the franchise is owned
by a mother and daughter team daughter, Brandi Johnson and

((Women tend to have a
cno-fail' attitude and do
things from the heart.
We could not fail. "
mom, Linda Patriquin. Their
Rancho Cucamonga office located
at 9567 Arrow Route, Suite A, provides non-medical companions
who provide a variety of services
for those who are capable of managing their physical needs, but
require limited as istance, such as:
shopping, light domestic chores,
cooking, and so on, so they can
stay in their own homes.
When Johnson was in college,
she worked in a convalescent
home, while pursuing a degree in
psychology. She worked for
Jonbec Co. in Yucaipa, where
developmentally disabled and
handicapped children and adults
live in three group homes. The
young woman was immediately
attracted to the older residents.
"She just fell in love with them,"
her mother commented.
One day, Johnson discussed
her love for the senior residents
with a new physical therapist. He
explained that a friend of his had
recently bought a Home Instead
Senior Care® franchise in Hemet.
Voila! The idea grew in her mind
and heart. Johnson researched the
company on the Web, and realized,
"This is exactly what I want to do."
Enter "Mom" Patriquin, who at
the time was very happy and contented with her job at the Human
Resources Department in Merino
Valley which provided her with a
good working atmosphere, friends
and benefits; she had never thought
of leaving.
Johnson called her mother and
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told her, " Mom, you've got to do
this with me! Just do the marketing." Patriquin's supervisor was
horrified when she heard of her
plans to quit such a well-established position. "How can you do
this?" she asked. "Giving up the
security and starting all over - I
couldn't do it."
But Patriquin did. " Women
tend to have a 'no-fail' attitude and
do things from the heart," she said;
"We could not fail."
In one month 's time, in Dec.,
1999, mother and daughter were
the owners of the Rancho
Cucamonga franchise, which also
includes the High Desert communities. They traveled to Omaha for
intensive training, and realized that
if they followed a well thought-out
business plan, they couldn't go
wrong. Their business opened in
Rancho Cucamonga in March,
2000.
Johnson, using her experience
at Jonbec Co., where the dream
began, is the administrative whiz
kid, responsible for billing and
accounting. Patriquin is the marketing genius. The organization
has grown rapidly - an answer to
many seniors' and their families'
prayers. Carroll Kulesa serves as
the ever-expanding staff's coordinator, and Ann Cooke is the
recruitment and retention coordinator. Patriquin and Johnson are

((Our object is to help
as many people as we
possibly can. We helped
more than 154 seniors
in the first year. We
want people to know
they have options so
they can stay at home
with a little help, for as
long as they can."
very proud of their office staff and
caregivers who all, "give so much
of
themselves,"
remarked
Patriquin, and are always looking
for ways of showing their appreciation.
Fees are reasonable; hours are

0 F

W

0 MEN

flexible, and services are available
Hesperia, Adelanto, Victorville,
24 hours a day, seven days a week.
Apple Valley, Big Bear, Lake
Caregivers go wherever they are
Arrowhead, Barstow, and Lucerne
needed - assisted living centers,
Valley. A High Desert satellite
nursing homes,
homes, wherever.
Patriquin ,
who holds an
associate degree
from
Crafton
Hills College in
Yucaipa, said, " I
never thought
I'd be doing
this. I' ve never
been
around
senior
very
much. I had no
experience
at
all." The business began with
very little advertisi ng and grew
largely due to
word-of-mouth
referrals.
As
luck
would have it,
when the first
call came in, no
one
had
answered their Home Instead Senior Care® Rancho Cucamonga owners:
ad for a caregiv- Brandi Johnson, left, and her mother, Linda Patriquin.
er, and Patriquin
office is part of their expansion
was "it." She was very nervous, but
plans for the future.
found the experience and those fol" I' ll stay with this business
lowing, to be eye-opening and pro'forever,' said Patriquin. It is so
found, resulting in firm friendships
rewarding. It is the best job I ever
and deep empathy developed
had." Husband, Dennis, a second
between the caregiver and " her
grade teacher in the Colton Unified
seniors."
School District is proud of the
"Our object is to help as many
women's accomplishments, as are
seniors as we possibly can,"
sons - Brian and Larry.
Patriquin stated. " We helped more
And, they should be. Their
than 154 in our first year. We want
efforts have resulted in top honors
people to know that they have
from the Home Instead Senior
options, whether they use our servCare® organization, the nation's
ice or not, that they can stay at
leading provider of non-medical
home with a little help for as long
home care and companionship for
as they can." Statistics have shown
the
elderly. Their franchise was
that seniors can live five to seven
recently awarded Pinnacle I, II, III
years longer if they can stay at
and IV awards, as well as
home.
Leadership awards V and VI, preThe Home Instead Senior
sented
for outstanding service and
Care®
office
m
Rancho
business accomplishments.
Cucamonga take cares of seniors
The Rancho Cucamonga office
in: Realto, Fontana, Rancho
Cucamonga, Upland, Ontario,
may be reached by calling: 1-800Montclair. Chino, Chino Hills and
317-1121 or 909-476-9030; fax:
909-476-9130, or by e-mail:
Alta Lorna. It also serves the High
seniorcare4u@aol.com.
Desert communities of: Phelan,
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EXECUTIVE NOTES
Todd Orlich has been named director of food and beverage for the
5 ~2-room West~n Mission Hills Resort. In his new position, he
wall be responsable for the resort 's newly renovated Bella Vista
restaurant, banquet, lobby lounge, cabanas and catering operations ... Kiner/Goodsell Advertising, one of the leading marketing
firms in the Inland Empire, announces the hiring of John Strohm
and Stacey Morton as account executives. Kiner/ Goodsell
Advertising is a full-service marketing firm offering a wide array of
advertising, marketing, public relations and graphi c design servi ces ... Willon Design Group, Inc., a full -service advertis ing and m a rketing agency located in Claremo nt, a nnounced Ron Rawson
joined the staff as director of business development. Ro n has
founded several co mpanies and has experience in m any industries
including h igh- technology, health ca re, and cons umer p roduc ts .
WiiiOns Design Group, he. wo rks as a s tra teg ic pa rtner to he lp
define and reach sales a nd marketing g oals throug h integra ted m arketing communications. Wilkins D esign Gro up, Inc. offers a f ullservice approach to marketing needs with s tra teg ic researc h and
planning, media consultation and placem e nt , public re la tions, public affairs consultation and promo tional e vents .. .Ontario reside nt,
Kelly Grogan, along with two fellow law students at Western
State University College of Law, received the Bernard E. WiltOn
Award for Excellence in Appellate Advocacy in a competition
held at Golden West University in San Francisco . Of the 16
California law schools that participated in the annual Roger J.
Traynor California Moot Competition, Grogan and her co lleagues placed second for best combined written and oral presentation .. . Mr. Roy Taylor, president of Talbot Agency, Inc., one of the
largest insurance brokers in the nation, is pleased to announce the
hiring of John Schack as director of sales Pacific Region. His
responsibilities include sales management, program d evelopme nt,
and sales recruitment for the region. He has partic ular expertise in
commercial and environmental insurance. Previous ly, Schack was a
partner in the Averbeck Company and prior to that , he was a partner of Crean & Schack Insurance Brokers . .. The Nursing
Management Team of the Arrowhead Regional Medical Center
paid tribute to nearly 1300 currently employed by ARMC and its
affiliated clinics by sponsoring a celebration of Nurses ' Week.
ARMC nurses provide highly-skilled, safe and quality care in a
variety of settings, encounter increase challenges to their professional and ethical commitment to deliver essential hea lth care.
Nurses honored were: Jamie Rector, Brenda Terrell, Mary Ann
Pulido, Ronella Jackson, Supattra Watanathai, Shirley Beach,
Dave Schaack, Susie Hubbert, Loretta Gibson, Shirley Stevens,
Jeff Straley, and Angela Fitzhugh ... Manpower, Inc. has
announced the appointment of Derek Leistra as bus iness deve lopment director. Prior to joining Manpower, D e re k held the pos it ion
of vice president and general manager fo r th e San Bernardino
Stampede Baseball Team ... D. Linn Wile y, pres ident and chief
executive officer of Citizens Business Bank, has announced the
appointment of Miriam Hall to the position of vice president,
Carolyn Cox to vice president and new business trust officer, and
the promotion of David HosiOng to the position of vice presi dent/new business trust officer and financial consultant for the asset
management division. Brian Nakamura was appointed to the position of vice president and banking officer for the Saddleback
office. .. Michael Beauregard is a project architect for HMC
Architects in Ontario. He will soon celebrate his tenth anniversary.
Beauregard provides architectural services ranging from masterplanning, project management and construction administration for
Paramount Unified School District.
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Real Estate Notes ...
continued from page 21

Discover elegant

ideas

for a memorable wedding
at tilt

Bridal Open House
Sunday, July 8th

~gnificent wedding
celebrations and bringing
spectal peopletogether are
part of the Mission Inn's
gracious, historic splendor.
Explore the romantic

possibilities
at our enchanting estate.
F10m 10:00 a.m to 7:00 p.m.

for •on ~ ""-t llltlriUJ ()pnl H01111,
p/ll:u cMJ 909.341.6786,. .uJr-- 81)().3#.4225
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THE GAINERS

THE LOSERS

Top five, by percent:age

Top five, by percentage

Current
Close
Keystone Automotive lnds. Inc. 10.200
10.700
National RV Holdings Inc.
Watson Pharmaceuticals Inc.
59.620
Provident Financial Hldgs.
22.730
Foothill Independent Bancorp
12.900

Company.

Name

Beg. of
Month
8.250
8.700
49.800
20.500
12.103

Ticker

American States Water Co.
Channell Commercial Corp.
CVB Financial Corp. (H)
Fleetwood Enterprises Inc.
Foothill Independent Bancorp (H)
HOT Topic Inc. (H)
Kaiser Ventures Inc.
Keystone Automotive lnds. Inc. (H)
Life Financial Corp.
Modtech Holdings Inc.
National RV Holdings Inc.
PFF Bancorp Inc.
Provident Financial Holdings (H)
Watson Pharmaceutical Inc.

Point
Change
1.950
2.000
9.820
2.230
0.797

23.6
23.0
19.7
10.9
6.6

5/29/01
Close Price

AWR
CHNL
CVB
FLE
FOOT

30.750
6.200
16.600
12.000
12.900

HOTI
KRSC
KEYS
LFCO
MOOT
NVH
PFFB

29.550
12.730

PROV
WPI

%Change

10.200
0.700
11.050
10.700
22.430
22.730
59.620

Company
Life Financial Corp.
HOT Topic Inc.
Modtech Holdings Inc.
Channell Commercial Corp.
Fleetwood Enterprises Inc.

4/30/01
Open Price

% Chg.
Month

32.900
6.750
15.700
12.940
12.103
33.420
12.390
8.250
0.880
12.050
8.700
21.650
20.500
49.800

-6.5
-8.1
5.7
. 7.3
6.6
·11.6
~.7
23.6
-20.5
-8.3
23.0
3.6
10.9
19.7

Current
Close
0.700
29.550
11.050
6.200
12.000

52 Week
High

52 Week

37.94
15.50
18.10
16.00
13.25
38.20
14.00
12.05
4.25
12.50
13.78
25.00
22.92
71 .50

25.00
4.88
13.18
8.10
8.29
10.28
8.50
4.56
0.22
6.06
7.75
13.75

Low

13.88
41.06

Beg. of
Month
0.880
33.420
12.050
6.750
12.940

Point
Change
-0.180
-3.870
-1.000
-0.550
-0.940

..... ........ .

%Change
-20.5
-11.6
-8.3
-8.1
-7.3

Current
P/E Ratio

Exchange

16.3
13.2
13.2
NM
11.9
26.5
5.0
32.9
NM
14.9
39.6

NYSE
NASDAQ
AMEX
NYSE
NAS DAQ
NASDAQ
NASDAQ
NASDAQ
NASDAQ
NASDAQ

10.2
9.8
50.1

NYSE
NASDAQ
NASDAQ
NYSE

Notes: (H)-Stock hit 52-week high duri ng the month, (L)·Stock hit 52-week low during the month, NM · Not Meaningful
································································· ··································································································································································· ·············································································································

Fiw :\lost Acti\'c Stocks
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and purchase of vacant land located in Fontana. Art Romandy o f
Anaheim Daum Commercial, represented the seller, Luis Jimenez and
Teresia Knight of Daum's Inland Empire Office represented the buyer,
Kevin Bither in the transaction. Total conside ration was $275,000... The
Rjver in Rancho Mirage, a 245,000-square-foot retail and entertainment destination currently under construction in the heart of Coachella
Valley by J.H. Snyder Company is scheduled to open fall 200 1. The
River is designed by the Jerde Partnership International of Venice,
Ca lifornia ... Rick James has been named vice president o f operatio ns for
Young Homes. Based in Rancho Cucamo nga, Young Homes has bu ilt
extensively in the San Gabriel Vall ey and the Inland Empire. Young
Homes will introduce six new communities within the year. Serenata in
Colton and El Dorado II in Fontana recentl y opened. This s ummer,
Riverside Crossings in Riverside County and Village Walk in Fo nta na
will debut. Coming to Fontana in the fall are Arbor Glen and Sullivan' s
Ranch ... Merritt Investment Company has purchased a 10 9,000square-foot industria l building in San Bernardino according to Grubb &
Ellis Company. Th e transaction was valued at $2.65 million. The building was sold by Huntley Properties of Englewood, Florida . Ron
Washle and Bruce Springer of Grubb & Ellis, Ontario represented the
seller in the transaction. Art Day of CB Commercial represented the
buyer. Larry Andrew of Sperry Van Ness represented the sale of The
Devonshire, a 276-unit apartment complex in Hemet , to John M. Sachs
Inc., a California corporation. Total cost of the transaction was
$14,500,000.

&

:VIonthly Summary

Month Volume (OOO's)

HOTTopic Inc.
Watson Pharmaceutical Inc.
Fleetwood Enterprises Inc.
Keystone Automotive lnds. Inc.
Modtech Holdings Inc.

21,931 ,900
16,616,900
3,841,500
2,356,500
995,700

D&P/IEBJ Total Volume Month

48, 128,324

Advances
Declines
Unchanged
New Highs
New wws

5/29/0 I

8
6
0
5
0

Duff & Phelps,
LLC

One of the nation's leading investment
banking and financial advisory organizations. All stock data on this page is
provided by Duff & Phelps, LLC from
sources deemed reliable. No recommendation is intended or implied.
(31 0) 284-R008.

VIB Corp Declares Three Percent Stock Dividend
VIB Corp (Nasdaq: VJBC), parent company of Val ley I nd epen dent
Bank, Bank of Stockdale and Kings
River State Bank, announced that 1ts
board of directors ha.'> declared a 3
percent stock dividend to be paid
June 15, 2001 to shareholders of
record on May 25, 2001. Following
the s tock dividend, VI B Corp wi ll
have approximately 12.6 million
shares issued and outstanding.
"Our financial results for 2000
and the first quarter of this year
havt. exceeded our expectations,"
said Dennis Kern, president and
chief executive officer. " Issuing a

stock dividend is an excellent way
for Us to .S·hare th is success with our
stockholders."
On April 16, 2001, VIB Corp
reported first quarter net income
·increased 14 percent to $2.1 million, or $.17 per diluted share. At
March 31, 2001 , total assets
increased 5 percenl to $1.11 billion,
net loans grew 10 percent to $801.2
million and deposits rose 10 percent
to $923.1 million, compared to levels a year ago.
VIB Corp "http://ww w.vib·
corp.com" is a multibank holding
company providi ng financial servic-

es in California and Nevada.
Temecula Valley Bank Announces
Common Stock Offering
Temecula
Valley
Bank
announced its offering of 800,000
share of common stock at $5 per
share to bank shareholders of record
as of March 30,2001.
The Rights offering gives an
in itial opportunity to ex isting bank
shareholdt:rs to purchase their pro
rata share, one for every 3.44 shares
they currt:ntly own. This offering is
bei ng sold in umts of four shares
and one warrant. Each warrant gives
the right to purchase one share of

common stock at $5 per share w1thin 24 months of the close of the
offering. The Rights offering period
will last for 45 days and close on
May 30, after wh1ch any remaining
shares will be open for non-~hareholder purchase with a $10,000
minimum .
Temecula Valley Bank operates
as a commercial bank with full
service offices in Temecula,
M urrieta,
FallbroQk,
and
Escondido, and loan production
offices in El Cajon and Fallbrook.
T he common stock is traded with
the symbol T MUL.OB.
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ADVERTORIAL

On-Target Staffing Solutions fro01 AppleOne
by Christine C. Duque
Now, more than ever, smart
Inland Empire businesses are turning to AppleOne. for cutting-edge
staffing
services.
Through
AppleOne, companies are keeping
their staffing overhead low and
profitability high - and they are
enjoying a more streamlined hiring
process, to boot.
For nearly four decades,
AppleOne has focused on delivering time-and need-specific support
to all its clients. With seven of its
270 branches operating in the
Inland Empire, North America's
largest privately-held employment
service is firmly in place to deliver
precisely the results you need,
when you need them .

Centering on Your Needs
Proprietary technology, highly
trained account executives, and a
vast network of strategic alliances
work synergistically to make
AppleOne the total one-stop
staffing service. By working closely with each client, AppleOne
account executives develop a deep
understanding of not only the
staffing requirements, but also
their corporate culture. From this
first-hand knowledge, detailed
profiles and requirements are generated, enabling AppleOne to
deliver best-fit talents. Throughout
nearly 40 years of operation, it is
this involved pro~ess that allows
AppleOne to simplify our clients'
search for that one million, or even
that one-in-a-million employee.

Zeroing in on Number One
The speed and accuracy of
AppleOne's ability to fulfill
staffing requirements stem from a
core belief: that the job seeker is
number one. From the day
AppleOne was founded in 1964 by
its President Bernie Howroyd,
AppleOne has always worked to
nurture promising candidates helping them move toward their
goals, even at the cost of providing
them with free training. Through
this practice, AppleOne consistently has in abundance what other
staffing agencies sometime have
to scramble for, and that is qualified, satisfied associates - individuals equipped with the ability
and attitude to become exemplary
employees. In other words, people

who would be definite assets to
any organization.
Judging from AppleOne's
ever-growing clientele, it appears
that belief in the right people and
their potential pays off. To date,
AppleOne has delivered more than
three million career results, and
helped more than 70,000 clients
operate at peak profitability and
productivity, even during the most
challenging times.
For staffing solutions that hit the
mark, call AppleOne toll free at
(800) 564-5644; visit us online at:
www.appleone.com, or visit any of
our Inland Empire locations:
Chino Hills, San Bernardino,
Corona, Temecula, Montclair,
Rancho
and
Riverside,
Cucamonga.

Inland Empire Motorcycle Dealers
UonA.( d h\ ( 11 u " \ ,dt '
Company Namt
Acldnu
City, S&ak, Zip

..-...s.- ............

10,000,000

c.a.ny Mecenpor1s
1575 Uruvmsl)'
Rsve!Side, CA 92507

7,000,000

YuMila "'()tt:n

2,000,000

J. 9760 FooiiWJ Blvd

...

Ylllllba, Svzuti, Sea-Doo,
K'l\4, BMW, Docali
Honda,
Kawasaki,
Polans
Motorcycles,

5.

' or Saltsptrsons
Total Employtts

Owntr

31

9
49

Malcolm Smith

17

7
20

Davsd Callawy

30

2
6

Jay & Scolt
Conaway

28

3
II

Rlch & Jsm Barnes

12
200

Dave Dameron

ATV's, WalelcrMI, Scoolm,
Geamlo!s

R.wllo ~ CA91730

4.

Yrars in
Inland Empirt

Oct. 1999 • Stpt. 2000

J. 75631.a-lwc.
Rivaside, CA 92.504
2.

Product Lints

Gro Salts
$Amount

B & B Cyda
13815 Puk A>e.
Victomlle. CA 9"..392

WND

Honda, Yamaha, Sta-Doo,
Polans

~

WND

Honda, Yarnaba, Sw:uks,
Ka,.asaki, BombardKr

21

WND

Tnumpll, Ural , ATK,
CMter Go CMts

39

HOnda, YamahA.
Excelsior,
Honda PO'Io·n Equlpl11tllt

31

......,....
5I.

S.. Berunliao, CA 92410

'·

0ouc Doupas Mocorcyda
2~769

5tb St.
San Bernardino, CA 92~10

•
WND

U...Y-a.rl. . . . .
7. 405 W. Redaad5 BIYd.
Rtclads. CA 92373

••

'·

3

Sonru Inc.

JO

r.- Valky Harlty-DavimoD
8710 Ceutral Ave.
Monk:wr. CA 91763

WND

Harle)·Davsdson,
Buell

62

12
34

Barbara E. Hanz,
Davsd A. Pell!lell

, _ Valq KaWUIIII
1170 Holl Ave.

WND

K.waYks,Knf,
1lgmlwk

21

2
JO

Ralpll Wllihngtr,
lyM Whitlmget

WND

Yamaha

4

5
16

Lynene Oa\ss

,

Olllrio, CA 91762

Pre Cyck Puu, c1b11 C.-ou Yamaba
lt. 12~5 Pomona Rd.
Corona. CA 92882

Sldp Ftrdyct JUrle7·Da~

U.

Doug Douglas

DoucDou~

Owner
(909) 884-·ln61384-1096
ddmc@an.com
Grt& JtllesoD
Genml Mwger
(909) 793-2833n93-2474

Barbara E. Jlartz
CEO !Pressden!
(909) 981 -9soon 06-150I
.odmsnrstralson@pvhd.com
IWpb & 4na Whllillllfl'
Owner.;
(909} 983-5988/984-7082

WND

Harlq-Davidson.

60

5
38

Daboey Farruly

14

4
10

Manny & Rose
U.by

BUell
WND

Hy-Bretd Cycles: Bsg Dog, Ulwi,
Steeds. Amencan Eagle-Titan,
Pre.O...ntd Huleys

Surg~cal

Lyoe«• Davis
Pressdcn~Owner

Jbvtlllde, CA 92504

v:raClly

DnldRm
Oenml~

(909) 687-13001687·3819
safo@malco11115111idu:om
Poul Dumnul
Otneral Manager
(909) 683-8839n84-4115
JayC.Uny
Owner
(909) 987-24llm7·5432
yoc@yocracing.rom
Rich & Jim Bunts
Owner.;
(760) 241-7387/241-7388
bbcycles@ aol.com
Todd Balchrlll
Sales Manoger
(909) 889-2761/386-7340

pvk@ealthhllk.oel

~~A..e.

11. ~ TOW!It Ctlller Dr
Pomou. CA 91767

Top Local Eucutivt
litlt
Pbont/Fu
E-M.UAddnss

(909) 738-S IIIn38.o531
coryamaha@·aol.com
Jayl>abaty
Prcsidtiii/CEO
(909) 785-0 l00/689-8503
info@skipfordyet.com
M8lllly Luby
Press dent
(909) 399-3595/399-0832
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La Quinta Court Will Have "Richer Feel" and a Friendly Pedestrian Appeal
La Quinta Court, an upscale
new shopping center designed with
four modernistic, high-tech-style
buildings and a centerpiece water
feature and public art display, will
soon be the cornerstone of the new
retail center of the eastern
Coachella Valley.
Located at the southeast corner
of Highway 111 and Washington
Street, the 55,000-square-foot La
Quinta Court is project to open this
summer, said Dale FraQk, developer and co-owner.
"I think it's the beginning of a
change that marks the movement of
commercial development from
Palm Desert to La Quinta. With the
tremendous
devel opment
of
Rancho La Quinta and PGA, retailers believe it's time to move out
here because of the major growth of
population in the La Quinta area.
La Quinta is one of the fastest-

La Qwntu Court - A rt

111

puh!tc p itH'£'\

growing
commumt1es
in
California," Frank added.
La Quinta Court, situated on
5.65 acre , will have a " richer feel "
than existing shopping centers at

11 11ft

founlllt n conn •pt

the Highway 111 -Washington
Street, according to Frank. " I think
this will be a high-quality showpiece. Architecturally, it will be
something that is different from the

traditional strip mail approach. In a
departure from mo ·t shopping center , the public parking will be
behind the buildings, so retailers
and their customer will get maximum exposure from Highway lll.
The other shopping centers at that
prominent intersection have parking in the front , making it difficult
for consumers to see store signs."
The architectural design for La
Quinta Court is a mixture of regional, Latin and Southwestern influences and will be pedestrian friendly. Patio seating areas will let customers enjoy the fountains, public
art displays and the "desert spring"
landscaping theme.
Becker & Becker Realty, Exclusive
Affiliate of Sotheby 's International
Realty, is opening a new office at
La Quinta Court. Becker and
Becker handled the property purchase and the leasing.

Palm Springs Desert Resorts CVA Announces US Computer Solutions Advises
New Appointments, Reorganization
Customers to Safeguard Against
The Palm Springs Desert Resorts
Convention and Visitors Authority has
announced several changes to its staff
that will allow it to better keep pace
with changing demands in the tourism
industry marketplace.
Rob Osterberg, currently senior
sales manager, has been promoted to
director of convention sales. His new
responsibilities will include overseeing the daily sales efforts of the CVA
sales and service teams, as well as
continuing to work the Chicago meetings market.
"The growing trends in the
tourism industry demand the expansion of all our roles to continue quality service for the Palm Springs Desert
Resorts," said Douglas Small, vice
president, sales and marketing. "We
are confident that Rob has the experience and means to lead this division of
the CVA in new directions."
Doug Small, currently vice president of sales, will expand his responsibilities as "ice president, sales and
marketing. In addition to directing the
sales, service and tourism efforts, he
will also oversee new group sales marketing programs.
Gary Sherwin, currently vice

president of communications, will
expand his position as vice president,
market development and communications. In addition to maintaining his
role overseeing the advertising, public
relations and creative services functions, Sherwin will also oversee all
brand and strategic development.
"The enhanced focus and new
structure of these departments are our
response to the worldwide changes
and trends in the tourism industry,"
said CVA President Michael Fife. "We
are pleased to already have the talent
and experience that allows us to promote from within."
The Palm Springs Desert Resorts
Convention and Visitors Authority is a
Joint Powers Authority that serves as a
coordinating agency for sales, marketing and promotional efforts aimed at
potential tourism, corporate, incentive
and convention group markets.
The CVA is dedicated to a program of work to benefit and.promote
the hospitality industry in the member
cities in Riverside County, which
include: Cathedral City, Desert Hot
Springs, Indian Wells, Indio, La
Quinta, Palm Desert, Palm Springs
and Rancho Mirage.

Power Disturbances
Black Out -Is your computer safe?
California's energy crisis has
finally hit home. Palm Desert
received its first rolling blackout
recently and is promi ed that it
won't be the last. There are many
concerns on the minds of the public, the least of which is the safety
of their personal and business property, specifically, devices that
require utility power.
US Computer Solutions has
advised that all computer owners,
both business and home users, take
precautions to avoid damage to
their systems cau ed by power
abnormalities.
Any disruption in eelectricity
can cause premature failure of electronic components, data loss, or
irreversible damage to electronic
hardware. To avoid a crisis of your
own, US Computer Solutions suggest the following to protect your
electronic investments:
• Tape Backups Catastrophic data loss can
destroy a business. A standard

backup routine is vital, as data loss
can occur from an unforeseen disaster, such as a blackout, or can be
caused simply by human error.
Tape technology is the most efficient and cost effective way to back
up a system, regardless of the size
of the company.
UPS
(Uninterruptible
Power Supply) - A UPS is a single unit that serves as a battery
back-up, as well as a surge protector. In the event of a power failure,
the UPS will provide the user with
about five to 10 minutes (more for
larger UPSs) extra in which the
data can be saved and the computer
can be properly shut down. The
UPS will also combat surges and
spikes.
• Disaster Recovery - An
effective disaster recovery plan can
help keep a business running in the
event of a power outage, earthquake, or fire, and should be tjj.
lored specifically to indivio'f
need<;.
•
For more information, viift
www.justiJelpme.com.
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Flood Control Project...
continued from page 1
spring flooding during winter
snowmelt, and fl ash flooding during s ummertime thunder storms.
"The county's standard is the
100-years' storm," says Dusty
Williams, the assistant chief engineer of the Riverside County Flood
Control and Water Conservation
Di trict. "You build something to
withstand the worst s torm in the
pas t 100 years. In this case, it's a
storm that would cover a very wide
flood plain."
"You either respect the flood
plain, that is you leave it alone, or
you develop it. In this case people
do get flooded out. Flooding along
thi portion of the San Jacinto,"
says Williams, " is actually more of
a transportation problem than a residential one. It 's not uncommon
during flood episodes, to see the
Ramona Expressway and parts of
Interstate 215 inundated."
So, in the mid- '70s, nearby residents and land developers first proposed doing something to channel
the San Jacinto. The project gained
momentum in the mid- '80s when
the same groups agreed to create a
special assessment district to
finance two bonds, one to design a
flood-control project, the other to
build it. The initial cost of the project was estimated at between $1115 million .
It 's at this point that the firs t of
two incidents occurred which
would put the San Jacinto Phase_lll
river project into two decades of
limbo.
First, the U.S. Army Corps of

Carson Company ...
continued from page 1
the Chino site which is located
just southwest of the intersection
of Euclid and Kimball Avenues.
The Chino acquisition is an extension of the company's business
strategy of developing and owning
Class A industrial parks in
Southern California's major warehousing and distribution hubs, he
noted.
The first phase of development
on the Chino site includes 534,000and 423,000-square-foot buildings,
followed by construction of

Engineers and the U.S. Fish and
Wildlife Se rvice identified an
e ndangered pl ant species in the
fl ood plain (the San Jacinto Valley
salt bush), and predicted there
could be even more upon closer
scrutiny.
Then, aS: consultants and engineers grappled with mitigating the
damage to the salt bush 's habitat,
Southern California's economy
went sour. Suddenly the idea of
spending millions on a flood-control project took a back seat to
other, more pre ing needc;.
The project would languish for
nearly another decade until better
economic times, and burgeoning
growth in Riverside County, made
the project popular again.
In the late '90s the project was
revived and re-submitted to the two
federal agencies whose blessi ng
was needed to get the project back
on track. No one expected the repl y
that came back from federal regulators in early January, 2000.
" Now," says Williams " instead
of one endangered plant, we were
being told there were as many as
four
endangered
plants.
Additionally, the Fish and Wildlife
service told us they suspected there
might also be some endangered animals, and even butterflies."
"They also told us," continues
Williams "that it was no longer sufficient for us to look at impacts jus t
along the river; tijey also wanted to
know the impact on Mys tic Lake
and a whole lot of other questions
that we s imply couldn't answer at
that time."
Put simply, county pl a nners
and project supporters were

stunned. The cost of dea lin g
with this latest series of concerns pushed the price tag to
mo re than $30 million, nearly
d o uble the o riginal estimate
less than 10 years before.
"Thi is not the Los Angeles
River," says William.s. "We' re not
talking miles and miles of concretelined river bottom. This is an earthen, natural structure, which will
blend well with the surrounding terrain, while at the same time offer
protection to tho e living along the
river."
Local envi ronmental groups
and preservationists disagree. They
argue that any efforts to change the
cha nn eling or flow of the San
Jacinto River could have serious
environmental impacL. In addition
to destroying water supplies for the
endangered plants, altering the river
bottom, they say, could impact animal and bird life, which depend on
the river.
The area is home to as many as
150 s pecies of birds, including
more than 20 varieties of avian
predators. Additionally, county
engineers have the county's twoyear old
Riversi de
County
Integrated Plan (CIP) to contend
with as well. The C IP's sole function is to strike a balance between
county-wide growth and open
space preservation. In an ironic
twist of fate, the San Jacinto River
basin is one of the undeveloped
areas of critical concern.
For all that, project engineer
believe they 've found a way to
strike a balance between preservation and development. More than a
year ago, the county hired two sets

o f consultants to press the project
forward.
One was a legal finn to seek a
path through the morass of bureaucratic red tape delaying the project.
The other was a biological consulting firm which was charged
with determining, once and for all,
just what threat the project proposed to plants and animals.
"The biological consultant
finn," says Williams "did a comprehens ive s urvey of the region last
year. They found none of the suspected endangered animals, and
identified the specific sites where
the threatened and endangered
plants are located. We've developed
a mitigation plan and last fall we resubmitted that to the appropriate
federal agencies."
At a recent meeting, the two
federal agencies told the county
they finally had all the information
needed to make a decision, but gave
no indication when that decision
would be released.
Riverside County and project
backers are now in a waiting game
where longer delays mean higher
co ts. T he question is whether the
U.S. Army Corps of Engineers'
response and that of the U.S. Fis h
and Wildlife Service, will require
mitigation s tructures and procedures which will simply make the
San Jacinto project too costly to
complete.
Says Williams, .. After the fed<>
come back with their requirements,
it will be up to us to de ign something that meets them . Then we go
back to the developers and owners
and say, ' Is this what you want, and
can you afford it ?'"

295,000- and 106,000-square-foot
buildings. Flynn said talks are
underway with potential tenants for
the first two buildings, construction
of which is expected to begin late
summer.
Total project cost, including
land purchase, planning and developmen~J infrastructure and building
construction, is $51 million, Flynn
said. The cost of the land was not
disclosed.
"This land is the last major
undeveloped industrial site in Chino
and we believe it fits perfectly into
our strategy of establishing our
presence with key distribution hubs
throughout Southern California,"

sa id Flynn. "We are looking at other
opportunities to purchase both
existing buildings and land in the
Inland Empire as well as other areas
of Southern California."
The Carson Companies also
recently purchased two new industrial buildings in Fontana totaling
465,000 square feet. The two buildings - a 300,000-square-foot structure and a 165,000-square-foot
building at 13611 Jurupa Avenue and
13489 Jurupa Avenue respectively
-were purchased for $18 million.
Flynn
said
the
Carson
Companies plans to build at least an
additional 500,000 square feet of
new industrial buildings in the com-

ing year as part of the most aggressive development program in the
company's long history which dates
back to the 1700s. The company's
goal, he said, is to double its current
portfolio of 5 million square feet of
high-quality industrial space within
the next five years.
"The appetite for Class A industrial space in Southern California
remains strong despite a slowing
economy and we believe that
demand will continue into the foreseeable future," Flynn said.
The Carson Companies offices
are located at 18710 S. Wilmington
Avenue, Suite 200, Rancho
Dominguez, CA.
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CVB Financial Corp.
CHC Partners with LLU For
Reports Record First
Speech-Pathology Assistant Program
Quarter Operating Results
CYB Financial Corp. (AMEX:
CYB) announced record results for
the first quarter of 200 I. The $2.3
billion in assets financial services
holding company reported record
net income of $R.RJ million for the
first quarter ending March 31,
2001. This represents an increase of
$953,000, or 12.13 percent, when
compared w ith the $7.86 million in
net income reported for the first
quarter of 2000. Earnings per share
for the first quarter of 2001 were
$0.31 per diluted share. This is up
$0.03 when compared w ith earnings per share of $0.2R for the first
quarter of 2000.
Earnings result for the first
quarter of 2001 produced a return
on beginning equity of 18.94 percent, a return on average equity of
18.37 percent and a return on average assets of 1.58 percent. The efficiency ratio was 50.87 percent.
At March 31, 2001, total assets
were $2.27 billion. This represents
an increase of $255.5 million, or
12.67 percent, over the $2.02 billion in total assets reported on
March 31, 2000. Total deposits ro e
to $1.62 billion. This is up $160.3
m illion, or 10.97 percent, from
$1.46 billion last year. Gross loans
and leases grew to $1.04 billion as
of March 31, 2001. This is an
increase of $90.9 million, or 9.61
percent, from the $945.5 million in
gross loans and leases on March 31,
2000.
"We are extremely pleased to
be able to begin the year with these
posit ive growth and operating
results," said D. Linn Wiley, president and chief executive officer of
CVB Financial Corp. "Our company had a 12.13 percent growth in
net earnings for the first quarter,

and we are concentrating on reaching our objective of increasing
earning · by 15 percent for the
year."
CYB Financial Corp. reported
a ratio of non-performing assets to
total assets of 0.06 percent at
March 31, 2001. The allowance for
loan and lease losses represented
1.93 percent of gross loans and
leases. This compare!> with 1.82
percent as of March 31, 2000. Nonperforming loans and leases as a
percentage of the allowance for
loan an lease losses was 6.62 percent.
Non-interest income showed
further growth as CYB Financial
Corp. continues to diversify its revenues. During the first quarter of
2001,
non-interest
income
increased to $5.7 million. This was
up $957,000, or 20.29 percent,
from the $4.7 million reported for
the first quarter of 2000. Non-interest income includes asset management income, service charges and
deposit fees. CYB Financial Corp.
continues to maintain capital ratios
that exceed the well-capitalized
<>tandards established by the hank
regulatory agencies.
CYB Financial Corp. is the
holding company for C itizens
Busines!> Bank. The bank is the
largest bank headquartered in the
Inland Empire Region of Southern
California. It serves 23 cities with
30 branches in Los Angeles,
Orange, Riverside and San
Bernardino Counties. Shares of
CVB Financial Corp. common
stock are listed on the American
Stock Exchange under the ticker
symbol of Citizens Business Bank
Web site at www.cbbank.com and
click on the CYB Stock tab.

An introduction to the newly
emerging position of speech-language pathology assistant will be
presented through a six-week class
to be offered by Crafton Hills
College in partnership with the
Lorna Linda Univer..,ity School of
Alli ed llealth Professions starting
June 18.
Speech-language pathology
assistant (SLPA) was recently
approved as an entry-level licensed
position by the State Board of
Speech-Language Pathology and
Audiology. SLPA's work in medical or educational facilities will
operate under the . upervision of a
professional
speech-language
pathologist, explained Dr. Ron
Kibby, CHC dean of occupat ional
education.
Kibby stated that individuals
wanting, to take the first tep
toward becoming an SLPA will be
able to enroll in All 11 9A " Introduction to Speech-Language
Pathology and Audiology," which
will meet from 9 to 11 a. m. ,
Mondays and Wednesdays through
July 25. The summer session class
at CHC will be taught by Karen
Mainess, faculty member in the
LLU Department of SpeechLanguage
Pathology
and
Audiology.
Basic parameters of commun ication disorders will be presented
in the introductory class. Specific
topics include: voice disorders, fluency disorders, articulation disorders, and child and adult disorders.
"Students will learn basic information about the applied asses ·ment

and therapy practices that make
speech, language and hearing professionals invaluable members of
the medical and educatiOnal communities," Mainess said.
The summer class launches a
two-year associate of science
degree program being developed
by the Lo rna Linda University
Department of Speech-Language
Pathology and Audiology under an
Allied
Health
Workforce
Innovations for the 21st Century
grant awarded in December by the
University of California, San
Francisco. In addition to the introductory SLPA class, Crafton Hills
College is offering the first year
curriculum, which includes general
education course work. Students
who complete the requi rements
will be eligible to enroll in the second year of the program at Lorna
Linda University, according to Dr.
Page Shaughnessy, LLU, associate
professor of speech-language
pathology and director of the SLPA
project.
Persons who enroll in the
" Introduction to Speech-Language
Pathology and Audiology" class
will earn three units of college
credit and will pay Crafton Hills
College a registration fee of $11
per unit. Registration will be held
on campus, June J 1 and 12.

Additional information may be
obtained by calling Dr. Ron
Kibby at (909) 389-3214.
Crafton Hills College is located
at 11711 Sand Canyon Road in
Yucaipa.
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Statler's Best Bets
Statler s Best Entertainment Bets -S. Earl Statler is the Inland Empire Business Journal elltertainment cmic and reporter and
has been the entertainmellt editor of the "Inland Empire TV News" for the last Jive years. He has reported the Inland Empire
entertainmellt scene for more than 30 years and is also an accomplished stage and TV actor, as well as an internationallyknown magician and mentalist. Check out his e/ltertainment Website at www.StatlerTV.com.

Carnival Cruise Lines Launches "Big Time" on the West Coast!
Carnival Cruise Lines, the
world's largest cruise line conglomerate, ha entered the West
Coast cruise market BIG TIME this
summer with the positioning of it
newest "super-liner," the Carnival
Spirit (2,124 passenger ) in Ala ka;
and it has positioned the Elation
(2,052 passengers) and the Ecstasy
(2,052 passengers) to the Port of
Los Angeles.
During the summer season, the
Spirit will make 19 Alaskan cruise
from Vancouver, B.C.; the Elation
will cruise from Los Angeles making seven-day Mexican Rivera
cruises, and the EcstrHy will &ail out
of Los Angeles for Mexico making
three- and four-day Baja Mexico
mini-vacations. Is thi a big gamble for Carnival? . .. you bet! By my
calculation, Carnival has more than
129,500 double-occupancy cabins
to sell between Memorial Day and
Labor Day. With ga~oline likely to
hit $3 a gallon and rolling blackouts

ing West Coast goal!
Review of:
Carnival's Spirit West Coast
Inaugural Voyage
It was my pleasure to sail
aboard Carnival Cruise Lines
newest super-liner the 88,500-ton,
2,124-passenger Carnival Spirit on
its West Coast inaugural sailing on
May 18. This is Carnival's newest
"Fun Ship" and on this all too short
voyage, fun was had by all. The
hip's interior de ign celebrates the
world' great architectural styles
and features a wide variety of interior design theme . The Camil'lll
Spirit represents the new class of
"Fun hip" for the line, and its interior design architect was Joe
Farcus. His masterful touch is seen
throughout the ship--from the twotory gourmet alternative-dining
venue, the Nouveau Supper Club,
to the tiniest cabin drawer pull
detail.
The Spmt :~ lobby and orne
public areas are decorated in the art
deco style, which uses sleek, graceful lines and slender organic forms .
The ship features a nine-deck-high
atrium as the centerpiece of the central lobby area. Bob Dickinson,
Carnival's president, told this writer
that this new class of ship is a new
direction for Carnival. It offers
many new amenities and new public rooms, adding a new class and
dimension to the Carnival cruising
experience.
says that Carnival
is now offering Alaska with clac;s
and elegance. This reporter predicts "Carnival to Europe ... next."
Nouveau Supper Club
Located at the top of a soaring
nine deck atrium and housed under
a red-tinted glass dome that forms
the front portion of the ship's funnel, this art nouveau-style restaurant harkens back to the era of great
supper club<;. My traveling companion and I had one of the most
memorable dinmg experiences of
our traveling careers in this stellar
epicurean salon.
The ambiance of the room sets

.r,.

Pharaohs Palace show lounge wraps
the viSitor '" the 1plendors of ane~e/lt
Egypt.
a regular thing on the West Coast,
will Carnival uself out?"
I'm sure that their decision to
expand to the West Coast and the
Ala<;kan market was made more
than a year ago. The business market is always in a flux ... I'm betting that they will hit their market-

the mood for what is to
follow ... great food and service.
Our waiter, Stanislau , sommelier
and staff were superb and made our

chapel to be featured on a Carnival
hip. Also, Carnival's Spirit will
feature the line's first " Weddings at
Sea" program, which allows cou-

Camn•a/ Crwse Lmes ' newest wperlmer, the Spirit, heads for the sea on its inaugural voyage.
last evening at sea a memorable
occasion. The supper-club also features a musical duo who entertained
at a perfect volume, and a dance
floor.
I can highly recommend
spending the extra money for this
dining experience!
Pharaoh's Palace
If you are into an evening at the
theatre, Pharaoh 's Palace will keep
your toes Iappin '. The Spirits
design architect, Joe Farcus, has
designed a three-level Pharaoh 's
Palace show lounge in the style of
Egyptian, Revival. Sarcophagide igns replicate those of the "golden king" Tutankhamen, are situated
between the windows and stone
walls, which are decorated with
hieroglyphics.
Twenty-foot-tall
stone figures flank the proscenium
of the stage.
The venue features Las Vegasstyle revues, which were created for
the new inaugural season of the
ship.
Gothic Style Wedding Chapel
Couples sailing aboard the new
88,500-ton Carnival Spirit can say
"I do" in a traditional and elegant
setting in the first wedding

pies to marry while the vessel is
sailing in Canadian waters during
the s ummer.
Alaska season
"The chapel on the Carnival
Spirit combines a traditional wedding atmosphere with the romance
of the sea, to create a truly memorable experience for couples who
choose to marry aboard this exquisite new ship," said Bob Dickinson,
Carnival president.
Carnival Spirit debuted April
29 with a 16-day Panama Canal
cruise from Miami to Los Angeles,
foHowed on Ma_y 20 by a threenight voyage from San Francisco to
Vancouver; a series of week-long
Glacier Bay and Glacier Route
Alaska cruises throughout the summer; two 12-day Hawaii cruises,
and a 14-day Panama Canal sailing
from San Diego to Miami, departing Oct. 20. From Miami, the ship
is slated to operate a unique eightday program to "exotic" Caribbean
ports of call throughout the winter,
commencing Nov. 3.
The Spirit was built in the

continued on page 46

Colonial Williamsburg -A Glimpse of Eighteenth Century America
by Camille Bounds, tral'el editor
The Beginning
Bright a · the gold that lured the
settlers to the New World, a dandelion
thrusts its shaggy head from the
embrace of the gnarled paper mulberry roots in Colonial Williamsburg.
Just as the dandelion seed took root in
this unlikely, inhospitable spot, the
seed of settlement, planted more than
300 years ago on the edge of the
wilderness of Jamestown by courageous Englishmen, flowered into
Williamsburg, capital of the colony of
Virginia.
Defiance and Courage
Williamsburg was 77 years old
when the Virginia legislator defied
the might of the strongest military
power in the world and voted their historic resolution for American independence. It is this William burg we
see today, restored to its early appearance thro ugh the generosity of the late
John D. Rockefeller Jr.
A Unique Setting
Nowhere in the world can you see
the 18th century live again so completely as in Colonial Williamsburg.
Drive down Duke of Gloucester St.
behind a coachman in a tricorn hat and
knee breeches. Listen to a harpsichord

doorways. Tie a yard-square napkin
around your neck, and feast on
favorite foods of our forefathers at a
famous colonial inn .
Revolution and Independence
At every step you are on historic
ground. For 80 years this was the capital as well as the social and cultural
center of colonial Virginia. Here sat
the oldest representative assembly in
the New World. On the stage were
played many of the great events leading to the Revolution and American
independence.
Rebirth
After 1779, when Virginia moved
its government to Richmond,
Williamsburg slumbered for more
than a century-and-a-half as a quiet
county seat and college town, the rector of Bruton Parish, the Rev. W.A.R.
Goodwin, dreamed of restoring
Williamsburg to its former beauty. His
dream fired the imagination of John
D. Rockefeller Jr., who saw in it a
great educational project with the aim
of the future learning from the past.
Research and Restoration
Since then, many millions of dollars have gone into patient research
and re. toration. Structures like the
capitol have risen again from their
foundations . Others, like the gaol Uail)

Home of Many Patriots
Williamsburg was one of the most
ideological training ground for the
leaders of Amencan independence.
For 81 influential years (1699- 1780),
it was the capital and political center

you can see in one day or even two.
Several main buildings and outbuildings that did not survive the years,
have been reconstructed on their original foundations after extensive
archaeological investigation and his-

~
c
0

8
At Colollial Williamsburg, visitors meel the past one-on-one through participatory
programs such as a mock news conference with Virginia Governor Thomas
Jefferson, portrayed by historian Bill Barker.

torical research. Ninety acres of colorranking with Boston, Newport,
ful gardens and greens have been
Philadelphia, Charleston, Annapolis
recreated, using only plants known to
and New York.
Here, George
the 18th century colonists.
Washington, Patrick Henry, George
A Place to Be Savored
Wythe, Thomas Jefferson, George
Mason and other patriots helped shape
This is a place to be savored and
the foundations of our government.
let yourself be immersed in; a place to
The Goal
· go back to a most exciting time; to
In 1926, John D. Rockefeller Jr.
take a moment to better understand
became interested in the preservation
how we as a nation came to be. Even
and restoration of 18th century
a short visit will be something to
Williamsburg, and thereafter devoted
remember, if you take the time to plan
his per~onal attention and resources to
and organize your time. The weekly
the fulfillment of his goal.
updated "Visitor's Companion"
The Purpose
(which can be obtained at your hotel
®
The
purpose of Colonial
in the area), offers a daily calendar and
~
_g Williamsburg in the words of the
schedule of the operating hours for the
E
Board of Trustees, is " to re-create
historic area buildings, restaurants,
~
~ accurately the environment of the men
tours and events.
A Special Gift
::c: and women of 18th century
0
Williamsburg and to bring about such
The escorted half-hour introduc>- an understanding of their live and
tory tour of Colonial Williamsburg is
.t:>
o times that the present and future genrecommended to give you a taste of
e;
.c erations may more vividly appreciate
Q..
what is offered. Then, with one of the
the contribution of the early
many guide books and maps that are
A carriage approaches the his10ric Raleigh Tavern 011 Duke of Gloucester Street in
Americans to the ideals and culture of
Colollial Williamsburg. Closed to motor vehicle traffic duri11g the day, the streets
available at the visitors center, you can
of the restored 10w11 are used by horse-draw11 carriages a11d carts.
our country."
visit the areas that interest you the
Reconstruction and Research
mo t. Getting immersed in this area of
by candlelight, in the elegant great
which once held Blackbeard's pirate
Today, the historic area of
history is addictive and you will find
hall of the Governor 's Palace. Watch a
crew, have simply been put back into
Colonial Williamsburg embraces 173
yourself having a difficult time leavtheir original condition. Each passing
soldier load and fire a revolutionary
acres, the heart of the old city. There
ing this wonderful gift -that has no
"Brown Bess" musket. See how coloyear mellows the work, so that it is
are 88 original structures, 50 major
peer anywhere else in the world. For
nial ladies wearing fashionable wide
often hard to tell the original strucreconstructions and 40 exhibition
information with reference to ticket
farthingales go through the narrow
tures from the rebuilt.
buildings. Williamsburg isn't a city
continued on page 51
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Fore cast Homes ...
continued from page 33

said James Previti, president and
CEO of The Forecast Group, L.P.
"We're expecting to compete
harder than we have in the past."
Since its founding in 1971,
The Forecast Group has built
more than 16,000 homes in communities throughout Southern and
Northern California and Arizona,
positioning itself into an increasingly important entry-level home
building niche in the marketplace.

Carnival...
continued from page 44

Kvaemer Masa-Yards in Helsinki,
Finland at a cost of $375 million.
Its country of registry is Panama
and
its
home
port
is
Seward/AnchorageNancouver.
Over the years I have taken
one
or
two
Carnival
cruises ... being an old codger I go
for "senior senile cruises." I have
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The company was ranked among
the top 51 builders in the nation in
2000 by Builder magazine.
This year, Forecast expects to
deliver more than 2,200 homes
and generate revenues in excess of
$500 million. Forecast currently is
building in more than 25 communities throughout California and
Arizona and has plans to open at
least 18 new neighborhoods in
2001.
For more information, call (909)
987-7788 or visit www.forecasthomes. com.

always enjoyed the "young blood"
aboard a Carnival ship and I was
glad to see the upgraded quality of
the new Spirit "Fun Ship" class. I
look forward to sailing on
Carnival again.
Information and reservations on
Carnival's "Fun Ship" cruises can
be obtained by contacting any
travel agent, calling 1-800-CARNIVAL or visiting the line's Web
site at www.carnival.com.
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Positive Employment
Outlook Issued for
Ontario/Upland
An active job market is in
view for the Ontario/Upland area
this summer, based on the newest
poll of employers' labor needs
for the third quarter. Manpower
Inc. today released the latest
findings of the "Employment
Outlook Survey."
For the July-September period, 30 percent of the companies
interviewed plan to augment
workforce levels, while 3 percent
indicate reductions are warranted, according to Manpower
spokesperson Evlyn Wilcox .
Another 67 percent expect payrolls to remain steady.
" Last quarter employment
prospects were even stronger,
when 43 percent forecast adding
workers and none anticipated
reductions," Wilcox said. "A year
ago at this time employers were
optimistic, as 33 percent thought
increases were li kely and none
were intending to cut back."
In the third quarter, job creation
is
planned
in
wholesale/ retail
trade,
finance/ insurance/real
estate,
services and public administration. The outlook is mixed in
durabl e goods manufacturing.
The slowdown in hiring will
continue throughout the nation in
the upcoming quarter as companies act very cautiously in adding
people. A total of 27 percent say
they will increase staff, 9 percent
plan reductions, 59 percent

expect no change, and 5 percent
are undecided. In the same period
last year, 35 percent anticipated
additions , 5 percent foresaw
declines, 55 percent would
remain unchanged, and 5 percent
were uncertain.
The Employment Outlook
Survey
Manpower Inc. conducts the
"Employment Outlook Survey"
on a quarterly basis. It is a measurement of employers' intentions
to increase or decrease the permanent workforce, and during its
25-year history has been a significant indicator of employment
trends. The survey is based on
telephone interviews with nearly
16,000 public and private
employers in 486 U.S. markets.
For more information, visit
Manpower's Web site at www.us.
manpower. com. Manpower Inc.
is a world leader in the staffing
indus try, providing workforce
management services and solutions to customers through more
than 3,700 offices in 59 countries. Manpower also offers organizational performance consulting services worldwide through
its independent operating division, The Empower Group.
Jefferson Wells International
Inc., an independent operating
subsidiary, is a professional services provider of internal audit,
accounting, technology and tax
services.
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A Time for Leadership
"A Time for Leadership: Global
Perspectives
from
an
Accelerated
European
Marketplace," by John R.
Childress; Leadership Press,
Los Angeles, California; 2000;
196 pages; $25.00.
As you contemplate a compu ter screen darkened by yet another
power failure, listen for the laughter of closet technophobes as they
whisper, " I told you so." Then Jet
your heart fill with pity. They ' re
becoming extinct and they know
it. Even in Europe.
Author Chi ldress interviewed
more than 60 CEOs of major
European busi ness organizations
and all of them make essentially
the same point:
" External forces and multiple
factors, any one of which would
throw most compa nies off-kil ter,
are already compelling businesses
to behave differently. Computing
power continues to expand, forcing us to re-evaluate how we manage information. European companies have to get out into the
global environment in a major
way, and at the same time do bu iness very differently within
Europe in order to cut costs,
improve quality, and reduce the
time it takes to get products to
market. To change the ways in
which things are done, we have to
fundamentally shift how we do
Management In Print business.
And that takes leadership! Change
must be Jed- it can't be mandated."
There is an unusual, if not
unique, twi st to the book. The
advice it offers comes from
European CEOs, who mostly cite
U.S. CEOs as the source for their
ideas. Strangely enough, the U.S.
sources of advice may be talking
the talk, but comparatively few
are walking the walk. In other
words, not only are leadership
concepts just as valid on both
s ides of the Atlantic, sc is the need
to implement them. That's one
reason why the chapter headed,
"Shadow of the Leader," may be
the pivotal point of the book for

American readers. Childress
points out that companies fail not
only through poor sales results
and under-capitalization, but
because of classic brain-drain
brought on by slumping morale.
According to the author 's
findings, some of the most basic
· cau es for this include:
"Expenses and sa laries being
cut everywhere in the organization
except on the top tier."
"Teamwork touted as a core
value for the company, yet the
enior team makes it plain they
don ' t really like each other and
don't work well together."
• "The organization asks people
to change in major ways, but the
leaders are not modeling the
change."
• "Personal development is pro-

.

moted as a way to attract new talent, yet middle managers haven't
had a face-to-face performance
review with their boss in years."
There are major U.S. companies-as well as many smaller
operations-that find their own
morale headed downhill for one or
more of the same reasons. The
concept of "do as I say, not a I
do," has been a recipe for disastrous leadership s in ce biblical
times.
The importance of the book
isn't simply its emphasis on the
greater need for leadership in a
rapidly evolving business world.
That wa re-di scovered when senior executives realized that cost
accounting only permitted them to
he masters of the obvious. The
book 's real strength is the author's

ability to show how some very
serious Europeans are re-learning
the importance of leadership on
the bottom line.
Author Childress implies that
Europe's weakness is the Jack of a
s ingle, cohesive culture, which
affect. both marketing and internal management. He notes that
European corporate executives are
overcoming this weakness. That
may be overly optimistic, but
!here is no doubt that it's happening.
There 's a banquet of good
ideas to digest in "A Time for
Leadership." If you're a manager
in a U.S. company, you may want
to read it before the Europeans
start ea ting your lunch.
- Henry Holtzman

Best-selling Business Books

Here are the current top 10 best-selling books for business. The list is compiled based on information received from retail
bookstores throughout the U.S.A.
1. "Who Moved My Cheese," by Spencer Johnson (Putnam ... $19.95)*** (1)* A way to deal with change at work and
away from it.

2. "First, Break All the Rules," by Marcus Buckingham and Curt Coffman (Simon & Schuster. .. $25.00) (2)** • Great
managers break the conventional rules about management.
3. ''Fish~ A Remarkable Way to Boost Morale and Improve Results," by S. Lundin, J. Christiansen and H. Paul
(Hyperion ... $19.95) (4) Putting fun and games back into daily work.
4. "Rich Dad, Poor Dad: What the Rich Teach Their Kids about Money That the Poor and Middle Class Do Not," by

Robert T. Kiyosaki and Sharon L. Lechler (Warner Books ... $15.9SX3)* .. It takes know-how about using money to
become rich.

5. "World War 3.0," by Ken Auletta (Random House ... $24.95) (6) The court battle between the government and
Mircrosoft.
6. "Brand Warfare: lO Rules for Building the Killer Brand," by David D'Aiessandro (McGraw-Hill...$24.95)** Identity
depends on connecting with real customer problems.
7. "Spin Selling," by Neil Rackham (McGraw-Hill ... $24.95) (6) Why major sales need different skills than small sales.
8. "The Customer Revolution: How to Thrive When Customers Are in Control," by Patricia B. Seybold (Crown
Business ... $27.50)** Why customers are in control and how tu capitalize on it.
9. "B2B Exchanges," by Arthur B. Sculley & Arthur Scully (lSI Publications ... S27.SOX9) Why more business-to-business
commerce is now done on the Web.
10. "The Fourth Mega-Market: Now Through 2011," by Ralph Acampora (Hyperion ... $24.95) (S) The next raging bull
market is ready to come out of its pen.
*(4)- Indicates a book's previous position on the list.
• • - Indicates a book's first appearance on the list.
•••- Indicates a book previously on the Jist is back on it.
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It's Still Chianti-But Where's the Straw?
"Hey, they're back ... they're
back ... oh ... oh ... but they don't
have the straw!" This exciting discovery can be heard today in
restaurants
throughout
the
Americas. What are they talking
about? Chianti, of course. Chianti is
making a comeback, but without
the straw basket wrapped around
the bottle.
Let's take a look at Chianti!
What is it? Well, believe it or not,
Chianti is not a grape. That's right,
there is no Chianti grape when
there
is
a
Merlot
grape,
Chardonnay grape, and even a
Zinfandel grape ... and on and on.
Chianti is a blend of 50 percent to
80 percent Sangiovese along with
10 percent to 30 percent Canaiolo
Nero; and 10 percent to 30 percent
Trebbiano and Malvasia.
Chianti comes from the Tuscany
region of Italy (between the
provinces of Sienna and Florence).
Chianti has been a very popular
wine for a long, long time and can
be traced back to 1260 and, in fact,
the "Chianti League" was founded
in 1378 and established the original
districts of Gaide, Radda and
Castell ina.
Chianti is divided into two large
classifications: Chianti Classico,
which is produced in the central,
original areas, the hills between
Florence and Sienna. Notable
among the best vineyards are:
Castello Diuzzano, Vignamaggio,
Vigna Vecchio, Caggiolo, Castello
Di Ceretto, Fattoria De Tizziano,
Villa D 'Arceno, Nozzole, and
Verrazzano. The other classification is Chianti, which is produced

in a larger area which surrounds the
original area. The wines are
allowed to carry, according to their
origins, the following appellation:
Chianti Montabano, Chianti Dei
Colli Fiorentini, Chianti Dei Colli
Senesi, Chianti Dei Colli Aretini,
Chianti Delle Collini Pisane, and
Chianti, Rufina.
There is a tradition practiced by
the Chianti winemaker called
"Governo. " The winemaker adds,
during the month of November, 5
percent to 10 percent of " must"
from grapes grown on trellises
hung on hooks-giving the young
Chianti a unique and likable taste
known as the " kisses and bites."
What can the label on a bottle of
Chianti tell us?
Chianti Vecchio (aged at least
two years in casks.)
Chianti Riserva (aged at least
three years inca ks.)
Chianti Governo (not intended
for aging.)
Chianti Classico (Chianti made
from grapes grown in the original
district where the wine was first
made "The Classico Region of
Chianti.")
DOC (tells us the region of the
grapes used in the production.)
Chianti: The Best of the Best
1991 Castello de Fonterutoli,
Chianti Classico - $15
1990 Podere il Palazzino, Chianti
Classico - $18
1988 Fontodi, Chianti Classico
Riserva - $20 and Selvapiana,
Chianti Rufina Vigneto Bucerchiale
Riserva - $30

"The Winegrowers ·o f the
Cucamonga Valley"

Galleano Winery
Wine Tasting Daily
Tours Every Sat. & Sun.
Private Labeling
Custom Baskets & Mail Orders Available

Best Values in Chianti
Renzo Masi, Chianti Rufina
Fattoria di Basciano - 1991 - $8.50
Fontodi, Chianti Classico 1993 $12
Castello di Gabbiano, Chianti
Classico Titolato Gabbiano Riserva

Cold Coast Vineyards, Sonoma
Coast, California
$22.00
1998 Pinot Noir
Cold Coast Vineyards, Cameros,
California
Balla tore
NV Gran Spumante
California
Bandiera
1998 Chardonnay
Coastal, California

$6.00

$9.00

Domaine Chandoo
$24.00
NV Sparkling Wines
Napa County, California, Reserve
Brut
Domaine Napa

1996 Cabemet Sauvignon
Napa Valley, California
1997 Pinot Gris
Napa Valley, California

$12.00
$12.00

Firestone
1998 Riesling
$6.95
Firestone Vmeyard, Central Coast,
California
1998 Riesling
$50.00
Santa Ynez Valley, California,
Selected Harvest
1997 Merlot
$25.00
Firestone Vineyard, Santa Ynez
Valley, California, Reserve
1997 Cabernet Franc
$25.00
Firestone Vineyard, Santa Ynez
Valley, California
1996 Meritage Red
$30.00
Firestone Vineyard, Santa Ynez
Valley, California, Reserve
Navarro
1998 Riesling
$18.00
Mendocino, Anderson Valley,
California, Late Harvest
1998 Pinot Gris
$14.00
Mendocino, Anderson Valley,
California
1998 Pinot Noir
$13.50
Mendocino, California
1997 Riesling

Domaine St. George
1997 Pinot Noir
$15.99
Santa Maria Valley, California,
Premier Cuvee
1998 Chardonnay
$14.99
Chalk Hill, California, Barrel
Fermented

$49.99
Anderson Valley, California, Late
Harvest, Cluster Select

1997 Chardonnay

$23.00
Saratoga Vineyards, Santa Cruz
Mountains, California, Estate

1997 Zinfandel
$18.00
Livermore Valley, California

Claar Cellars

$15.00

NV True Red Lot 12
California

$8.50

$16.50

$7.99
1998 Riesling
Columbia Valley, Washington,
Estate Grown

has grown more than 75 percent to
become the largest such group in
the state. Stull joined the Riversidebased SBDC in 1997 as a business
consultant, and became its director
the following year. He holds an
MBA in general management and a
bachelor's degree in business
administration from California
State University, San Bernardino,
and has more than 12 years experience -in small busines management, finance, marketing, and manufacturing.
Wiest, the private-sector award
recipient, has been president and
chief operations officer of Inland
Empire National Bank since 1993.
She joined the bank in 1988, and
rose through the ranks from lender
to branch manager, credit administrator, and president/COO. Under
her leadership, the bank has turned
its operations around, from a $2.7

SCORE Talent Search Calls
for More Volunteers
You can help make a dream
come true for someone who wants to
start a small business. SCORE,
"Counselor's to America's Small
Business" is seeking business
experts, managers and owners to
help this nationwide association provide small business counseling and
mentoring.
If you have business management-expertise and would like to
volunteer to help others succeed in
business, SCORE may be the volunteer opportunity for you. SCORE is
a nonprofit association with more
than 11, 500 volunteers nationwide.
SCORE volunteers provide small

Energy Crisis ...
continued from page 5

1997 Mercury Rising
California

1998 Chardonnay

•

The A.
Gary Anderson
Graduate School of Management at
the University of California,
Riverside, will honor Michael G.
Stull, executive director of the
Inland Empire Small Business
Development Center; Candace
Hunter Wiest, president and chief
operations officer at Inland Empire
National Bank, and Roy Wilson,
4th district Riverside County supervisor at 11:30 a.m., Thursday, June
14 at the Mission Inn.
The Ninth Annual Management
Leader of the Year award luncheon
honors distinguished managers in
three categories: private sector,
public sector and not-for-profit.
Stull, the not-for-profit award
recipient, has guided operations,
program development and management of the Inland Empire Small
Business Development Center
(SBDC) since 1998. In that time, it

Cinnabar

Fenestra

Livermore Valley, California

4231 Wineville Rd., Mira Loma, CA 91752
(909) 685-5376

- 1990- $12
Rodano, Chianti Oassico- 1991- $10
Selvapiana, Rufina- 1992- $12
Poderi de Gretole, Chianti
Classico Riserva- 1990- $11
San Fabiano Calcinaia, Chianti
Classico Cellole- 1991 - $11.

by Bill Anthony
$20.00
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UCR Graduate School of Management Names Three Management Leaders

Wine Selection
& Best Rated
La Crema
1998 Chardonnay
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Yet, Day points out that
California is not the only state
impacted since the energy crisis
impacts all states in the western
region, and all of them have to
work together to solve the problem.
She noted that Montana is the only
state in the region .hat has added
generating capacity in excess of its
population growth.
" It comes down to a matter of
supply and demand, weather conditions, old plants, natural gas

business counseling, mentoring and
workshops in communities throughout the United States. All volunteers
have the opportunity to join an
organization that ha<> helped millions
of entrepreneurs start and grow their
businesses. To find out more about
volunteering, visit the SCORE Web
site (www.score.org) and click on
Volunteer Opportunities or call the
SCORE office nearest you:
· Inland Empire - (909) 652-4390
Palm Springs - (760) 320-6682
Orange County- (714) 550-7369
U.S. Export Assistance Center,
Long Beach - (562) 980-4550
demand, price increases and public
policy that could be termed
'California Dreaming.'
"{pfrastructure is not a sexy
political issue until there's a failure.
Now we've got a failure and government is turning to the tooth
fairy. Clearly, the success and failure of California's elected officials
in developing a competitivelypriced and reliable electricity system will profound! y affect the
state's economy and business decisions on whether to relocate here,
stay, expand, or leave," Day concluded.

million operating loss in 1993 - to
become one of the top 20 percent
most profitable banks of its size in
the nation.
Community involvement is the
cornerstone of community banking,
according to Wiest, who sits on a
variety of boards and committees
such as the
Mission
Inn
Foundation, the Greater Riverside
Chamber of Commerce, the Inland
Empire Boy Scouts of America, the
Moreno
Valley
Hospital
Foundation, and the YWCA
Professional Women's Council.
Wilson, the public-sector
award recipient, has been the fourth
District Riverside County supervisor since 1994, overseeing 5,000 of
the county's 7,300 square miles,
stretching from North Palm
Springs, east to the Arizona border.
Before becoming a county
supervisor, Wilson spent more than

33 years in higher education,
including six as an administrator
and professor of journalism at
California
State
University,
Stanislaus, and more than 27 at the
College of the Desert in Palm
D~ert. During more than 20 of his
years at College of the Desert,
Wilson also served three years as a
Palm Desert planning commissioner, 17 as a Palm Desert city councilman, and four terms as mayor.
He remains involved in professional journalism organizations and
wrote a textbook titled "Mass
Media/Mass Culture," now in its
fourth edition and used by colleges
and universities in the United States
and Canada.
The
Anderson
School's
Management Forum, which presents the awards, is a roundtable for
regional business leaders and management faculty at UCR.

•

SBA Web Site Rated Among Three
Best Sites for Home Offices SBA
The U.S . Small Business
Administration's (SBA) awardwinning Web site has garnered yet
another prize, as Home Office
Computing, a magazine aimed at
the growing work-at-home workforce, published its choice of the
"1 00 best home office products,
services and sites of 2000."
The publication gave the
Bronze Award in the Info/Portal
Site category to the SBA site,
www.sba.gov. The Silver Award in
the same category went to the
Service
Corps
of
Retired
Executives (SCORE) Web site,
www.score.org. SCORE is a SBA
sponsored organization that provides free business training and
advice.
The SBA Web site has won
several major awards and accolades
for excellence from the business,
publishing and online communities
over the past few years. Among
them are: Forbes Best of the Web
2000;
Building
Caring
Communities Web Excellence
Award 2000; Starting Page Top
2000; Microsoft's Best of Etusiness
Webs '97 and '98; Yahoo! 's Best
Sites of '98 Award and the Eagle
Award for Excellence on the Net.

The SBA Web site offers
44,800 pages of a wide variety of
information on starting, financing,
developing and managing a successful business, and has established itself as an invaluable
resource to its users in the small
business community. Much of the
site information is offered in
Spanish, an acknowledgment of the
growing impact of the Hispanic
population at large and in the small
business community.
Since its debut in 1994, the
site's onl ine traffic has increased
steadily to an all-time high of more
than 12.7 million hits during the
last week of January 2001, and a
weekly average of more than 10
million hits. The SBA Web site also
offers links to more than 5,000 outside business-related resources,
making it one of the most complete
sources of information available for
business start-ups and dev~p
ment.

For more information about all of
SBA s programs for small businesses, call tile SBA Answer Desk at 1800 U ASK SBA or TDD 704-3446640. Also VISit tile SBA extensive
Web site at www.sba.gov.

s
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Inland Empire Restaurant RevielV

Colonial Williamsburg...

Whv aren't YOU amember of
APPle Vallev Chamber of Commerce;.
Your competitors ARE!

Dinner at the Top of the World
by 1 oe Lyons
I have ridden to the top of the
Palm Springs Tramway sine~ it
opened back in 1963. While I was
always along for the ride, I promised myself that some day l would
schedule the time to eat at the Top
of the Tram Restaurant.
So it was that on a hot day in
May of this year, I found myself out
in the playground of the California
de ert with time on my hands. The
temperature on the desert floor was
running close to three digits, so it
seemed like a ride up the hill would
be a great way to keep cool. In fact,
the rise from sea level to more than
a mile-and-a-half up drops the temperature some 40 degrees.
Truth to tell , not everybody on
any given run enjoys the ride up
and back hanging from a tflin wire.
At last summer's inauguration of

the new rotating cable cars, I had to
hold Congressperson Mary Bono 's
hand all the way down. Apparently
she's OK inside our nation 's beltway, but s he doesn 't do well dangling a mile above her own jurisdiction. If the run up and down and
the rotation really gets to you, there
are s taiionary seats in the middle of
the tram cars for you to sit on.
Once you reach the top, at the
8,516 foot mark, you notice several
things Immediately. First, the thinner air makes you feel out of breath.
Secondly, the smell of pine is much
sweeter that the scent of the desert
sand.
Back to the food. Dinner staFts
at 4 p.m. daily and unfortunately it
is served buffet style. The effect is
comparable to eating at something
akin to Hometown Buffet or
Souplantation. The thin pine air,
however, does something to the

appetite and, therefore , even
mediocre food tastes better.
This food selection, though,
was not mediocre chicken
breasts, prime rib, turkey dinners
with all of the fixings. All of the
food and drink, even the water, has
to be shipped up from ground level.
Even so, the quality of mos~ of the
food was s urprisingly good. If there
was any disa ppointment, it was the
red potatoes which do not fair well
in a stea mer tray. Nonetheless, fresh
moist turkey breast, spicy stuffing
and steamed veggies go very well at
the top.
The desserts are a little disappointing, being little more than tray
cake, sh ipped up with everything
else. In a time when many ground
level restaurants prepare their own
pastries in the kitchen, it 's hard to
compete with stock stuff.
.
Dinner at the top of Mt. San
Jacinto may not be gourmet. It certainly cannot compare to the better

re taurant in Palm Springs. But
there is just something about the
ride up, the air, the adventure and
the ability to find a winter breeze in
the sum mer in the Southern
Cal ifornia desert- that makes it all
worthwhile.
The tram ride also gives visitors access to campgrounds and
picnic areas in the Mt. San Jacinto
State Wilderness. You can hike and
backpack in the summer months
and go cross-country skiing in the
winter.
For myself, I prefer to watch
the C~achella Valley laid out before
me from the patio site, while I enjoy
a beer before the ride back. I have to
conserve my strength. I may have to
hold another Congressional hand on
the way down.

Tram rides start at 10 a.m., daily, 8
a.m. on weekends and holidays.
Call 888-515-TRAM or check t.he
Web at WWWpstramway. com
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Apple Valley Chamber membership adds
• Status to your business
• Political clout
• Networking opportunities
• Educational seminars
• And more!
Just call the Apple
Valley Chamber and we
can sign your business
up for membership!
Phone 760.242-2753
or email
avchamber@aol.com

..

continued from page 45
rates and attractions and hours call 1800-HISTORY. Getting Around
A fleet of gray and white Colonial
Williamsburg buses circulates through
and around the historic area, stopping
at major points of interest. They carry
visitors from the visitors center continuously from 8:30 a.m. to 10 p.m.;
ticket holders can board at any stop.
Southern Hospitality Abounds
For the comfort of the visitors
from all over the nation and the world,
Williamsburg and its environs now
offer many places to stay. They range
from luxury resorts to moderately
priced motels. In all of them , you find
the traditional southern hospitality. If
you spend either days or weeks, you
will never run out of fascinating dis-,
coveries in the " living world" of
Washington, Jefferson and Patrick
Henry.
Where to Stay
The Colonial Williamsburg
Foundation operates a variety of
excellent accommodations. You can

actually stay in a restored J8th century house with in the historic area itself.
There is the Williamsburg Inn, one of
America's greatest hotels. Its elegant
rooms, fine cuisine and views of the
green countryside captures the quiet
luxury of a Virginia estate of a
bygone era. A touch of the 20th century is evident, with two Robert Trent
Jones golf courses, eight tennis courts,
two swimm ing pools and a lawn
bowling green. Have dinner at
Christiana Campbell's Tavern, a
favorite of George Washington and
his friends.
Getting There
From Los Angeles: United and
U.S. Air offer connecting flights to
Newport News, which is only 17
miles from the center of Colonial
Williamsburg. Service to Richmond
and Norfolk, Va., each about 50 miles
from Williamsburg, is also offered by
the above airlines. Shared limousines
and taxi service to the destination are
available at all three locations. ·

Camille Bounds is the tral'el editor for
Sunrise Publications, the Inland
Empire Business Journal and tire San
Gabriel Business Press.

------------------------------------------,
CLASSIFIED ORDER FORM
FAX 909-391-3160
FAX or MAIL
DISPLAY RATES: $70/inch; 1" min. LINE RATES: $11.65/line; 6 lines min.
Avg. 30 characters/tine. Frequency discounts available for BOTH display
& line. CONFIDENTIAL BOX CHARGE: $25/insertion. Box # w ill be
assigned by the publisher. Business card ads can be purchased at a flat
rate of $150. Fill out form below in full. Use additional sheet of paper for
ad copy if needed. Type or print clearly. All ads must be pre-paid - no
exceptions. Send check, M .O., VISA, or M /C. Deadlines: 20th of the
month preceeding date of issue.
Catego~:

__________________________________________

Ad C o p y : - - - - - - - - - - - - - - - - - - -

Date(s) of Insertion: - - - - - - - - - - - - - - - - - - - - - Name: ___________~------------Company: ____________________________
Address: ________________________________________
City, State: - - - - - - - - - - - - - - - - - - - - Credit Card #: - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - Exp. Date: ____________~P~h~o~n~e~:_____________________
To Mali ThiS Form. Send to·

INLAND EMPIRE BUSINESS JOURNAL
8560 Vineyard Ave ., Suite 306
Rancho Cucamonga, CA 91730
P hone orders also accepted - Call (909) 484-9765

"1HAN\(
"OUFOR
HOLDING"

··.hello?

Your company may not leave cal!ers 'on-hold' th1s long ..... .
But my ume 'on-hold' can seem like an eterrury . unless you
provide them with valuable information that can hc:lp them
make inforn;ed dec1sions about d01ng busmess w1th your
company
•

Little Bear Enterprises
1-714-899-9310
Contact Teddy
"Helping people create a better future"
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RESOURCE DIRECTORY
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FOR ALL YOUR CORPORATE CATERING NEEDS
FEATURING

• Executive Lunches • Company Picnics • Box Lunches Ml"<ers
• Continental Breakfast • Grand Openmgs • Delivery/Full Serv1ce

RC Photography and Associates

(909) 923-8030 • Fax (909) 923-8620
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Professional Award Winning Photography
Full Serv1ce Photographic Studio & Beauty Salon!

Studio Services
Corporate Events, Commercial Work, Wedding , Award Banquets,
Company Parties, Reunion , Special Occasions, Family Portrait ,
Photographic Restoration , Portraits

Salon Services
Complete Makeover , Hair Styling, Bridal Package , Nails/Pedicures,
Complete Facials
9607 Business Center Dr., Ste. E
Rancho Cucamonga, CA 91730

dd Beau~ and Value.

(909) 989-1165 Fax (909) 989-2391
Nationwide: 1-888-477-7127
Web site: www.rophotography.com

CUSTOM WINDOW TR
Vertical Blinds... Shutters... Cellular Shades ...
Draperies... Pleated Shades... Valances ...
Mini Blinds ... Wood Blinds... and More!

Call for information--By appointment only!

• Free Estimates • Free Installation • 6Months No Payments (o.Ac.)

n~fsf~~~~/)
«:Design Center j)
Call the LEADER
IN QUALI'IY, VALUE & SERVICE

Rancho Cucamonga
RB Carpets Showroom
8188 Rochester, Ste A
(off Foothill, 1n MaSI Plaza)

(909) 484-6844

,:" ·~~;;,

Victorville
15922 Outer Bear Valley Rd
(between 7th & 9th Ave)

.

(760) 241-2001

(800) 514-1414

Mon - Fri. 9AM - 4PM

. . 3tJ~t.ea

Sat 10AM- 2PM
& by Appointment

Contrado(s Lie. 783961

•
I~

SHUTTLE

Call for a
Personal Appointment

:.,,~~-~ ~~

Door To Door

Shuttle

w: [.lll;f''JfJ .].\}}
SINCE 1981
PSC4077 Ta'I077B

•
•

TOUFREE

t:l:l:~i(l:!~i•l•1 ~
909-6Z6-6S99

a

LOW RATES ON nME SERVICE
inlandexpress.com

Telephone Systems-Telephone & Data Wiring
Voicemaii-Paging-Pro Audio & Video Systems
Any-size application from 1 to 1000
Sales-Service-Installation Since 1993
Junio Associates Te'I ecommunications
(909) 426-6148 or (909) 288-4325
Fully licensed and insured St. lie. 742046
Visit us on the web at: www.jatelecom.com
Member of the BBB

Complaints... Praise! Suggestions? E-Mail us @

ie bj@ bu sj ournal.com

Cash To You, 6180 Quail
Valley Ct., #230, Riverside,
CA 92507-0757, Walter
Brookes
Cass Talent, P.O. Box
4466, Rancho
Cucamonga, CA 917294466, Cassandra Trujillo
Castle Builders
Construction Co., P.O.
Box 3087, Running
Spnngs, CA 92382-3087,
Martin Anderson
Castle Gate Finance,
11031 Appomatox Ct., Alta
Loma, CA 91737-7852,
Marlyce Mattson
Catch Me Road Svc.,
4354 Gtrd Ave , Chino
Hills, CA 91709-3016.
Gerardo Gutierrez
Caveat Lector Media,
31458 Semtnole St.,
Temecula , CA 92591-3986,
Thomas Donahue
Cedar Liquor, P.O. Box
1845, Idyllwild, CA 925491845, Abed Daoudi
Cemetery Management
Svc., P.O. Box 1127,
Redlands, CA 92373-0362,
Private Autopsy Inc.
Centerline Vending Svc.,
7073 Bangor Ave.,
Highland, CA 92346-3023,
Carlos Sanchez
Centerpoint Silk
Screening,. 4431 Los
Serranos Blvd., Chino
Hills, CA 91709-3022,
Joseph Olvera
Centerpointe Realty &
Mortgage, 14420 Elsworth
St., Ste. 113, Moreno
Valley, CA 92553-9028,
Vernita Deleon
Central Appliance Svc.,
P.O. Box 261 , Yucca
Valley, CA 92286-0261 ,
Kerry Rose
Central Office
Installation, 15000 Long
View Dr., Fontana, CA
92337-2643, Francisco
Landeros
Century 21 Town &
Country, 3700 Inland
Empire Blvd., Ste. 150,
Ontario, CA 91764-4949,
NAD Realty Inc.
Cerf Enterprises, 11847
Worcester Dr., Rancho
Cucamonga, CA 917308218, Jose Revelo
Certified Fleet Svc., 9169
Birchwood Ct.. Hesperia,
CA 92345-8203, Chris
Herrin
Certified Transm i~sion
Care, 8160 Masi Dr.,
Rancho Cucamonga, CA
91730-3916, Certified
Automotive Group Inc.
Chall, 30005 Sycamore
Ridge Rd. , Murrieta, CA

92563-4713, J. Storey
Chapos Auto Detail, P.O.
Box 2133, Rialto, CA
92377-2133, Rod Reynoso
Chaudhry Brothers,
1087 4 Modoc St. , Alta
Lema, CA 91701-7580,
Mahmood Chaudhry
Chavez Janitorial Svc.,
1092 Ruby Dr., Perris, CA
92571-2916, Guillermina
Chavez
Checkerboard Farms,
2990 Sierra Ave., Norco,
CA 92860-1958, Nina
Miller
Checks 2 Cash, P.O. Box
4491 , Rancho
Cucamonga, CA 917294491 , Ange1Duarte
Cherokee West, 128 E
Ramsey St., Banning, CA
92220-4840, Robert
Johnson
Cherry Liquor, 14512
Arrow Blvd., Fontana, CA
92335-3198, Nazir Habhab
Empire Promotions,
44748 Calle Banuelos,
Temecula, CA 92592-1172,
Todd Oatley
Empire Sports Shoes,
999 N. Waterman Ave.,
San Bernardino, CA
92410-3801, Adesino Luke
Empire Trophies &
Awards, 8285 Sierra Ave.,
Ste. 110, Fontana, CA
92335-3550, Kathryn
Benitez
Energy Analysis
Technologies, 12905
Gorham St. , Moreno
Valley, CA 92553-5679,
Kimberly Simpson
Energy Plus, 26196 Corte
Tecolote, Hemet, CA
92544-6576, David Cooper
Enforcement One
Security Svc., 15000 7th
St. , Ste. 201, Victorville,
CA 92392-3850, Eric Miller
Engineering Resources
Center, 17706 Corrinne
Way, Riverside, CA 925049557, Collins Allan
Enigma Insurance Svc.,
409 S. Lincoln Ave., #L,
Corona, CA 92882-1859,
Maribel Sanchez
Enrich Financials KV,
20111 Sweetbay Rd .,
Rtverside, CA 92508-3048,
Kristin Vu
Enterprise Restoration,
9251 Orco Pkwy., Ste. H,
Riverside, CA 92509-0906,
Michael Dunlap
Enterprises Unlimited,
2580 Via Lindo Dr., Rtalto,
CA 92377-3532, Tandy
Kerr
Epic Engineers, 101 E ..
Redlands Blvd., Ste. 217,
Redlands, CA 92373-4724,

Erick Potter Inc.
Epic Engineers, 329 W.
State St., Redlands, CA
92373-4645, Erick Potter
Era Empire Realty, 1705
Orange Tree Ln.,
Redlands, CA 92374-2857,
Kurt Meyer
Erands & More, 33491
Madera De Playa,
Temecula, CA 92592-9291 ,
Rena Reinag le
Escape, P.O. Box 7948,
San Bernardino, CA
92411 -7948, Cheryl Brown
Esensicall, 864 W. 5th
St , Ontano, CA !!17621521 , Abraham Feldman
Esparza Tax Svc., 25030
Alessandro Blvd , Moreno
Valley CA 92553-4383,
Maria Espanza
Estancias Construction,
79295 Rancho La Qumta
Dr., La Quinta, CA 922536217, Grady Sparks
Estrellas, P.O Box 316,
Alta Lema, CA 917010316, Edward Estrella
European Care, 1146 S.
Teakwood Ave. ,
Bloomtngton, CA 923161587, Mina, Rominu
European Cleaning Svc.,
1011 0 Concord Dr.,
Rancho Cucamonga, CA
91730-4742, Alina, Gora
European Cleaning Svc.,
4492 Jackson St. .
Riversid&, CA 92503-2745,
Daniel Zakrzewski
European Cleaning Svc.,
9920 Placer St. , Apt. A,
Rancho Cucamonga, CA
91730-4176, Alina Gora
Event Solutions, 7830
Sioux St. , Fontana, CA
92336-3843, Valerie Wells
Everclear Window
Cleaning, 39764
Barbados Dr., Murrieta, CA
92563-4011 , Franklin
Sardina
Evers Flowers & Gifts,
3832 University Ave.,
Riverside, CA 92501-3228,
Ever Galeana
Excel Window Tinting,
21849 Quartz Way,
Wildomar, CA 92595-8077,
Blake Scott
Excellence, 3911 Pierce
St., Apt. 454, Rtverside,
CA 92505-5833, Pebble
Thomas
Executive Class
Secretarial Svc., 34541
Farm Rd ., Wildomar, CA
92595-9384, Linda Btrdsall
Expanded Telecom,
25453 Plumena Ln.,
Moreno Valley, CA 925512562, Daria Jackson
Expanded Vision, 1765
Emerald Way, Perris, CA

92571-4733, Gilbert
Jacobo Jr.
Expert Gallery, 27570
Commerce Center Dr.,
Ste. 224, Temecula, CA
92590-2534, Marcus
Schaller
Express Clerical &
Processing Svc., 12147
Franklin St. , Moreno
Valley, CA 92557-7434,
Geraldine Acosta
Express Document Svc.,
1554 Vta Del Rto, Corona,
CA 92882-4750, Corina
Biscotti
Express Shuttle Cab Co.,
1792 N. Macy St. , San
Bernardino, CA 92411 1033, Muhammad Mansha
Express Towing, 4376
Eileen St.. Riverside, CA
92504-2424, Norma
Serroto
Expressions Gift Basket
Co., 44757 Banana! Way,
Temecula, CA 92592-1190,
Jesstca Bucher
Elctra Dollars Unlimited,
41227 Tava Ln., Hemet,
CA 92544-6365, Theodore

Lloyd
ExtraS & T
Construction, 4655
Minnier Ave., Apt. 20A,
Riverside, CA 92505-2813,
Tahita Busuior
Extra Storage Rancho
Cucamonga, 9605 9th St.,
Rancho Cucamonga, CA
91730-4540, Davtd
Seidner
Extreme Pool Care, 430
E. Lurline Ct. , Upland, CA
91784-2076, Brian
McGregor
Extreme Sport Bikes &
Performance, 12210
Michigan St., Ste. 3,
Grand Terrace, CA 923135471 , Allan Ntmmo Jr
F & F Construction,
17917 Paseo Del Sol,
Chino Hills, CA 917093912, Felix Flores
F & F Equipment, P 0 .
Box 292, Alta Lema, CA
91701-0292, Frank
Petronzto
FMS Exhaust Systems,
1095 W. 2nd St.. San
Bernardino, CA 92410-

Coming Soon

bus1ness 1ournaI
iNLAND EMPIRE

•b your company oo OUR list? lt
sbould M!! If you tb1ok your company qualir~ toM included on •oy or
lbt July llsb nd you hvt aot
rrcelvtd • slmplt qutstio•••in rro..
fltlaltd Empire Busit1eu } oumoJ,
pltase coatact:

(909) 484-9765

SPACE RESERVATION

DEADLINE
June 20
For information call:
(909) 484-9765 ext. 26
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1838, Frank Heddens
F R Enterprises, 23499
Mountainside Ct., Murrieta,
CA 92562-3301 , Rosalie
Rubino
Fair Judgement
Recovery, P.O. Box 2278,
San Bernardino, CA
92406-2278, Sharon
Guerrero
Fairway Financial Svc.,
4091 Atvers1de Dr., Ste.
218, Chino, CA 9171 06502, Martinez Realty &,
Investments Inc.
Falling Star Ranch,
~1820 Corso Alto Ave. ,
Nuevo, CA &2567-9785,
Douglas Frey
Family Chiropractic,
57224 29 Palms Hwy.,
Yucca Valley, CA 922842903, Nelson Goff
Family Worship Center,
2562 W. Wilson St.,
Banning, CA 92220-3947,
Todd Oldenburg
Fantastic Sams, 10261
Trademark St., Ste. D,
Rancho Cucamonga, CA
91730-5805, Welch
Management Corp.
Fargo Snow
Maintenance, P.O. Box
1001 , Running Spnngs,
CA 92382-1001 , Charles
Rees
Farley Tile, 74794 Lennon
Pl., #A, Palm Desert, CA
92260-1 972, Shonon
Farley
Fashion Blinds USA,
168"45 Saint George Way,
Moreno Valley, CA 92551 7427, Fernando Gallo
Fashion Gal., 5521
Philadelphia St., Ste. I,
Chino, CA 91710-7536,
David Yong Chung Chong
Fastener Associates,
25020 California Ave.,
Hemet, CA 92545-2239,
George Rynes
Feathers & Co., 16025
Promontory Rd., Chino
Hills, CA 91709-2373,
Jesse Feathers
Fermented Reggae, 5780
Dean Way, Riverside, CA
92504-1525, Kevin Irving
Flies Auctioneering &
Appraisal Services, 2599
Pinnacle Cir., Corona, CA
92879-5827, Richard File
Filipino Inquirer, 32779
Freesia Way, Temecula,
CA 92592-3412, Dina
Ignacio
Final Phase Construction
Clean Up, 3235 Danube
Way, Riverside, CA 925035471, Jacquelyn Campbell
Financial Fltnesa Center
Unldeudas, 3824
University Ave., Ste. 300,

R1verside, CA 92501 -3257
Forum of California,
Victoriano Caminero
'
24890 Leicester St. ,
Fine Hawaiian Wear by
Menifee, CA 92584-9149,
Kenipela, 6258 Avenue
Max Mclemore
Juan Diaz, Riverside, CA
Foundation Family
92509-6230, Jennifer
Chiropractic, 10601
Nutter
Church St., Ste. 110,
Fins & Fauna, 41615
Rancho Cucamonga, CA
Corte Seda, Temecula, CA
91730-6894, Porterfield &
92592-6302, Tammy
Don Chiropractic Inc.
Massone
Foundations Rock, 30119
Fire Future, 12759
Santa Cecilia Dr.,
Foothill Blvd., Etiwanda,
Temecula, CA 92592-2249,
CA 91 739-9336, John
Jason Olearnek
Cermak
Four Seasons Relocation
First Choice Maid 4 Hire,
Svc., 1594 E. Bentley Dr.,
31038 Humboldt Ct.,
Corona, CA 92879-1741 ,
Temecula, CA 92591-7046,
Julie He1tzman
Deanna Williams
Fox Upholstery, 12284
First Choice Maid 4 Hire,
Industrial Blvd., Ste. 5A,
42993 Calle Jeminez,
Victorville, CA 92392-5829,
Temecula, CA 92592-3728,
Rosalia Chapero
Deanna Williams
Frank Properties, 555 N.
Fish Port Cove
Cahuilla Rd., Palm
Productions, 13560 Collie
Springs, CA 92262-5611 ,
Ct., Moreno Valley, CA
Henry Frank
92555-2501 , Cathlene
Fravell Trucking, 921 Via
Fishman
Panorama, Banning, CA
Flsters Paintball, 14285•
92220-1863, Franell
Amargosa Rd ., #200,
Johnson
Victorville, CA 92392-2319,
From Ground Up, 1650
Jeffrey McCurdy
Perris St., San Bernardino,
Five J's Truck Co., 25259
CA 92411-1944, Ludden
Oconto Ct., Moreno Valley,
Sarmiento
CA 92553-71 66, Johnny
F1 om The Heart For You,
Robertson
34553 Avenue I, Yucaipa,
Flawless Hair Design,
CA 92399-4112, Louise
999 N. Waterman Ave.,
Merrill
San Bernardino, CA
Full Sertice Carpet Care,
9241 0-3801 , Elise
40691 Malibar Ave.,
Anderson
Hemet, CA 92544-7322,
Flawless Image
Jim Tapper
Detpillng, 13474 Oak
Full Service
MeSa Dr., Yucaipa, CA
Maintenance, 4869
92399-9792, Matt Oakley
Arlington Ave., Riverside,
Fletchers Carpet, 40565
CA 92504-2760, Mike
Sunflower Rd., Murrieta,
Oneill
CA 9h62-5890, Karen
Full Spectrum Real
Fletcher
Estate Svc., 6869 Indiana
Flooring Solutions, 649
Ave., Riverside, CA 92506Liverpool St., Hemet, CA
4219, Courage Ekhaguere
92545-6311 , Valerie
Fuston Enterprises, 3579
Pavelec-Evans
Arlington Ave., Ste. 600,
Florentine Floors, 40986
Riverside, CA 92506-3916,
Promenade Chardonnay
Eric Fuston
Future Folk Music, 7771
Hills, Temecula, CA 92591 2117, Jonathan Ray
Jemez Trl., Yucca Valley,
CA 92284-3423, Betty
Floyd Steward
Construction, 592 W.
Curtis
G & H Investment
Paisley Ave., Hemet, CA•
92543-5873, Floyd
Properties, P.O. Box
4683, Ontario, CA 91761 Steward
0831 , George Niania
Food Service Specialty
G & M Party Supplies,
Company of California,
1111 Pennsylvania Ave.,
2061 S. Lynx Ave.,
Ontario, CA 91761-8011 ,
Colton, CA 92324-1747,
Martha Cardenas
Shannon Diversified Inc.
G & R Auto Sounds,
Foothill Foreign
8172 Sierra Ave., Fontana,
Automotive, 1004 W. 9th
CA 92335-3525, Gabriel
St., Upland, CA 91786Sandoval
5701, Dennis Lumbert
G A Financial Svc., P.O.
Forgotten Bags, 86
Box 1319, Bloomington,
Athens St., Rancho
CA 92316-0350, Adaugo
Mirage, CA 92270-1920,
Amene
Michelle Churis

'

G A Seigler Inc., 6759
Brockton Ave., Riverside,
CA 92506-3023, Vincent
Amatulli
G B C Netstation, 850 E.
"G" St., Colton, CA 923243104, Charles Putzeys
G B Investments, 11353
Siesta Ln., Corona, CA
92883-7113, Guen Ballew
G K Consulting Svc.,
33490 Camino Piedra
Rojo, Temecula, CA
92592-1185, Gregory
Kevorkian
G L Hydraulic &
Pneumatic Repair Svc.,
19059 Valley Blvd.,
Bloomington, CA 923162219, Gustavo Lopez
Gabriel Cleaning
Service, 8948 Campbell
Ave., Riverside, CA 925032402, Gabriel Cortes
Galaxy Spas, 10675 E.
Ave., Ste. 3, Hesperia, CA
92345-5120, Chris Happs
Gall Enterprises, 1398 W.
Foothill Blvd., Rialto, CA
92376-4681 , lthai Galindo
Game Plan Group, 30584
Bayhill Dr., Temecula, CA
92592-5957, Evin Stump
Garage Ink., 5289 Stone
Ave., Riverside, CA 925094091 , Craig Smith
Garrison Pro Audio,
22621 Laguna Dr., Moreno
Valley, CA 92553-7879,
Victor Gardner
Gateway
Telecommunications,
15740 Wendell Park Dr.,
Perris, CA 92570-8425,
Jeffrey Logan
Gath Industries, 995
Winthrop Dr., Corona, CA
92882-6179, Greg
Schroeder
Geed Up Fashions, 250
W. Foothill Blvd., Rialto,
CA 92376-5048,
Cornelious Clemmons
Gehazi Community
Action Program, 810 N ..
Sycamore Ave., Rialto, CA
92376-4418, Gehazi
Group Home Inc.
Genee U.S. Home
Furniture, 1346 Railroad
St., Corona, CA 928821840, Levenia Sierra
General Lift Truck Co.,
P.O. Box 8306, San
Bernardino, CA 924128306, James Green
General Service
Cleaning, 13755 Valera
Way, Victorville, CA 923926370, Edna Velez
Genesis Metals, 1495
Columbia Ave. # 10,
Riverside, CA 92507-2013,
Joseph Beattie
Geographies, 4178
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Chestnut St., Riverside,
CA 92501 -3539, Dawn
Hassett
Geomar Catering &
Oriental Food
Distribution, 28675 Sand
Island Way, Menifee, CA
92584-8983, Marylou
Sarles
Getfaded Com, 1539 N..
Verde Ave., Rialto, CA
92376-3253, John McKee
Gifts From Z Heart, 6852
London Ave., Alta Loma,
CA 91701-5123, Anna
Zetterberg
Gifts of Worth, 1128
Pinewood Ln. , Ontario, CA
91762-6160, Rozann
Thomas
Giggles & Wiggles
Childcare, 14173 Apple
Creek Dr., Victorville, CA
92392-4652, Alicia Pereda
Gina Super Cleaning,
4872 Pinnacle St.,
Riverside, CA 92509-5429,
Grazyna Sosinska
Gingerbread Cottage
Bakery, 138 E. 6th St.,
Corona, CA 92879-1409,
David Meyer
Glance at a Gift Com,
1343 N. San Antonio Ave.,
Upland, CA 91786-2751,
Jennifer Simpson
Gleaming Nails, 1631 E.
Highland Ave . Ste. F, San
Bernardino, CA 924044654, Hung Nguyen
Glen Avon Mobile
Estates, 9861 Mission
Blvd., Riverside, CA
92509-2518, Maria
Milligan
Global Parcel & Mall,
8851 Central Ave., Ste. G,
Montclair, CA 91763-1658,
Joseph Fischer
Global Source One,
41694 Margarita Rd., Apt
68, Temecula, CA 92591 2907, Edward Randolph
Global Tech Funding,
380 N. San Jacinto St. ,
Ste. 103, Hemet, CA
92543-3111 , John Riggs
Globel Parcel & Mall,
8851 Central Ave., Ste. G,
Montclair, CA 91763-1658,
Joseph Fischer
Gloria Jean Specialities,
26684 9th St., Apt 164,
Highland, CA 92346-5555,
Gloria Thompson
Glover Construction
Svc., 5030 Viceroy Ave.,
Norco, CA 92860-1 661 ,
Mark Glover
Go Satellite, 8907 Sabina
Ave., Hesperia, CA 923456639, Ivan Hampton
Gold Dust Tours, P.O.
Box 6052, San Bernardino,
CA 92412-6052, Joe

IB31IJJ§JINIE § §
Mabry
Golden Circle Realty,
2055 Hamner Ave. , Norco,
CA 92860-2604,
Christopher Sorensen
Golden State Carriers,
3348 Willow Park Cir.,
Corona, CA 92881 -4027,
Robert Jimenez
Golden State Wireless,
45367 Clubhouse Dr.,
Temecula, CA 92592-5962,
Darren Carr
Golden Triangle Escrow,
40461 Murrieta Hot
Spr1ngs Rd ., Murrieta, CA
92563-6402, Dianne
Bettarei
Goldrich International,
38239 Clear Creek St.,
Murrieta, CA 92562-9353,
Imelda Valdez
Good Guys Vehicle
Dismantling, 75859
Baseline Rd., Twentynine
Palms, CA 92277-3873,
Betty Cobb Trustee
Good Profits Club, P.O.
Box 113, Forest Falls, CA
92339-0113, John Nelson
Gouradventures, 37500
Deep Wood Dr., Murrieta,
CA 92562-3242, Phyllis
Rosenberg
Gr20~9 Svc., 7117
Fasano Pl., Alta Loma, CA
91701-8589, Patrick
Kusnadi
Grampas Corner Cafe,
2579 W. Ramsey St.,
Banning, CA 92220-3713,
Victor Ruelas
Grand Buffett, 23753
Sunnymead Blvd., Moreno
Valley, CA 92553-3072,
Zhangs Restaurant Inc.
Grand C Svc., 25585 New
Chicago Ave., Apt. N,
Hemet, CA 92544-5241 ,
Gary Baughnon
Grands Tot Lot, 993 N.
"L" St., San Bernardino,
CA 92411-2840, Gretchen
Cook
Graphic Koncepts, 12474
Redrock Ct., Victorville,
CA 92392-6716, James
Buchanan

Green Burrito #56, 6033
Magnolia Ave., Riverside,
CA 92506-2525, Jong Mim
Green Svc., 18310 El
Nido Ave., Perris, CA
92570-7429, Rebecca
Amlin
Grounds For Enjoyment
Coffee Carts, 10800
Magnolia Ave., Riverside,
CA 92505-3043, Pablo
Nolasco
Group Photo Supply &
Equipment, 21800 Barton
Rd ., Ste. 113, Grand
Terrace, CA 92313-4438,
Andrew Gould
Guerrero Xtreme Speed
Skating, 1260 N. Lugo
Ave., San Bernardino, CA
92404-5245, William
Guerrero
Guitarworks, 29994
Avenida Cima Del Sol,
Temecula, CA 92591-1947,
Jerry Oconnor
Gymschoolastics, 7746
Church St., Yucca Valley,
CA 92284-4002, David
Jones
H & L Auto Repair, 3159
Kluk Ln., Riverside, CA
92501-11 03, Hector
Calderon
H D Small Business
Consortium, 18756
Chapae Ln., Apple Valley,
CA 92307-4605, Jennifer
Cox
H G I Financial Svc.,
9240 Limonite Ave .,
Riverside, CA 92509-4941 ,
Holly Gunnette
H Hunters Steakhouse,
70115 Highway 111 ,
Rancho Mirage, CA
92270-2915, Rancho
Beach House Inc.
H R S Caring Touch ,
12932 10th St., Chino, CA
91710-4220, Karen
Simmons
Haciendas Del Sol
Apartments, 1141 W. "D"
St., Ontario, CA 917622972, Capital Resource
Group Ltd.
Hagerty Stewart, 205 E.

State St., Redlands, CA
92373-5232, The Seidler
Companies Inc.
Hague Quality Water,
12981 Perns Blvd., Ste.
211 , Moreno Valley, CA
92553-4112, Jerry Smith
Hair Care Stop, 14676
Pipeline Ave., Chino Hills,
CA 91709-1918, Noreen
Dumars
Hair Ink., P.O. Box 2872,
Apple Valley, CA 923070054, Paul Rutherford
Brauhman
Halcyon Group, 2257
Busmess Way, Riverside,
CA92501 -2231, Hussein
Assar
Halo Holistics, 147 E.
Vine St. , Ste. 40,
Redlands , CA 92373-4760,
Andrea Jaye
Hamlin Enterprises, 8888
Citrus Ave., #F50,
Fontana, CA 92335-4570,
Michael Hamlin
Hand Car Wash USA,
P.O. Box 1005, Colton, CA
92324-0814, Courtland
Inc.
Handyman Svc., P.O. Box
1711 , Crestline, CA 923251711 , Ronald Woodbeck
Hangar 18 Boardshop,
488 N. Main St. , #C15 ,
Corona, CA 92880-2041 ,
Joe Bustos
Hard Core Collections &
Other Svc., 25899 Parsley
Ave., Moreno Valley, CA
92553-5005, Jessie Soto
Harding Construction,
1179 E. 9th St. , Upland,
CA 91786-5502, Albert
Butcher Jr.
Hardwood Design, 13961
Oaks Ave., Chino, CA
91710-7011 , Bob Pakula
Hartig Properties, 24760
Sunnymead Blvd., Ste.
109, Moreno Valley, CA •
92553-3791 , Janet Hart1g
Harts Furniture, 73617 29
Palms Hwy., Twentynine
Palms, CA 92277-3123,
Ron Heinz
Harvest House

Ministries, 10244 Arrow
Rte., Apt 173, Rancho
Cucamonga, CA 917304792, Donald Nissel Sr.
Hawk Security
Installations, 7101 Jurupa
Ave., Ste. 8, Riverside, CA
92504-1 029, Richard
Saavedra
Heartland Restaurant
Equipment, 850 N. Center
Ave., Apt. 34P, Ontario, CA
91764 -4851, Heartland Cal
Inc.
Heaven Sent Jack
Russells, 3623 Pedley
Ave., Norco, CA 928601597, Susan Sm1th
Heavenly Ideals & More,
22960 Brompton St.,
Moreno Valley, CA 925531840, Ivory Roberts
Helping Hands
Homecare, 2900 Adams
St. , Ste. C1 00, Riverside,
CA 92504-4336, Vicki
Gordon
Hemacinto Printing, 960
N. State St. , #A, Hemet,
CA 92543-1473, Jose
Linan
Hemet Family
Chiropractic, 230 S.
Girard St., Hemet, CA
92544-4661 , Richard
Badura
Hemet Valley Kennel
Club, 40399 Stetson Ave.,
Hemet, CA 92544-7358,
Bethiah Jones
Hemet Valley R.V. &
Residential Park, 525 N.
Gilbert St. , Hemet, CA
92543-2820, Robert
Trujillo
Hemet West, 3100 W.
Florida Ave., Hemet, CA
92545-3621 , George Coult
Henry Glass Screen &
Mirror, 9840 Indiana Ave.,
Ste. 6, Riverside , CA
92503-5513, James Henry
Heritage Care Home,
13560 Casper Ct. , Moreno
Valley, CA 92553-8670,
Enobong lnyang
Herta Littrell Bridal
Accessories, 3907 Pine

Valley Way, Corona, CA
92883-0627, Herta Littrell
Hesperia Golf & Country
Club, 17970 Bangor Ave.,
Hesperia, CA 92345-6933,
Mega Factors LTD
Hi Desert Car Wash,
56272 29 Palms Hwy.,
Yucca Valley, CA 922842878, Lakhwinder Turna
Hi Fantacy Records,
2850 Amber Dr., Corona,
CA 92882-3645, Jason
Flores
Hi Tech Maintenance &
Janitorial Svc., 1352 W.
5th St. , #F2, Ontario, CA
91762-1457, Amrik Kaur
High Desert Collectibles,
33305 Hidden Hollow Dr.,
Wildomar, CA 92595-8708,
David Lewis
High Desert Fitness
Collaborative, 18756
Chapae Ln., Apple Valley,
CA 92307-4605, Jennifer
Cox
High Desert Investment
Svc., 12402 Industrial
Blvd ., Victorville, CA
92392-5871 , Wilma
Whiting
High Desert Kaj ukenbo,
17010 Ranchero Rd.,
Hesperia, CA 92345-5701 ,
San Bernardino, Janet
Mammen
High Desert Notary Svc.,
18991 Shetland Rd ., Apple
Valley, CA 92308-6743,
Michael Parr
High Desert Rib House,
6427 Mesquite Ave.,
· Twentynine Palms, CA
92277-2664, William
Morton
High Desert Tile, 8222
Peach Ave. , Hesperia, CA
92345-7140, Jeff Dooley
High Fatigue &
Corrosion Resistant
Systems, 201 S.
Columbia St., #80, Hemet,
CA 92544-4818, Gerald
Kean Jr.
High Noon Saloon, P.O.
Box 344, Yermo, CA
92398-0344, Bill Clark

Complaints ... Praise! Suggestions? E-Mail us @

iebj@busjournal.com
Thank you!
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BANKRUPTCIES
David Dwayne Allen Sr.,
Paula Elaine Allen, fdbaAIIen
Development Co., 6216 Rustic
Lane,
Riverside;
debts:
$217,147, assets:
$153,581; Chapter 7.
Arturo Arroyo, Michelle lroy
Arroyo, aka Michelle lroy
Etu, aka Michelle lroy
Hunter,
dba
Michelle's
Cleaning, 14001 Live Oak St.,
Hesperia; debts: $122,941,
assets: $91,225; Chapter 7.
Randall Scott Arvizu, Jutta
Katharina Arvizu, aka Jutta
Katharina Williams, fdba
Mira Loma Coin, 11054 Sky
Country Drive, Mira Lorna;
debts :
$725,247,
assets:
• $197,790; Chapter 7.
Larry Balicki, Rita M.
Balicki, dba Collector's Den,
12365 Kellogg Ave., Chino;
debts:
$293,392,
assets:
$233,411; Chapter 7.
Kenueth H. Brady, dba K &
B Storage, 22356 Sequoia
Circle,
Wildomar;
debts:
$427,670, assets: $314,313;
O.apter 7.
David Braga, faw Golden
Coast Saw Dust, Product Inc.,
raw DB Equipment Inc., 7643
Hall, Corona; debts: $310,958,
assets: $1,225; Chapter 7.
Jeffrey D. Brooker, fdba
Courtmaster Tennis Court
Specialties, 895 Arquilla Road,
Palm Springs; debts: $365,575,.
assets: $14,399; Chapter 7.
Marla T. Bufrmgton, dba
Land Max Development,
27817 Spring Meadow Court,
Sun City; debts: $249,186,
assets: $242,641; Chapter 7.
Castle Hardware Co, Inc.,
2078 N. Euclid. Ave., Upland;
debts, assets schedule not available; Chapter 7.
Richard
James
Clarke,
Catherine Joanne Clarke,
dba R & D Window Fashions,
1419 White Holly Drive,
Corona; debts: $304,359,
assets: $250,325; Chapter 7.
Cornerstone
Executive
Management, LLC, dba
ASAP
Medical
Billing
Services, dba Payroll One,
dba Cornerstone Resource
Management,
222
N.
Mountain Ave., Suite· 104,
Upland; debts: $406,847,
assets: SO; Chapter 7.

Keaaeth A. Foster, Sben'y A.

Foster, fdba Calif. Cleubag
ud Restondoe, .... Steam

Carpet Cleaning, 23862 Rowe
Drive, Moreno Valley; debts,
assets schedule not available;
Chapter 7.
Barry Mark Gates, aka
Barry M. Gates, fdba Rip
Tide Pool and Spa Supply,
fdba Rip Tide Pool Service,
dba Rip Tide Pools, 750
Colorado Drive, Hemet; debts:
$294,136, assets: $164,157;
Chapter 7.
Robert W. Graf, aka Bob
Graf, dba Certified Building
Inspection Consultant, 2142
S. Madrona Drive, Palm
Springs; debts: $489,562,
assets: S 11 ,075; Chapter 7.
Max D. Gucilatar, aka Max
Mindro
D.
Gucilatar,
Desiree De Luzuriaga, dba
Desiree's Guest Home, I 772
Gould St., Lorna Linda; debts:
$233,768, assets: S I 70, 180;
Chapter 13.
Primitivo Gutierrez, America
R. Gutierrez, aka America
Rosaldina Gutierrez, fdba
Angel's
Professional
Cleaning, 2582 W. Cardamon
St., San Bernardino; debts:
$201,560, assets: $110,235;
Chapter 7.
Raymond Errol Herndon,
dba At East Livft dba
Phoenix Flight Paralegal
Services, 128 W. Valencia St.,
Rialto; debts: $1 26,953, assets:
$144,515; Chapter 13.
BiU lsa, Suzie E. Isa, fdba AU
Thne and raw lsa Thne and
Lube Inc., 41770 Margarita
Road, Apt 1020, Temecula;
debts:
$523,486,
assets:
$33,350; Chapter 7.
R.M. Janny Enterprises Inc.,
dba Montessori Children's
House, 10493 Magnolia Ave.,
Riverside; debts: $16,000,
assets: SO; Chapter 7. I
Brian Keith, Stacie A. Keith,
dba Keith Family Day Care,
20270 Otoe Road, #1, Apple
Valley; debts: $108,513, assets:
$84,407; Chapter 7.

debts, assets schedule not available; Chaprer 13.
Charles L. Lapack, Cheryl V.
Lapack, aw CV Hutton Inc.,
18135 Shaddy Side Lane,
Riverside; debts: $554,543,
assets: S345,7L8; Chapter 7.
Marla De Lourdes Almuina,
Brian Le, aka Doug Anh Le,
Maria Le, aka Lucy's Beauty
Salon, 1177 Bayfield Drive,
Corona; debts: $178,164,
assets: $152,761; Chapter 7.
Dorothy I. Leach, aka
Dorothy Ivy Leach, fdba
Respiratory
Service
Company, 2686 W. Mill St.,
#70, San Bernardino; debts:
$85,619, assets: $17,672;
Chapter 7.
Christine
McNair,
faw
Rubio's Cocina Mexicana
Inc., 4723 El Molino Ave.,
Riverside; debts: S 188,109,
assets: $123,975; Chapter 7.
James Thomas Metzler, aka
Jim Metzler, aka James T.
Metzler, dba JM Design, 7271
Santa Barbara Court, Fontana;
debts: $48,049, assets: $9,060;
Chapter 7.
Hidekazu Morooka, aka Roy
Sasaki, Miwa Sasaki, faw
Stella Technology Inc., fdba
Denise Coachworks, 24545
Via Primera, Murrieta; debts:
$713,949, assets: $248,000;
Chapter 7.
Natalie L Pierce, dba Body
and Sole, 6450 Riverside Ave.,
Riverside; debts: S 130,243,
assets: $160,800; Chapter 13.
David Popal, dba Mountain
View
Plumbing,
109
Tonemolinos, Rancho M1rage;
debts: $50,197, assets: $19,189;
Chapter 7.
Robert Allen Rose, Carol Sue
Rose, fdba BR Convention
Services, aka BRCS, 16081
Tude Road, Apple Valley;
debts:
S 164,114,
assets:
$178,891; Chapter 7.

Valgene Kreutzer, Marla
Victoria
Kreutzer,
dba
Valgene Kreutzer General
Contractor, 32663 Tucker
Road,
Menifee;
debts:
$258,226, assets: $228,060;
Chapter 7.

Donald Webster Sharon, aka
Donald Webster Sharon Jr.,
Maria Eljzabeth Sharon,
fdba Gallery of Antiques,
Books and Collectibles, 1944
Willow
Drive,
Running
Springs; debts: $594,847,
assets: $12,700; Chapter 7.

Archie Lee Lampley, aka
Archie L. Lampley, Helen
Frand<i Lampley, aka Helen
F. Lampley, dba True
Transportation,
11570
Ponderosa Drive, Fontana;

David Shepard Jr., Madeline
Shepard, dba Your Assistant
Paralegal Support Service,
10292 Via Apolina, Moreno
Valley; debts: $55,901, assets:
$24,578; Chapter 7.

Melvin F. Sorrell, aka M,.
Franklin Sorrell, Marllynne
A. Campbell, fdba P.M.
Solutions, 4 I 469 Magnolia St.,
Murrieta; debts: $249,826,
assets: $206,291 ; Chapter 7.

Teresa Ann Belshay, fdba
Aerial
Specialist,
51
Greenbriar Crt. Redlands debts,
assets schedule not available;
Chapter 7.

vu~no• p!dnc
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John W. Cook, aka John
Wallace Cook, Susan F. Cook,
aka Susan Faye Cook, fdba
The Ritz Salon, 3624 N.
Arrowhead
Ave.,
San
Bernardino; debts: $182,391 ,
assets: $143,640; Chapter 7.

David Blane Stone, Shawn
Patrice Stone, dba Reliable
Floor
Covering,
2057
Yucateca Sr., Perris; debts:
$189,358, assets: $152,712;
Chaprer 7.

Josephine F. Valdez, dba MJ
Transport Group, 167 N.
Vineyard Ave., #100, Rancho
Cucamonga; debts, assets
schedule not available; Chapter
7. .
Sheila Walder, Clarence
Walder, dba C. Heritage Auto
Sales, 6784 Beechcraft Ave.,
Fontana; debts : $820, 192,
assets: $418,439; Chapter 7.

Allen M . Johnson, aka
Allen Marion Johnson,
Cyrilene A. Johnson, aka
Cyrilene
Adorothy
Johnson, aka Cyrilene
Dorothy Johnson,
faw
Electra
Craft
Queens
Corp., 1764 Buckeye St.,
Highland; debts: $276, 102,
assets: S 176,501; Chapter 7.

Manuel Aguirree, Elida
Aguirree, dba Manuel's
Rustic Fence, 1220 Opal ,
Mentone; debts: $150,956.14,
assets: $123,000; Chapter 7.

Edward D. Lenarth, dba
California Toys, 32840 Bryant
Sr., Wildomar; debts, assets
schedule not available; Chapter
13.

Yes , I want to subscribe to the Inland Empire Business Journal

Florence M. Baker, dba
Chatter Box Antiques, 1086
Maple Ave., Beaumont; debts:
$240,238.04, assets: S 184,220;
Chapter 7.

Kimberly J, Pfetsch, fdba
Mountain View Feed and
Ranch
Market,
44624
Demmiel, Newberry Springs;
debts: $59,200, assets: $30,125;
Chapter 7.

2000 Book of Lists only $30 + $2.50 shipping & handling
Please send information about advertising in the 2000 Book of
Lists
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Kenneth E. Hartman, aka
Kenneth Hartman, aka K. H.,
dba
KH
Networking
Communications,
11475
Central Ave. #19, Chino; debts:
$51 ,I 75.82, assets: $36,549.59;
Chapter 7.

Linda Lee Thompson, dba
Timeless Originals, 8505
Arlington Ave., #I , Riverside;
debts:
$58,3651,
assets:
$20,605; Chapter 7.
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• SUBSCRIBE TODAY!
Breaking news about our bu~iness community, from openings to expansions.
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A new Web site, launched by the U. S. Small Business Administration (SBA)
will increase procurement and networking opportunities to women-owned businesses by placing all contracting assistance information at a single online site.
WomenBiz.gov will provide women-owned businesses with direct access to the federal acquisllion tools and government networks to tap into the $200 billion federal marketplace. The sue will serve as the official gateway to more than 100 procurement and acQUisition sues hosted bv various federal a!(encies.
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• Same Day Delivery
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• Parcel Delivery
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For Service in the Inland Empire call:

1 • 800 • GO • 4 • ICBM
Serv{ng all of Southern Galifomia

BUSINESS INFORMATION RESOURCES
WEB SITES
A\•iastar Communications, Inc............. www.aviastar.net
Agricultural Export Program (AEP), Calif. Dept. of Food and Agriculture
................................................................www.atinet.org/aep
Best Bets of Things to do.com
................................................................searlstatler.com
Business Bank of California
................................................................ www.businessbank.com
California State Government Home Page
..........................................................www.ca.gov
Center for International Trade Development
................................................................www.resources4u.com/citd/
City Business Gu ide CITIVU Rancho Cucamonga
................................................................www.citivu.com
Columbia Chino Valley Medical Center
................................................................ hwww.cvmc.com
First Federal Savings of San Gabriel Valley
................................................................www.firstfederalsgv.com
PFF Bank & Trust ................................www.pffbank.com
I.E. Small Business Dev. Ctr ................ www.iesbdc.org
Marriage & Family Therapist... ........... www.claremontcounseling.com
Small Business Developm. Center ........ www.iesbdc.org
U.S. President ........................................ www.whitehouse.gov
E·MAI L ADDRESSES
Bill Leonard ..........................................senator.leonard@sen.ca.gov
California Center for Health Improvement
................................................................cchimail@aol.com
Inland Empire International Business Association
................................................................ ieibatrade@aol.com
U.S. Government Printing Office, GPO Access
................................................................ gpoaccess@gpo.gov
U.S. Pre$ident ........................................ president@whitehouse.gov
BULLETIN BOARD SERVICES (BBS)
Inform,uion is subjeCt to change wuhout nohce and some operators may charge fees.
Alice's Wonderland: Amateur rad10, Ps1on and Renegade support, CD-ROM. No RallOs, On-line
games. actJve mes.<;age bases; (909) 597-4469.
Apple Elite II: Networked messaging, on-line games, transfers for Apple II and Mac, 14.4 baud; (909)
359-5338.
The Bkleprint Plact BBS: CAD-plonmg service; drop "DWG" Auto-CAD files, z1pped and text file m
CAD library, 14.4 baud; (3 tO) 595-5088.
Mine and Yours BBS: WWIV Network-S, Large File, MSG Base, Games, Internet e-ma1l and Local
Echos, Fees free; (760) 244-0826.
•
Ebix - Business: Busmess management, labor laws, CPA 1ssues, human resources, employee benefits, 14 4 baud. 24 hours; (714) 239-6864.
InvestorLink: Stock, commo<hty pnces. real estate, daily news. personal finance, mutual funds, 28.8
baud; (818) 331-4611.
Mommadillo's BBS & Breakfast: Ww1vNet, E-mail, TradeWards, Lord Scrabble On-line, 14.4 baud;
(310) 432-2423.
PC-Windowmaker BBS -A.U.G.I.E.: Computer user group club BBS, s~pportmg IBM, Alan and
Mac downloads. on-line games, RIP menus, 28.8 baud. (909) 637-1274.

r.--------------------------------~

LIST YOUR BULLETIN BOARD

Name of b o a r d - - - - - - - - -- - - - - - - -- - - - - - Phone n u m b e r - - - - - - - - - - - - - - - - - - - - - - - -

0
O

General 1nterest

0

Product support

Modem s p e e d - - - - - - - -

Specialty: - - - - - -- - - - - - - - - - - - - - -

E-mail sei'VIces - - - - - - - - - - - - - - - - - - - - - - Fearures----------------------~---

Fees---------

Hours _ _ _ _ _ _ _ _ _ _ _ _ _ __

Voice phone _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ __
The lnl,uHJ [.rnpH•' Du•-.•n~>~·.. Journ.tl 1 ~ contpll1ng .1 ll~t of thL• lot_,tl Oullt•t••• tHl.trd~
would ltkf' to h.1 vt_• yotJr

Bu~ 11 u ... 5 Journal /Htn
lA'J1l10-lJ':l7

If you

tJodrd tnC luded ftll nu1 1h+ ... < oupon .tnd nl.trl t1 1o lnl,lnd Enlpttl"'
Oulle1rn Oo.lrds. B~f)O Vtnt>y.ud Ave Stt• JOh Hanc..ho Cuc.HnOrH~.l

-10 The 18th Annual
Temecula Valley Balloon
and Wine Festival, presented by Hoffman 's Cheese will be
held at Lake Skinner. Kick-Off
is Friday at 5 p.m. with the illuminations of balloons, " Balloon
Glow" and live music entertainment from teen blues sensation,
Ben Robinson Project and Tony
Suraci and the Volcanoes. There
will be morning balloon launches, wine and cheese tastings by
18 of the areas premium vintners, and classic rock and country western groups, including:
Creedence Clearwater Revisited, a tribute to Creedence
Clearwater Revival ; Survivor,
known for their hit, whi ch
served as the theme song for
" Rocky Ill;" "Eye of the Tiger"
and
country
sensation,
BlackHawk. Admission is $17
on Saturday for adults and
Sunday is $15. Youth ages 7-12
are $5. Children 6 years and
under are free. Friday's kick-off
is $5 per adult, children 12 and
under are admitted free. Cost for
parking is $3. Additional fees
may apply for wine tasting and
balloon rides. For more information, call (909) 676-6713 or visit
the Web site at www.balloon and
wine festival.com.

8

16

p r o f e s s i o n a I

~orne~ 's

Roundt_able
ts havmg a semmar,
" Re-Energize and De-StressTools for Creating More Balance
and Harmony in Your Life." The
event is being held at Claremont
Graduate University in the
Graduate Math Building, 925
North
Dartmouth Avenue,
Claremont. Cost of the program
is $40 and $30 for PWR members and students. Price includes
continental breakfast and lunch,
balance kit, four seminar sessions,
mini-massages,
life
coaching and exhibits. For further information, contact Robin
Masiewicz at (909) 689-2711 or
visit the Web at www.pwronline.com.

19

Professionals in Human
Resources Association
(PIHRA) will be discussing California State Training
Funds with speaker, Eric L.
Herzog, Ph.D. from 11:30 a.m. to
1:30 p.m. at the Pomona Valley
Mining Company, 1777 Gillette
Road (10 Freeway, Dudley Exit).
The cost is $20 for members with
reservations, $23 for members
without reservations, $23 for
guests with reservations, $26 for
guests without reservations, $15
for members in transition and $7
for students. Reservations must be
called in by Friday, June 15th at
(909) 932-4271 or e-mail
Pihra15@hotmail.com.

2O

PaJm Desert Chamber
of Commerce will hold
its Installation and
Awards Dinner at the Desert
Willow Golf Resort at 6:30 p.m.
The cost is $40. Reservations must
be made onl ine by June 15 at
www.pdcc.org/events.html or call
(909) 346-6111.
-22 UCLA Extension I
presents a two-day
conference examining
the issues that will shape transportation planning for the next 20
years. Topics will include demographic trends, economic and
technological changes, and environment and sustainability issues,
as well as financial resources to
meet long-term infrastructure
requirements. The conference is
the second in a three-part series
designed to support the long-range
statewide transportation plan currently undetway, as well as many
regional transportation planning
efforts. The series is sponsored by
the California Department of
Transportation, features 30 speakers, including keynote speaker Dr.
John Kasarda, director of the
Kenan Institute of Private
Enterprise, University of North
California who will address the
broad dynamics and forces shaping transportation planning.
"Transportation
Planning

21

Strategies to Serve California's
People, Enhance its Prosperity,
and Protect its Resources," will be
held at the Hilton Universal City
and Towers in Los Angeles. Fee is
$135. For more information, call
(310) 825-7885.
Regional
Medical
Corona
Group hosts the support group for
cancer patients and their fa milies

currently know as H.O.P.E.
Other
People
(Helping
Emotionally) at the conference
center located on the comer of
Belle and 9th streets in Corona.
The support group meets the second and fourth Mondays of each
month from 7 p.m. to 8 p.m. For
more information call the
Comprehensive Cancer Center at
(909) 737-7474.

----------------------REGULARLY~CHEDULEDEVENT~
Monday
Business
Builders
of
Rancho
Cucamonga, weekly, 7 a.m. at Socorro's
Mexican Restaurant, I 0276 Foothill Blvd.,
Rancho Cucamonga. Membership: $25.
Contact: Dawn Grey, (909) 484-5244; Shirley
Patrick, (909) 625-2386.
Personal Break Through/ Networking.
weekly, 7 a.m. at 7385 Carnelian St., Rancho
Cucamonga. The club meets to discuss maximizing business and personal leverage,
Contact: Warren Hawkins, (909) 626-2681 or
(909) 517-0220 (pager).
Thesday
Business Network International, Inland
Valley Chapter, weekly, 7 to 8:30 a.m. at
Mimi 's Cafe, 10909 Foothill Blvd., Rancho
Cucamonga. Contact: Michael Bailey, (909)
948-7650.
Ali Lassen's Leads Club, Claremont
Chapter, weekly, 7:15 a.m. at the Claremont
Inn, 555 W. Foothill Blvd., Claremont.
Contact: (909) 981-1720. Regional office:
(800) 767-7337.
Ali Lassen's Leads Club, D1amond
Ranch Chapter, breakfast meeting weekly, $8
for visitors, 7: 15- 8:30a.m. at the Diamond
Bar Country Club, 22751 E. Golden Springs
Dr., Diamond Bar. Contact: Kim Gully (909)
606-4423 or Leads Club Regional Office:
(800) 767-7337.
Wednesday
Business Network International, Victor
Valley Chapter, weekly, 7 a.m. at Marie
Callenders, 12180 Mariposa Rd., Victorville.
Visitors welcome. Contact: Jo Wollard (760)
241-1633.
Business Network International, Chmo
Valley Chapter, weekly, 7 a.m. at Mimi's Cafe,
Spectrum Marketplace, 3890 Grand Ave.,
Chmo. Contact: (909) 591-0992.
Busmess Network International, Rancho
Cucamonga Chapter, weekly, 7 a.m. at Plum
Tree Restaurant, 1170 W. Foothill Blvd.,
Rancho Cucamonga. Contact: Michael
Cunerty, (909) 467-96 12.
Toastmasters Club 6836, the Inland
Valley Earlybirds of Upland, weekly 6:45 a.m.

at Denny's, northwest comer of Seventh Street
and Mountain Avenue in Upland. Info: Nancy
Couch, (909) 621-4147.
The Institute of Management Accountants Inland Empire Chapter, the fourth
Wednesday of the month, 6:30 a.m. at the
Mission Inn, 3649 Seventh St., Riverside.
Contact: Ester Jamora (818) 305-7200 Ext.
106.
The Rancho Cucamonga Women's
Olapter of Ali Lassen's Leads Oub, weekly,
7:15 a.m. at Mimi's Cafe, 370 N. Mountain
Avenue. Info: Patricia Brookings, (909) 9814159 or (909) 594-5159.
Thursday
Business Network International, Victor
Valley Olapter, meets every Thursday at 7
a.m. at the Ramada Inn, Interstate 15 and
Palmdale Road in Victorville. Vtsitors arc welcome. For more infonnation, call Rodney
Sanders at (760) 953-7297.
BOMNinland
Empire
Monthly
Meeting Thursday, March 9, 2000 12:00
noon, Double Tree Hotel. Guest Speaker:
BOMA California Lobbyist, Les Spahnn,
Legislative issues in property ownership and
management. Cost: $30. Reservations: (909)
882-7868.
Business Network International,
Corona Hills Chapter meets every Thursday
7 a.m. to 8:30a.m. at the Mimi's Cafe located at 2230 Griffin Way, Corona (~I Fwy at
McKinley). Vtsitors are always welcome.
Information: Laurie (909) 780-3176 or
Wayne (909) 279-2870.
Sunday
Claremont
Master
Motivators
Toastmasters Club, weekly, 6 to 7:30 p.m. in
the Jagels Building at Oaremont Graduate
School, 165 E. lOth St., Oaremont. Contact:
Chuck or Dolores Week, (909) 982-3430.
Also, ~ Coroaa Cbaptu of AU l...uiea's

uads Club D~Mts weekly at 7:15a.m. at
Carrow's oa Mala St. aad RiDroa iD
Coroaa. Coatact Katbkea Mooa at (909)
279-UJJ or ~ Natioaal Headquanersat: (1101) 713-3761.

Relationships

Sanwa
Bank
Member FDIC

1-800-400-2781
Sanwa Bank California.
A relationship worth having.

It's about listening.
It's about understanding.
It's about creating solutions.

